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How Blatchford’s 
EXTRA Services Cut Costs... 


Help Increase Your Profits! 


The extra, personalized services of these Blatchford feed experts and their staffs bring you the widest experience, latest information and 
advanced methods to cut costs, build profits and produce top results for your customers. (1) Bert Swanson, Dept. Director—formulation (2) Jack 
Sams, Vice President—fortification services (3) Dorwin Cox, Manager—field services (4) Jim Flinn, President—special advisory services. 


You get all these Extra Services in addition to faster, easier, more accurate, lower cost 
one-operation mixing and better distribution with Blatchford’s VITADINE and SWINEX! 


Blatchford’s Formulation Service 


—‘custom built” properly balanced feeds. Helps 
you build your own exclusive formulas to meet 
specific and changing local needs with better 
nutrition at lower costs. Formulas are scientif- 
ically calculated for you by Blatchford’s to meet 
or exceed approved standards—assure top 
quality results! 


Blatchford’s Registration Service 


—makes registration easier with less time loss. 
Here’s another plus service that saves you time 
and money. Blatchford’s helps you prepare the 
necessary papers for formula registration and 
proper forms needed to meet tag requirements 
to pass national, state and local regulations. 


. FOR POULTRY AND TURKEY FEEDS 
FOR PIG AND HOG FEEDS 


WRITE TODAY! 


plete information today! 


| © Blatchford’s Field Service 


Get an accurate appraisal of your formulas 
for both costs and nutrition values from 
Blatchford’s now! Find out how much more 
Blatchford’s offer you. No cost or obligation. (0 Send appraisal on formula enclosed. 

Mail formula to check . . . or write for com- Send information on Blatchford’s Services: 
Formulation O Fortification Registration 


2) Blatchford’s Fortification Service 


—newest developments in nutrition and disease 
control. Blatchford’s Vitadine and Swinex forti- 
fiers assure your feeds having the latest proven 
developments in micro-ingredients. Blatchford’s 
staff of nutrition experts, specialized mixing 
equipment, continuous research program and 
years of experience keeps you out in front. 


—better profit-producing results! Blatchford’s 
field men, many with more than 20 years of 
experience, bring you valuable up-to-date nutri- 
tion information, manufacturing know-how and 
selling help. They help you evaluate local needs, 
keep up with the lastest trends and deliver 
better profit-producing feeds that keep customers 
satisfied! 


Blatchford’s Dept. 167 
| Waukegan, Illinois 


Field Services 
NAME 
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STATE. 
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You are sure of profita ble grinding with a Prater Mill 


i | = “Custom melected’ for type and size fo fit your operation 


PRATER BLUE STREAK 

DUAL SCREEN HEAVY DUTY MILL 
Used in the granular 
reduction of soybean, 
linseed and cotton 

seed meal, tankage 


PRATER BLUE STREAK DUAL-POWER 
ADVANCE CUSTOM MILL 

with Pratermatic Screen 

Changer For Granular 

Grind and unlimited 

conveying capac- 


ity in any di- 
rection. 


and meat-scraps. 


PRATER BLUE STREAK FIBRE GRINDER 
WITH SEPARATE FAN 

Grinds toughest fibrous materials 
into specific sizes (for production 
use or blending with other ma- 
terials). 


PRATER BLUE STREAK 

ADVANCE CUSTOM MILL 

Produces the famous and exclu- 
sive Triple Reduction GRANULAR 
GRIND 


PRATER BLUE 

STREAK HEAVY 
DUTY GRINDER 

Designed to handle 

all dry materials, from 

a few pounds to contin- 
ous production; produces 
an even sized 

to desired degree of fineness. 


PRATER BLUE 
STREAK FIBRE 
GRINDER 

with fan on Rotor 
Shaft. The finest, 
lowest cost-per-ton 


PRATER BLUE STREAK 
STREAMLINER 

Used for processing 
grain in small feed 
stores and 
hatcheries. 


Prater Blue Streak Mills are available in speeds of 1200-1800- 
3600 RPM. To be sure of profitable grinding, let us help you 
select a mill that fits your operation and suits your plant. 


GRANULAR GRIND 1s coop susiness: 
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PRATER BLUE STREAK 
HAY & GRAIN GRINDER 
Especially designed for 
grinding hay, rough- 
ages, shucky ear corn, 
small grain and 
other bulky feed. 


grinding and sizing 
equipment. Large capac- 
ity for continuous production. 


‘inois” 
Please send me the books I've checked — 

no obligation to me, of coursel 

(0 Granular Grind is Good Business! 

0 Prater Fibre Grinders 

(0 The new Blue Streak Hay & Grain Grinder 
( Blue Streak Twin Spiral Mixing 


Name 


1539 S. 55th Court, Chicago 50, 


State. 


Avo For Better Profits... 
Install PRATER BLUE STREAK MILLS 3 
; 
| 
\ 
\ 
4 
Prater Pulverizer Campnanv ° | 
od nig 
VA 
1539 S. 55th Court, Chicago 50, Illinois . 
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PROCADIAN 


PROFITS 


When you use PROCADIAN Urea as an ingredient 
in your mixed feeds and concentrates for cattle and 
sheep, you and your customers benefit many ways. 
PROCADIAN Urea is an economical, concentrated 
source of protein for ruminants. It also is a quick 
source of nitrogen for the micro-organisms that build 
protein and also break down roughage into digestible 
form. With PROCADIAN Urea they work faster and 
better to give cattle and sheep improved feed value 
from all the roughage they eat. 

The high concentration of PROCADIAN Urea 
helps you put everything else in the feed bag that is 
needed to build high feed efficiency—vitamins, min- 
erals, energy and other essentials. Your formulating 
job is easier when you use PROCADIAN Urea. 


This year Nitrogen Division is again expanding its 
urea production facilities, already the nation’s largest. 
You can get PROCADIAN Urea promptly in 
quantity, pure, fresh, free-flowing and packed in 
moisture-resistant bags. You also get the sales-building 
advantages of powerful PROCADIAN advertising 
that tells your customers to “look for urea on the tag.” 
When you need urea, it pays to buy PROCADIAN! 


FEED 
ob 


NITROGEN 
DIVISION 


Hopewell, Va., P.O.Drawer 131 Cedar 9-6301 
Ironton, Ohio, P.O. Box 98 Ironton 8-4366 
Omaha 7, Neb., P.0.Box 166 Bellevue 1464 
Raleigh, N. C., 16 W. Martin St. 0.000.000... Temple 3-2801 
Columbia 1, S. C., 1203 Gervais St. .............. Alpine 3-6676 
Atlanta 3, Ga., 127 Peachtree St., N.E. .... Jackson 2-7805 
Memphis 9, Tenn., 1929-B South 3rd St. Whitehall 8-2692 
Columbia, Mo., P.O.Box 188 Gibson 2-4040 
Indianapolis 20, Ind., 6060 College Ave. .... Clifford 5-5443 
Kalamazoo, Mich., P.0.Box 869 Kalamazoo 5-8676 
St. Paul 4, Minn., 45 N. Snelling Ave. ........ Midway 5-9141 
San Francisco 4, Cal., 235 Montgomery St. .... Yukon 2-6840 
40 Rector Street, New York 6, N. Y. Hanover 2-7300 
Export Sales Office, New York 6, N. Y. Hanover 2-7300 
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ON THE COVER: These fine hogs don't seem to be much concerned 


] with whether or not they are integrated. The photographer was Eva 
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BO-DEE MINERAL STABLE 


Vow APPROVED 
RESEARCH FOUNDATION 
Approved for 


VITAMIN D 


upon periodic 
tests 


For 12 months stability in the 
presence of these listed minerals by 


WISCONSIN ALUMNI RESEARCH FOUNDATION 


PERCENT EFFECT OF MINERALS ON STABILITY 


VITAMIN D 


fully present at the end of 12 months. —_100 ‘ 
Ordinary D2 practically gone in 30 days. 


Bo-Dee Mineral Stable D2 


with Minerals 
60 


Ground Limestone....41.23% Ferrous sulfate........ 0.50% 40 
Steamed bonemecl...15.00 Copper sulfate....... 0.15 fe Regular D2 in oil, same mineral 
Tricalcium phosphate. . 13.00 Manganese sulfate....0.10 20 mixture as above 
Magnesium sulfate... 10.00 Cobalt sulfate........ 0.02 
lodized sodium chloride 20.00% O 


2 4 6 8 10 12 
TIME in months 


This is a product of N. V. PHILIPS-ROXANE, The Netherlands 2) 


The world's largest manufacturer of Vitamin D 


BOWMAN FEED PRODUCTS, 


170 E. California Street, Pasadena 1, California + 600 South Michigan, Chicago 5, Illinois 


Distributors for NORTH AMERICAN PHILIPS COMPANY, INC. 


BOWMAN FEED PRODUCTS, INC., Holland, Michigan 


Please send me full information and prices on new MINERAL STABLE VITAMIN D2. 
Send for new low prices and technical bulletin 


COMPANY. 


ADDRESS__ 


e 
€ 
e NAME__ 
e 
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Greatest 


What should go down in feed industry history as the best-planned, best- 
programmed convention ever held was the magnificent golden jubilee gather- 
ing of the American Feed Manufacturers association, held at Chicago’s 
Morrison hotel May 21-23. From a number of standpoints, this 50th AFMA 


convention rated as tops. 


The most meritorious feature of the meeting, which drew an official 
attendance of better than 1,800, was its departure from staid, traditional 
convention formats. President W.E. Glennon, his staff aides, and upwards of 
100 committeemen put life and meaning into a two-day meeting which fairly 


“jumped” with life and interest. 
The speaking program proper was 
sound and well-planned, but it was the 
life of the unique two-hour “From 
Feed to Food” and the 90-minute 
press‘radio quiz on contract agricul- 
ture that really rang the bell. The nu- 
trition session attracted a packed 
house, including nearly 300 standees, 
and five minutes of sustained post-cur- 
tain applause. Several photos of the 
feed-to-food demonstrations follow. 
The contract agriculture session had 
as its principals the president of Na- 


FOR THE RETAILER: MC NAMARA 


tional Tea Co., Harley V. McNamara; 
Charles B. Shuman, head of the Amer- 
ican Farm Bureau federation; and an 
agricultural economist, Dr. G. B. 
Wood of Oregon State College. They 
were quizzed by Carroll Streeter of 
Farm Journal, Tom Anderson of Farm 
@ Ranch, Rod Turnbull of the Week- 
ly (Kansas City) Star Farmer, and 
three radio farm directors. Maurice 
Johnson of Staley Milling Co., Kansas 
City, a journalist who left the thorny 
trail some years ago, was moderator. 

Here are some of the questions fired 
‘at the trio of principals and their re- 
plies: 


FOR THE FARMER: SHUMAN 


Q@ Why do farmers get so excited 
about contract agriculture when they 
can say “No”? 

A (Shuman): In any period of rapid 
change, you have interests bringing it 
into a moral rather than an economic 
issue. 


@ Is there a way farmers can have 
contracts and still control their own 
businesses? 

A (Wood): Yes. To most farmers, 
contracts will improve their control 
over their own businesses. Contracts 
are flexible. 


@ Is there a danger of any one faction 
dominating, such as chain stores or 
large feed manufacturers? 


A (McNamara): Chain stores will not 
dominate. It is the consumer who will 
decide. The current trend is for chain 
stores to move out of contract agricul- 
ture as long as the consumer gets what 
he wants. 


A (Shuman): A feed manufacturer's 


reaction to the consumer is more re- 
mote than other groups. 


9 Will we have labor troubles, such 
as farmer organizations, to fight finan- 
ciers? 


A (Wood): No, it'll be orderly. 


Q What should feed manufacturers do 
about contract agriculture? 

A (Wood): Start with the marketing 
side of the picture; size up markets 
first. 


Q According to Dr. Wood, “Price 
alone has not been able to get the job 


FOR THE ECONOMIST: WOOD 


done.” What else can you offer farm- 
ers besides price? 

A (Wood): Price has some influence 
on the market, but agriculture is the 
only industry which operates without 
knowing its market in advance. 


@ Regarding surpluses, will vertical 
integration create a constant surplus? 
A (Shuman): Practically all agricul- 
tural surpluses are government-gener- 
ated. These surpluses will be taken 
care of by industry itself. 


A (Wood): No, contract agriculture 
will not control surpluses; however, it 
will ration access to markets. 


Feed to Food Alive Again in Pictures on Page 9 
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ODAY’S HOUSEWIFE he 


In the 

final analysis, 
YOUR 

POULTRY FEED 
STANDS OR FALLS 


RIGHT HERE 


DEHYDRATED FA FA | 
AL IS YOUR CHEAPEST SOURCE 


OF XANTHOPHYLL PIGMENTATION ... NATURALLY! 


“In my opinion, the use of The need for pigmentation in today’s high-energy feeds is more critical 
a ae than ever before. Alfalfa provides a rich-butter yellow pigmentation 
alfalfa are worth four NATURALLY . . . as well as high quality protein, all important vitamins and 
minerals, plus the unidentified “alfalfa factor”. 
feed, even at the 5% Seems evident: A proper level of high quality 
level.” 

dehydrated alfalfa is a must for competitive 

Dr. J. R. Couch, 


Texos A & M College manufacture of successful poultry feeds. 


MEMBERS THROUGHOUT THE 
NATION TO SERVE YOU 


PASTURE IN THE BAGH AMERICAN DEHYDRATORS’ ASSOCIATION 


430 BOARD OF TRADE KANSAS CITY 6, MISSOURI 
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@ Will contract agriculture eliminate 
farm programs? : 

A (Shuman): Contract agriculture is 
a promising control for specifications 
products. 


How serious is the hurt going to be 
when this “hornets’ nest” settles 
down? 


A (Shuman): Some are going to be 
hurt, as in any economic change, but 
this isn’t an emotional issue — it is 
inevitable. 


Q Is the competent little farmer going 
to survive? 


A (Woods): The “little fellow” who 
has a contract has a good chance to 
survive, 


Additives were in the spotlight at the 
open meeting between industry members 
and feed control officials on May 20. Wal- 
ter B. Griem, Wisconsin control official, 
and A. J. Smith of McMillen Feed Mills 
shared the rostrum. 


| BADNYADD 
READING 


Two new recognition programs, com- 
plementing AFMA’s long-successful honor- 
ing of nutritionists, were disclosed by Rich- 
ard L. Kathe, association public relations 
chief. One will honor the outstanding farm 
magazine editor and another the radio or 
television farm director “for their value in 
encouraging most economical production of 
livestock and poultry of highest quality, 
fitting best into market demands.” 


TRANSLATING the importance of scientific 
nutritional, disease, and management 
research into better foods for everyone 
was the theme of the Feed to Food 
sessions. Pictured are some of the 

_ participants: Cornell's Dr. Milton Scott 
and McMillen's Dr. W. W. Cravens; 

Dr. Robert Spitzer of Murphy Product Co., 
making a point on egg production; 

Dr..C. D. Caskey in the broiler 
demonstration, with a newsreel cameraman 
in the foreground; and in the fourth photo, 
Wilfred Witz, Archer-Daniels-Midland Co., 
who joined Purdue's Dr. W. M. Beeson 


in the ruminant presentation. 
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President Ed Glennon will represent AF- 
MA at the 11th World’s Poultry Congress 
this fall at Mexico City. The meeting dates 
are Sept. 21-28. Mr. Glennon was desig- 
nated as official representative by the 30- 
man AFMA board. 


Next year’s AFMA meeting, slated for 
May 11-13, will be held in conjunction with 
the great National Feed Show exposition, 
the sixth in the show series. Some 2,500 
are expected to attend. The Conrad Hilton 
hotel will be the 1959 meeting site. 


The first major published project by 
Oakley Ray, AFMA market research direc- 
tor, was unveiled at the convention. It is a 
22-page bibliography of significant pub- 
lished material on contract agriculture. 


New Board Chairman Ike Riggs is a 35- 
year veteran with Quaker Oats and is an 
Iowa State alumnus. The Riggs family re- 
sides at Highland Park, Ill., 30 miles north 
of Chicago. 


Added to the 11-man executive commit- 
tee of the nutrition council were Dr. W. W. 
Cravens of McMillen Feed Mills, Frank 
Coune of Jackson Grain Co., and Dr. Jim 
Hayward of Archer-Daniels-Midland Co. 
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Free 


DESCRIBE NEW ECONOMY AND ACCURACY IN 
WEIGHING OR BATCHING... ELECTRONICALLY 


Seven Fairbanks-Morse Volumes Even Show How 
You Can Make Present Equipment Electronic... 


Here’s must reading for this automation age! Full details on how electronic 
control and instrumentation speed weighing, accelerate materials flow, 
eliminate human error. What’s more, you’ll discover how easy 

it is to convert your present lever system to electronic operation. 
Find out how Fairbanks-Morse scales permit remote location 

of recording instruments for more efficient processing... how 

they record and print weight data without any mental 
calculations...how they translate the weight figures 
into the language understood by automatic 
typewriters, automatic adders, 
or motorized tape punches. 


Find out from the BATCHETRON folder 
about an electronic control system 
for assembling varied quantities of 

ingredients...in proper sequente...at 
the push of a button. Or learn from the 
EPC folder how you can do the job 
completely automatically with punched 
cards. Write today for the folders you need. 
Address Fairbanks, Morse & Co., 

600 S. Michigan Ave., Chicago, Illinois. 


FAIRBANKS-MORSE 


a name worth remembering when you want the BEST 


\ 


SCALES » PUMPS « DIESEL LOCOMOTIVES AND ENGINES « ELECTRICAL MACHINERY « RAIL CARS « HOME WATER SERVICE EQUIPMENT « MAGNETOS 
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TO SEEK AND TO TEACH Dr. 0. C. Aderhold 


THE MANAGEMENT OF FREEDOM Clarence Manion 


Dr. Aderhold is president of the University of Georgia 


During the past 150 years, the food and fiber segment of 
our economy has evolved from a status of self-sufficiency to 


one of complex interdependence with great segments of our 
industrial economy. There has been a gradual dispersal of 
functions from agriculture to business to the point that 
agriculture today consists primarily of producing crops and 
livestock. 


This evolution has brought innumerable benefits in reducing 
drudgery. It has released workers from agricultural endeavors, 
produced better qualities of food and fiber, greater varieties 
of products, improved nutrition, and increased mobility of the people. 
look at the progress and developments of the last 50 to 100 years, we know that 
our job is far from ended. 

The more effectively we perform our tasks, the greater become our resources 
of knowledge and our avenues of service. 


American Feed Manufacturers Association, Morrison Hotel, Chicago, May 22, 1958 


Mr. Manion is a lecturer and radio commentator 


None of us can prevent the collapse of this underlying 
system of personal rights, private property, and private 


enterprise merely by continuing to educate the public in the 
merits of his own particular processes, methods, and products. 


While our businessmen have been educating the public to "a" 


private enterprise in particular, the proponents of socialism 


have been conditioning the American public to the Utopian 


advantages of political power, government power, socialism that 


is, in general. 


When we 


While each of us has been polishing his own particular 


apple, the Socialists have been reconciling the public to the destruction of 
the apple tree and to the eventual substitution of a new kind of orchard, to be 
planted and controlled by the government. 


| 


AMERICA'S STAKE IN ASIA Carlos P. Romulo 
Gen. Romulo is Philippine ambassador to the United States 


The back door of the Chicago Loop is Korea. Our 
next-door neighbors in the world are only hours away — 
albeit they are 12,000 miles to the west geographically. 
There are no political islands anywhere anymore. 

In the United Nations and elsewhere, the Communists 
and their allies are working to divide and to conquer 
through that division. The United States is equipped to 
play the key role in the maintenance of current freedoms 
and the eventual restoration of freedom to those from whom 
freedom has been taken. 


(This important American Feed Manufacturers feature continues an page 85) 
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Major AFMA Address Themes in the Speakers’ Own Words . 
American Feed Manufacturers Association, Morrison Hotel, Chicago, May 22, 1958 & 
American Feed Manufacturers Association, Morrison Hotel, Chicago, May 23, 1958 
|| 


Vitamin K (the anti-hemorrhagic vitamin) plays a very 
important part in poultry health, feed conversion . . . and 
consequently in making more satisfied customers! 

Tests prove that vitamin K in broiler feeds greatly im- 
proves birds’ resistance to disease— providing the vitamin K 
is supplied in adequate amounts and in a form that can be 
easily absorbed. If not, the resulting vitamin K deficiency 
helps to increase the severity of infectious diseases. Ade- 
quate supplies are also important during times of stress or 
disease when hemorrhagic disease can occur, as in cocci- 
diosis, dubbing, and debeaking . . . or when enteritis 
complicates absorption problems. 

Continuing changes in poultry ration formulas and feed 
ing practices have combined to limit the amount of usable 


In Your 


vitamin K in the high-energy broiler rations of today. To 
further complicate the problem, adequate levels of fat- 
soluble forms are often difficult to maintain in feeds. 

To eliminate this problem of uncertainty, many feed 
manufacturers now depend on KLoTocEN F, the water- 
soluble synthetic form of vitamin K produced by Abbott 
Laboratories. 

Recent scientific tests indicate the value of KLOTOGEN F 
in reducing death losses during outbreaks of cecal cocci- 
diosis...the poultry disease which causes severe destruc- 
tion to the intestinal and cecal linings. When adequate 
amounts of KLOTOGEN F were fed, death losses were 0 
to 7%, compared to 13 to 60% of chicks on a vitamin K 
deficient diet. 

KLoTOGEN F does a superior job of protecting flocks 
against vitamin K deficiencies. KLoToGEN F is reported 
to be 3 to 6 times as effective as ordinary fat-soluble mena- 
dione in poultry feeds. And, when high-level sulfa medica- 
tions are used, this superiority is up to 10 times greater. 

To avoid any question of adequate and completely 
usable vitamin K in your feeds, make sure they contain 
KLorocEN F! For more complete information about this 
superior form of vitamin K, write or call the Chemical Sales 
Division, Abbott Laboratories, North Chicago, Illinois. 


®KLOTOGEN F—Stabilized Menadione Sodium Bisulfite 
Abbott; U. S. Patent No. 2367302 


LABORATORIES 
802496 Manufacturers of Arsanilic Acid and Gallimycin® Poultry Products 
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Central Meeting Sparkles With 


Credit and nutrition shared the 
spotlight at the 1958 convention of 
the Central Retail Feed association, 
held June 2-3 at Milwaukee’s Schroe- 
der hotel. Upwards of 600 registrants 
and guests were present for the 33rd 
annual meeting. Conventioneers en- 
dorsed Central’s first-time seating of 
the audience at tables during the ses- 
sions instead of in customary rows of 
chairs. 

* * * 

Retiring President Ray H. Kaercher 
in the leadoff address stated that feed 
business in general has been better 
than a year earlier, but because of ris- 
ing costs, it has been more difficult 
to return an adequate profit. 

Mr. Kaercher predicted, “In the 
next few years we will see a greater 
thinning of the ranks among feed men. 
We know that to survive the competi- 
tive battle ahead, we will have to be 
completely on our toes and be willing 
to grow along with our customers.” 

Secretary-Treasurer Louis Lader Jr. 
reported the Central association to be 
in good financial condition. 

Eldon H. (Lefty) Roesler, executive 
secretary, summarized the association’s 
major activities during the past year, 
emphasizing the success of Central’s 


By THEODORE P. THERY 
Of The Feed Bag Staff 


participation in the 1957 Wisconsin 
State fair. 

He called attention to a possible 
sales tax for Wisconsin and advised 
Central members to ask themselves 
where they will fit in should it be- 
come law. Mr. Roesler told of plans 
to survey states with sales taxes to 
help determine what role feed men 
will play. 

The president of the Grain & Feed 
Dealers National association, Madison 
Clement, adhered closely to his feed 
experiences and brought down-to- 
earth facts and advice to his audience. 
Mr. Clement is owner of Clement 
Grain Co., Waco, Tex. 

It is a necessity that your customer 
make a profit, Mr. Clement stated. 
Otherwise, you'll be out of business. 
It takes a greater volume of business 
to just break even today, he continued, 
and units therefore are becoming 
larger. 

“There will always be a place for a 
good, live, wide-awake feed compa- 
ny,” Mr. Clement noted. “While we 
hear much about manufacturers going 
direct, some of them may not think 


Central Officials 


E. H. Sather, Blue Ribbon Feed Co., 
New Richmond, was elected president 
of the Central Retail Feed association. 


PRESIDENT ERV SATHER 
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Ray Andersen, Lutz & Andersen, 
Galesville, was elected vice president 
and Harvey Thoma, Sugar Bush Mill- 
ing Co., Sugar Bush, secretary-treas- 
urer. Eldon H. Roesler was renamed 
executive secretary. 

Officers who retired from the board 
include President Ray H. Kaercher, 
Globe Milling Co., Watertown; Vice 
President Jacob Hunter, Antigo Flour 
& Feed Co., Antigo; and Secretary- 
Treasurer Louis Lader Jr., Avalon 
Farmers Supply Co., Avalon. 

The following were elected direc- 
tors for three-year terms: Obert T. 
Asleson, City Feed Mill, Stoughton; 
L. A. Lauer, Hartford Elevator, Hart- 
ford; and Myron Steffen, Steffen EI- 
evator, Dale. Edwin O. Bakke, Bakke 
Feed & Seed Co., Shawano, was elect- 
ed for one year to fill the unexpired 
term of Armon O. Fischer, Outagamie 
Equity Co-Op, Appleton, who re- 
signed. All above officers and direc- 


tors are Wisconsinites. 


Diversified 
Subjects 


they need representation when they 
do business away from home, but in 
my opinion, they cannot do business 
without it.” 

On financing poultry and livestock, 
he said it is helpful to the feed indus- 
try when handled properly. However, 
financing in the feed industry can be 
abused. 

“It is difficult for your customer to 
take the same attitude towards you as 
he does his banker. On the other 
hand, it is indeed difficult for you to 
take a banker’s attitude in making a 
loan when you are anxious to operate 
your feed mill and feed business.” 

Commenting on integration, Mr. 
Clement said he “never has had the 
desire to enter the other person’s field 
of endeavor nor felt it necessary.” 
Guarantee of no loss or a profit to a 
grower is not healthy, the Texan be- 
lieves. 

“There is no better way of operat- 
ing than with each individual grower 
taking his risks commensurate with his 
abilities and investments. I do not be- 
lieve,” Mr. Clement added, “that any 
mill or any feed company is big 
enough to base its entire operation on 
doing business entirely by making 
guarantees.” 

Mr. Clement’s windup remarks 
stressed a need for feed men to con- 
tinue to improve plant operation and 
facilities and to follow good account- 
ing procedure. He urged his audience 
to practice good salesmanship, show- 
ing farmer customers how .to make a 
profit. 

First speaker for the afternoon ses- 
sion on June 2 was USDA’s Raymond 
J. Pollock, who contrasted the new 
look in women’s fashions, which he 
believes to be designed for the “con- 
cealment of something,” with “open 
discussion of the facts in the agricul- 
tural economy needed by all persons.” 
Mr. Pollock is director of the grain 
division for the Department of Agri- 
culture. 

(Continued on page 90) 
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FOR 


WELL-BALANCED 
NUTRITIVE FEEDS 


PRODULAC 


CORN DISTILLERS SOLUBLES WITH GRAINS 


BOTH GRAIN FERMENTATION PRODUCTS 


NADRISO 


CORN DISTILLERS DRIED SOLUBLES 


These economy fortifiers are rich in proteins, vegetable fats, and highly 
nutritious. They also contain essential Vitamin B-G Complex factors, as well as 
unidentified growth factors. Mixing Nadrisol or Produlac in your formula feeds 
will promote quicker growth, greater meat and egg yield and will produce feeds 


your customers want to buy. It's a good way to gain and hold customer 
acceptance. 


Sold only to manufacturers of formula feeds. 


NATIONAL DISTILLERS PRODUCTS 


GRAIN PRODUCTS SALES 
99 PARK AVENUE, NEW YORK 16, NEW YORK 
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ALL FEEDER MEETINGS Colleges, experiment stations, federal and state 
IMPORTANT TO YOU departments of agriculture and, in fact, no agency 

of government can be “opposed” to manufactured 
feeds. Mixing was necessary and required during World War II and the feed industry 
did an undeniably fine job supplying manufactured feed to produce the food needed 
for our armed forces, our allies and the folks at home. 


Cordial relations prevail — at top levels — between the feed industry and colleges, 
experiment stations and departments of agriculture. The mutual desire to be of 
service to agriculture is recognized. Nutrition conferences and schools, feed forums, 
the exchange of research, the eagerness of the industry to learn and utilize all new 
finding and the great work of the agricultural service division of the American Feed 
Manufacturers association have helped a lot. 

At the grass roots, however, much is still to be done. The extension workers, 
county agents and high school agricultural instructors must be cultivated. They are 
speaking at meetings of farmers every day and their ideas not always in accord with 
those of their superiors — greatly influence feeding practices and buying habits. 

Cultivation of the “grass roots” agricultural workers who are constantly in touch 
with farmers must obviously be largely the job of the feed dealer and the local retail 
feed manufacturers. Frequent complaints of retailers are that “some” speaker at 
“some” meeting opposed the use of manufactured feeds, said feed dealers were 
making too much, profit, recommended one supplier in preference to another. Such 
complaints can seldom be checked or corrected because the information comes second 
and third hand — the retailer wasn’t there. 


Time was when all progressive feed merchants attended or were represented at 
every farm meeting in their communities. They went to the meetings for fellowship 
and for business. Attendance strengthened their relations with their customers and 
kept them informed of what was being recommended so that they were better able 
to service and supply the needs of their patrons. 


World War II stopped this for many dealers. Feed became an unofficially 
rationed commodity. Buying was more important than selling. Feed dealers neglected 
their customers’ meetings and lost the wartime opportunity of making friends, allies 
and co-workers of the extension speakers. Some of these feed people are still in 
business, but they are living partly in the past because their contacts at farm meetings 
are 15 years out of date. 

Selling is now again more important than buying. Customer contacts are again 
more important than sources of supply. Friendly and properly informed extension 
speakers are more important than favoring suppliers. Feed dealers can be assured 
of both important needs if they will resolve to attend or be represented at all farm 
meetings in their communities. If they do so, they will help themselves and the entire 
feed industry. 


(Ah 20. Ne 
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This familicet name sUTLER 


...on these familiar buildings 


means 


CLEAN, DRY 
GRAIN INSIDE! 


The name isn’t very big on the buildings. You 

have to look right up near the roof peak to see it. 

‘ But nobody really looks for the name anymore 

: : eect because one glance at these familiar buildings 

This 40’ Butl build 1 holds 58 bushels of . 

ae storage buildings in America today. 


Why is Butler so much better? There are two 
main reasons: Butler first of all specializes in 
grain storage, vertical and flat ... knows and thor- 
oughly understands the problems of grain 
storage. Secondly, Butler is the leading manufac- 
turer of quality pre-engineered metal buildings. 
Put the two together and you have what has been 
called by experts, the “finest flat storage struc- 
ture in the world.” 


The basis of strength in a Butler is the rigid 
frame system—so strong no interior posts or floor 
brace rods are needed. Grade is easy to maintain 
Huge 70’ x 220’ x 16’ Butler grain building in Childress, Texas, has overhead auger, because moisture and vermin are sealed out. 
high access door and ladder in endwall. The tough metal cover panels are die-formed 
Fé : to fit perfectly in place—and are tightly bolted to 

purlins and girts. A weather-sealing compound is 
put around each cover panel before installation to 
insure moisture-tightness. Corners and roof ridge 
sections are each one piece of metal, corrugations 
are crimped at doors and base, side panels are 
mitered where they join with roof panels. ..we 
could go on and on. 


But call your Butler Builder. He’s listed in the 
Yellow Pages of your phone book under “Build- 
ings” or “Steel Buildings.” He'll give you a book- 
let on Butler grain storage buildings, and tell you 
even more reasons why the familiar Butler name 
Any kind of loading or unloading equipment can be installed in a Butler — in this on these quality buildings is your assurance of 
case a smaller Butler building provides weather protection to dump pit. the best grain protection your money can buy. 


fo BUTLER MANUFACTURING COMPANY 
74, PRowwe” 7392 East 13th Street, Kansas City 26, Missouri 
Manufacturers of Buildings + Oil Equipment ¢ Farm Equipment ¢ Dry Cleaners Equipment * Outdoor Advertising Equipment ¢* Custom Fabrication 


Sales offices in Los Angeles and Richmond, Calif. * Houston, Tex. © Birmingham, Ala. * Atlanta, Ga. * Kansas City, Mo. * Minneapolis, Minn. * Chicago, Ill. * Detroit, Mich. 
Cleveland, Ohio « Pittsburgh, Pa. * New York City and Syracuse, N.Y. * Boston, Mass. * Washington, D. C. * Burlington, Ontario, Canada 
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Feed Industry Will Benefit From 


By ELDON H. ROESLER 
& BRUCE W. SMITH 


The Grain Processing Machinery 
Manufacturers association took a giant 
step forward at its annual meeting 
held in Chicago May 19-20. First, it 
hired Herbert Swan, nationally-known 
milling engineer on a part-time basis 
for consulting purposes; second, it 
took a firm stand on GPMMA policies 
toward convention and exhibitions. 
Both steps are expected to help make 
the organization even more firmly 
knit and of greater service to the feed 
manufacturing and flour milling in- 
dustries. 

2.4 

Mr. Swan has retired from Allis- 
Chalmers Mfg. Co., Milwaukee, after 
a long period of industry service. His 
judgment and knowledge are respected 
throughout the milling trade. He will 
start with GPMMA on Oct. 1, 1958, 
on a part-time basis. In the meantime 
the board of directors is expected to 
set up projects for him to handle and 
among these may be continued work 
on milling standards, the formulation 
of technical bulletins, and the prepara- 
tion of special material for the trade 
press. 

The work by Mr. Swan will be an 


FUL-O-PEP'S HUCKABEE 


From fewer and larger farms. 
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adjunct to the activities of Raymond J. 
Walter, secretary-treasurer, New York 
City. Mr. Walter has guided the GP- 
MMA from its inception and will con- 
tinue to issue bulletins and coordinate 
the activities of the association. Mr. 
Swan and Mr. Walter could develop 
into a team which would bring large 
benefits both to manufacturers and 
purchasers of milling equipment. 

In its statement on conventions and 
exhibits, GPMMA indicated that it 
wholeheartedly agrees with the prin- 
ciples of educational demonstrations of 
new products and methods but be- 
lieves that it is the responsibility of the 
sponsoring organization to defray the 
expense of bringing in the equipment 
for the educational purposes. The 
group further indicated that it would 
continue to work for the establish- 
ment of one national show and that at 
present it would continue to support 
the National Feed Show, which is 
scheduled at the Conrad Hilton hotel, 
Chicago, May 10-13, 1959, in conjunc- 
tion with the annual meeting of the 
American Feed Manufacturers asso- 
ciation. 

In his annual report, President Har- 
old Alsted, Sprout-Waldron & Co., 
Muncy, Pa., stated that GPMMA is 
now past the point of any doubt. 

“We know we need the association 
as a spokesman,” Mr. Alsted said. 
“We have made a good deal of prog- 
ress this past year and our directors 
have given liberally of their time. We 
now have a definite policy on trade 
shows and will cooperate with a na- 
tional show, sensibly planned and run. 
Present business conditions make it 
necessary that our association continue 
strong.” 

Mr. Alsted pointed out that GP- 
MMA was formed in the stress of the 
Korean war when grain processing ma- 
chinery manufacturers were lumped in 
with total farm machinery for the pur- 
pose of government steel allocations. 
However, with the formation of GP- 
MMA government recognized the 
grain machinery group as a separate 
entity which was entitled to individual 
treatment. 


Machinery Plans 


WIRTHMORE'S MC LEOD 
Mixing must be accurate. 


George Sprackling, Daffin Mfg. 
Co., os Pa., reported on his 
efforts as membership chairman and 
indicated renewed interest among a 
great number of firms, some of whom 
have joined and others who will come 
in. Mr. Sprackling was commended by 
the board for his fine work. 

Ralph Williams, B. F. Gump Co., 
Chicago, outlined a plan of GPMMA 
promotion which will include some 
full-page advertisements which will be 
available for publication. These adver- 
tisements will be reprinted and mem- 
bers of the association will make ar- 
rangements to include them in their 
direct mail. This is a start toward a 
well-developed public relations pro- 
gram. 

The highlight of the two-day meet- 
ing was the dinner program at the 
president’s reception. Three outstand- 
ing leaders of the feed manufacturing 
industry presented some pointed talks 
regarding the outlook for the trade. 

John C. Huckabee, manager of feed 
sales for Quaker Oats Co., Chicago, 
said that major feed demand in the fu- 
ture will come from fewer and larger 
farms. Integration is not new, accord- 
ing to Mr. Huckabee, since the first 
farmers grew their feed, raised the 


(Concluded on page 21) 
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WHAT'S EGGtober? It’s the EXTRA MONTH or 
more of EXTRA-EGGS your customers can get this 


year—when your laying feed program includes an EXT?A- 
PRODUCTION LAYING FEED containing TERRAMYCIN. 


Here's Pfizer's EGGtober promotion plan to help you 


put more steam in your own “‘start ‘em right’’ pullet- 
housing program this fall. 
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here’l! be a barrage of promotion this fall—all keyed 
0 helping you sell your own EXTRA-EGG feeding 
program with EGGtober the EXTRA month of 

XTRA eggs. 

It’s aimed at the most important time of your year 
—pullet-housing and contract-signing time. And it’s 
designed to help you sell your poultrymen customers 
a feeding program that will really “start ’em right and 
keep ’em right’ all year long. 

A fully rounded national program, it includes 
publicity and promotion . . . ads in leading national, 
tegiona and poultry specialty books . . . radio and 
televisi- merchandising programs. . . sales helps— 
serving .s an umbrella for your personalized brand pro- 


Laying 


with 


W 1's largest producer of antibiotics 
0 Flushing Ave., Brooklyn 6 
€ 0 W. Cortland St., Chicago 35 
‘0 Ambassador Row, Dallas 7 
1151‘ attahoochee Ave., N.W., Atlanta 2 
fhe 00 16th St., San Francisco 3 
5330 Royalmount Rd., Montreal9,P.Q. 
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motion (posters, streamers, displays, billboards, etc.). 

You’ll sell a program that helps coax pullets into 
production sooner . 
and maintain higher egg production the year around— 
during normal or stress conditions . . . yes, even in the 
presence of disease. 

Enough extra eggs, in fact, that you’ll be able to 
sell an EXTRA MONTH’S EGG PRODUCTION 
OR MORE (that’s EGGtober) with your Extra- 
Production Laying Feed program. 

Yes, EGGtober is this year’s BIG pullet-housing, 
feed-program and contract-signing promotion . . . the 
best time ever to introduce your own brand of Extra- 
Production Laying Feeds containing Terramycin. 


potent 


Terramycin 


BRAND OF OXYTETRACYCLINE 


. . hit peak production faster... . 
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Every Jacobson Hammermill 
Built for Keeps! 


“MASTER” ~ Cistom Grinding” 


65 to 140 H. P. 


Write for New Bulletin 


JACOBSON and the Name of Your 


“MASTER” 
INSTANT REMOTE Jacobson Sales Representative 


SCREEN CHANGE 


Patent No. 2,640,650 


MACHINE WORKS 


48 Years of Continuous Service to the Feed Industry 


1090 TENTH AVE. S.—. DEPT. A MINNEAPOLIS 14, MINNESOTA 
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— Machinery 


(Continued from page 17) 


meat, slaughtered it, and either sold it 
or ate it. 

“Vertical integration will grow as 
long as it is economically feasible,” as- 
serted Mr. Huckabee. “If the mid- 
western farmer practices multiple far- 
rowing and raises meat-type hogs, we 
do not need integration.” 

He said that feed manufacturers of 
the future will have to be geared for 
larger customers, offer more bulk serv- 
ices, and that there will be an increas- 
ing demand for formula feeds. He 
maintained that the independent deal- 
er must adjust to the changing needs 
of his customers to stay in business. 

Mr. Huckabee summarized the ef- 
fect on manufacturers of machinery as 
follows: 

1) There will be an increasing de- 
mand for bulk facilities. 

2) Today there aren’t any national 
feed manufacturers except as they 
serve in a radius of 100 miles from a 
mill and tomorrow this radius may be 
cut down to 50 miles. Slow-moving 
items, however, may continue to be 
shipped larger distances. 

3) 40,000 to 80,000 tons per year 
mills may be the average in the future. 

4) Feed plants in the price range 
from $200,000 to $250,000 will be in 
demand, 

5) The small size labor-saving mill 
will be the answer to meet a feed de- 
mand which may increase 80 per cent 
by 1975, 

Fred Hoover, president of Albers 
Milling Co., Los Angeles, congratulat- 
ed members of GPMMA on the great 
improvement they have made in ma- 
chinery construction over the years. 
He said that the trend away from 
wood to steel was helpful in cutting 
down insect infestation. He also indi- 
cated that improvement of machine 
guards has been encouraging. 


For the west coast, Mr. Hoover pre- 
dicted that a complete dairy feed in 
the form of a pellet or wafer will soon 
be in use: it will contain both the 
roughage and grain part of the ration. 
He said that the feed lot fattening op- 
eration on beef cattle may disappear if 
new developments in feeding progress 
develop as expected since new prod- 
ucts may permit the fattening on the 
range. According to Mr. Hoover, eggs 
may come in for better treatment from 
medical men if the work on the value 
of safflower meal in reducing egg 
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PRESIDENT HAROLD ALSTED 


Re-elected unanimously. 


cholesterol is successful. 

Addressing the machinery manufac- 
turers regarding ways for them to im- 
prove their service, Mr. Hoover said 
while new machinery is greatly im- 


Amy Whitton Recipient of 
Nopco 1958 Scholarship 


Selection of Miss Amy Louise Whitton 
as recipient of the Charles P. Gulick schol- 
arship for 1958 has been announced by 
Nopco Chemical Co., Harrison, N. J. She 
is the daughter of Dewey D. Whitton, a 
Nopco machinist at Cedartown, Ga. 

The scholarship program was established 
in March, 1956, in memory of the founder 
of Nopco. Miss Whitton is the third to re- 
ceive the scholarship, which provides $750 
a year for four years at a college of the 
winner's choice. 


Carroll Swanson at New 


Address in Des Moines 


Relocation of its sales offices in Des 
Moines has been announced by Carroll 
Swanson Sales Co. It has moved from the 
Des Moines bldg. to 2215 Forest av. 

Carroll Swanson’s new offices are in a 
one-story building purchased recently by 
Partner John E. Swanson. The firm acts as 
sales agent for feed ingredients, agricultural 
chemicals, and hatchery supplies. 


Riegel Feed & Grain at New Paris, Ohio, 
has been awarded a three-way Honegger 
tranchise. 


HARSHAW NET 
Consolidated net sales of Harshaw Chem- 
ical Co., Cleveland, are rounded off at 
32 million dollars for the six months ended 
March 31, the firm has reported. Net in- 
come was $772,103. Both sales and earnings 
were down some from a year earlier. 


proved over a number of years ago 
the machinery manufacturers still 
sometimes fail to see that it is installed 
properly and that plant personnel get 
adequate instructions in operation. 

Mr. Hoover said another fault was 
failure to deliver equipment when 
promised and suggested that improve- 
ments in bulk trucks to handle pellets 
without putting them back into fines 
would be welcome. According to Mr. 
Hoover, sales representatives in one 
area may not have an interest in see- 
ing that a machine is properly in- 
stalled if they are not given a com ~ 
mission; this happens on sales direct 
from a factory. 

Robert McLeod, president of 
Wirthmore Feeds, Inc., of Boston, 
said there is a greater need for more 
efficient feeds for efficient agriculture. 
He said each farm worker now pro- 
duces enough food for himself and 21 
others and that diversified farming is 
becoming less and less practical. 

“This is an age of specialization and 
we can see it growing throughout ag- 
riculture,” Mr. McLeod said. “Ninety 
per cent of all broilers are now raised 
under some type of contractual ar- 
rangement. Larger feeding methods 
bring more of the direct factory to 
consumer setup. Dealers must offer 
additional services to customers to stay 
in business.” 

Because of the greater use of drugs 
and micro-nutrients in feeds, it is nec- 
essary to have better mixing facilities, 
Mr. McLeod maintained. He said feeds 
need to be mixed thoroughly to assure 
proper dispersion of these nutrients. 
Mr. McLeod also complimented GP- 
MMA on the part it played in co- 
operating in the National Feed Show 
and AFMA meeting in 1957 in Chi- 
cago. 

Mr. Alsted was re-elected presi- 
dent of GPMMA. Alexis Barbeau, 
S. Howes Co., Silver Creek, N. Y., was 
elected vice president and Mr. Walters 
re-named secretary-treasurer. One new 
director was elected. He is E. D. Will- 
iams, manager of the equipment divi- 
sion for Butler Mfg. Co., Kansas City. 

Others on the board include C. N. 
Hutberg, California Pellet Mill Co., 
Crawfordsville, Ind.; Irl Daffin, Daf- 
fin Mfg. Co., Lancaster, Pa.; and C. R. 
Myers, Myers-Sherman Co., Streator, 
Ill. Others who serve on the board, ex- 
officio, are George F. Thomas, Prater 
Pulverizer Co., Chicago, and Walter 
F. Ronk, Barnard & Leas Mfg. Co., 
Cedar Rapids, Iowa, both past presi- 
dents. 
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It's here... the NEW att i 
(with LABOR REMOVED!) 


Daffin introduces a new model of the world famous Feedmobile for processing farm fresh feeds. 
Now with many refinements, the new Daffin for ’58 is even more rugged, more efficient and 
better looking than before. New work saving features include a Pneumatic Unloading Sys- 
tem, a “Floating” Extension Loader and a new Daffin Cornsheller. 

The new Daffin can mean prosperity for you and your community. Write for the FULL story. 


Always a Leader in Mobile Milling, 
the DAFFIN is now 
BETTER THAN EVER! 


Smoother, sleeker, yet more Rugged! 


Roadside view of the new streamlined Daffin The “Business End” showing The driver’s side of the Feedmobile shows the 
shows clean lines of rounded Mixer-Blender new straight-line Feed Table, functional compactness of the new Corn- 
tank, new rear fenders and Pneumatic Un- low Concentrate Feeder, trav- sheller accessory with its hood folded back to 
loader tubing in its transport position on eling rack for new Extension accommodate the gas-engine-powered Ex- 
rack, Loader accessory. tension Loader in traveling position. 


O 
PW MANUFACTURING COMPANY 


BUILDERS OF THE FAMOUS DAFFIN PACKAGED FEED PLANTS 


SERVICE PARTS DEPOTS: ALABAMA—Montgomery CANADA—Toronto GEORGIA—Perry ILLINOIS—Springfield INDIANA—Indian- musth 
apolis 1OWA—Cedar Rapids-Sioux City KENTUCKY—Shelbyville MICHIGAN—Detroit MINNESOTA—Rochester MISSOURI—North @ 
Kansas City NEW YORK—Syracuse NORTH CAROLINA—Laurinburg OHIO—Dayton-Youngstown PENNSYLVANIA—Lancaster a 
TENNESSEE—Knoxville-Memphis TEXAS—Houston VIRGINIA—Lynchburg WISCONSIN—Oconomowoc . 


Monulacturers 


DAFFIN MANUFACTURING COMPANY, 3153 NORTH PRINCE STREET, LANCASTER, PENNSYLVANIA 
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ERNEST W. ALWIN, Editor 


Millwheel 


Mr. Alwin is recognized as one of the best-informed 
newspapermen covering agricultural and political sub- 
jects in the capital today. He is the winner of two 
Sigma Delta Chi awards for proficiency in journalism. 


VOL. XIV NO. 6 


Washington, D. C. 


JUNE, 1958 
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Study New Uses for Farm Produce 


Benson Vindicated by 
Farm Price Rise 


Congressional critics of Secretary of 
Agriculture Benson are keeping quiet 
these days, but it won't be long before 
they open up on him again. The rising 
farm price index has stilled demands 
for his scalp, since it's hard to criti- 
cize success, regardless of how tem- 
porary that success might be. 

His foes on Capitol Hill will be aft- 
er him hammer and tongs at the slight- 
est drop in the price index. If there's 
no drop in the next two or three 
months, the Democrats will be com- 
pelled to go after him, anyway. They've 
made him an issue for more than six 
years, so they can hardly ignore him 
in the coming campaign. It's not un- 
heard of for a politician to admit he 
was wrong, but it happens so infre- 
quently that it attracts considerable 
attention when one does. 


You can't make a purse out of a 

sow's ear. Or can you? Who knows? 
Who's tried it? 

The witnesses who appeared before 
the senate agriculture committee were 
sure of this much: That industry could 
absorb far greater quantities of farm 
products than it has to date. Their 
recommendation: Put dollars and steam 
behind the search for profitable new 
crops and new industrial markets for 
farmers. 

The witnesses were an interesting — 
and impressive — combination of ag- 
ricultural experts and business execu- 
tives. Without exception they testified 
in favor of legislation designed to 
intensify “industrial uses'' research. 
Farmers are ‘losing more and more 
markets to synthetics and non-farm 
products, they warned. That trend has 
to be stopped, and reversed, they 
argued. 

None of the experts regarded the 


Farm Land Values Are Still Rising 


Farm land values are continuing to 
rise, and farmers themselves are re- 
sponsible to a large extent. Nearly 40 
per cent of the farm land sold last 
year was bought by farmers in order to 
enlarge existing farms. A major reason 
farmers are in the market for more 
land, of course, is that they want to 
develop the most economic unit pos- 
sible. 

Conditions of the past few years put 
a premium on efficiency. And in cer- 
tain areas, at least, efficiency depends 
on getting enough land to get a great- 
er return out of machinery and avail- 
able farm help. 

It isn't just farmers who are eager to 
buy land, far from it. About one-third 
of the farm land being sold is going 
to non-farm purchasers of one kind 
or another. Some are people who don't 
intend to farm, who just want a place 
in the country. Others..buy land, then 
rent it. 

Department of Agriculture econo- 
mists feel that many of these non-farm 
purchasers are persons who are look- 


ing for a good, long-range investment. 
They are persons, explain the econo- 
mists, who figure that land values are 
bound to increase along with the grow- 
ing population. 


More French Aid? 


French leaders are making no secret 
of the fact that their country is in 
sorry financial shape, with national 
bankruptcy more than just a remote 
possibility. There's more than a remote 
possibility, too, that the United States 
will be called upon to bolster France's 
sagging economy with more dollars. 

The situation is being followed close- 
ly in Washington. Administration and 
congressional sources point out that 
we have important military installa- 
tions in France. Its economic collapse 
would raise havoc with the NATO alli- 
ance, they add. Such talk indicates 
that the French probably will receive 
sypmathetic treatment if they seek a 
loan from this country. 


(The “inside page” of Washington Millwheel this month is page 78.) 


J. LEROY WELSH 
(The Feed Bag Photo) 


pending legislation as a cure-all. Es- 
pecially not a quick one. But they felt 
that, over the years, a stepped-up re- 
search program would result in the 
discovery of new crops and new mar- 
kets. 

J. Leroy Welsh, who headed the 
President's Commission on Increased 
Industrial Use of Agricultural Products, 
pointed out that the government has 
resorted to production controls and 
surplus disposal programs in the face 
of overproduction. 

"The success or failure of these pro- 
grams | leave to your judgment," he 
told the committee. 


Cost of Military 


It costs more to support an army, 
navy, and air force than most people 
realize. Paying military personnel, 
equipping them, feeding them, and 
housing them runs into a lot of money, 
but that ‘isn't all. There has to be a 
supply system to back them up. 

This supply system currently contains 
some three million items valued at 
more than 50 billion dollars. These are 
replacement items, items that would 
be needed in a hurry in the event of 
an emergency. 
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RESEARCH PROVED 
for Better Feeds 


SEA PEPiw FISH MEAL 


SEA PEPiaw FISH SOLUBLES 


(Lassen Process) ...liquid or dry 


SEA VITAMIN 
FEEDING OILS 


VANCO DRY VITAMIN A 


VANCO DRY VITAMIN D 


Exclusive Sales Representatives 
ARCH SALES CO., Denver 
VAN CAMP LABORATORIES 
A Division of M. A. McCLELLAND CO., Kansas City 
Van Camp Sea Food Company, Inc. COOK & HARMS, INC., San Francisco 
Terminal Island, California J-M TRADING CORP., Chicago 
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(Advertisement) 


A PELLETED VIEW 
Of the News 


The AFMA celebrated its 50th 
anniversary in Chicago last month 
with a program which spelled out in 
clear and telling terms the progress 
the formula feed industry has made 
in half a century. During this period 
the industry has grown from its 
hand mixed beginnings to the 9th 
largest industry in the giant U. S. 
economy — producing over 37 mil- 
lion tons of feed last year. 

Ed Glennon and his staff and 
Oscar Straube and the Board of 
Directors have earned the plaudits 
of all of us for the job they've done 
in organizing their fascinating recap 
of the industry’s past advances and 
probable future development. 

When we couple the remarkable 
job AFMA is doing (in feed con- 
trols, in management practices, in 
nutritional developments, and in 
government liaison) with the equal- 
ly remarkable job being done in 
feed technology by the Midwest As- 
sociation’s Research Program and 
Feed Production School, we can 
consider ourselves indeed fortunate 
for the caliber of our trade asso- 
ciations. 

In saluting the achievements of 
AFMA in half a century, we sup- 
pose that every one of the thousands 
in attendance at Chicago looked back 
at his own part in this remarkable 
growth. Certainly, we did. 

It doesn’t seem that long ago, but 
in counting back we find that we in- 
troduced the first packaged unit mo- 
lasses feed mixer 24 years ago, the 
Hi-molasses pellet extruder 20 years 
ago, the Roughage Buster packaged 
unit Hi-Molasses Pellet Mill 13 
years ago, and the Horizontal Pellet 
Cooler 12 years ago. More recently 
have come high speed mixer-condi- 
tioners and liquid conditioning feed- 
ers for hard pellet mills, a whole line 
of fat conditioning and application 
equipment, Multi-blenders, fully au- 
tomated liquid application systems, 
and our Multi-Duty Pellet Mill. 

All in all, it keeps us hopping to 
design and test and produce sound 
equipment to meet the needs of an 
industry which moves as rapidly as 
the one so remarkably illustrated at 
Chicago. We'll continue to do so. 


The Wengers 


Telephone 111 
Sabetha, Kansas 


© 1958 WENGER MIXER MANUFACTURING CO. 
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Pulse the Industry 


By ELDON H. ROESLRR 


WILL YOU MISS THE PARADE? 


At the recent convention of the Grain 
Processing Machinery Manufacturers asso- 


ciation in Chicago, three top executives =: a 
of large feed companies gave their ideas ‘ok ee 4 
for the future of the feed industry. ? 


These men were from the East, Midwest, “some 
and West. They represented a true feed 
industry cross-section. Biggest point 

made by all three was that the feed in- 


dustry was going quickly down the road of small, 


efficient feed plants serving local areas of a radius 
of about 50 miles. 


They agreed the day of the large, cumbersome plant is 
gone. Freight rates and labor have cured that. These 
speakers said the plant of the future will make 30 to 
40 tons a day and will cost from $150,000 to $250,000. 


The point we are trying to make here is to ask: Is the 
feed dealer or manufacturer operating ina local area 
fully aware of this trend? 


Have you made your plans along these lines? Are you 
making a real effort to become stronger in your local 
trading area, to give more and better service, to sell 
and produce feeds that give results? 


Are you aware that as your farm customers enlarge theii 
operations that you, too, must grow? 


The local miller is sitting on the golden throne in most 
ceases. He is closest to his own farmers; the technical 
know-how to produce good feeds is available to hin. 


This same feed man can keep his market intact if he 
will join the parade of better feeds and better 
service. If he is willing to get out and work, call on 
his farm customers to determine their needs and make 
available to them the advice which they in their 
specialized operations need—it will spell success. 


In other words, the large progressive firms see this 
trend. They are going into it now; the medium-size 
and smaller feed firms must recognize this and put them- 
selves in position to give equal service to the farmer. 


Changes are coming fast in the feed industry. 
Don't sit on the curb and let the parade pass you by! 
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Pulse of the Industry 


Rains which came throughout the main grain belt in early June were literally worth 
millions of dollars. May was an extremely dry month and small grains, corn, 
and soybeans were beginning to show signs of possible future injury. However, 
the rains may have come in time. In fact, weather bureau history shows that 


only a few times in the past 50 years has June been extremely dry when May was 
that way. 


The feed industry is better off with good crop production. With drought conditions 
too many animals are liquidated and while crop and livestock prices might be 
high, total feed tonnage is down. With good crop and livestock prices at 
about today's levels, feed business should continue to be good. 


Where have the critics of Agriculture Secretary Benson gone? A year ago there were 
many, some even in the Republican party, who were after Mr. Benson's scalp. 
At that time farm prices were low. Today with good prices the loud-talking 
critics can't be found. This improvement in agriculture could have an impor- 
tant affect on the fall elections. 


Would you like to have butter which spreads smoothly when cold? Well, that type of 
product is now here. Dr. G. H. Wilster of Oregon State College has developed 
a new churning process which turns out butter that will spread smoothly at 
temperatures as low as 48 degrees fahrenheit. The new butter cuts easily when 
removed from the refrigerator yet does not become sticky at room temperatures. 
Several U. S. butter concerns have asked their supply creameries to adopt the 
process which requires no change in modern plant equipment. This method could 
help to make butter more popular. 


Federal inSpection of poultry begins Jan. 1 and already USDA is hiring the men who 
will do the inspection job. A total work force of about 700 will be needed. 
Under the new law, all dressed or ready-to-eat poultry moving in interstate 
commerce must be federally inspected. 


Voluntary poultry inspection has been used for more than 25 years but now inspection 
will be required. In the past, many firms asked for inspection in order to 
advertise the fact that their products were federally inspected. The 
inspectors will throw out any birds not fit for human use and will insist 
on certain standards of cleanliness in plants processing poultry. This new 
law could have a lasting beneficial effect on the consumption of poultry since 
it will assure the housewife that the products she obtains are wholesome. 


"Impact of Integration" is a book you Should have. The American Feed Manufacturers 


association as an industry service has sent its members a complete summary of 
the integration session held April 20-22 at Purdue University by the National 
Institute of Agriculture. In pamphlet form this presents a good picture of 
integration and its problems. The booklet gives a good many of the pros and 
cons of this important subject. 


Mark your calendars for this important meeting: The National Feed Show and the 


annual convention of the American Feed Manufacturers association are scheduled 
for the period May 10-15, 1959, at the Conrad Hilton hotel, Chicago. The Feed 
show has been held every two years and the 1957 meeting was the largest on 


record. Exhibits covering all types of machinery, ingredients, and services 
will be on display. 
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FOR BEING 
ANNOYED 


about ? aA | 


of course! 


Just imagine how you would feel, if you spent years developing a 
product to give your customers a new competitive edge. A product 
that produces eye appealing, sales-building color in dressed out broilers and fryers. 


Then, checked it out with test after test in low fibre, high energy rations, proving 
that PIGMENTER answers the pigmentation problem better than any other product. 
That Pigmenter maintains that all-important Golden Color in shanks, skin, and 
other tissue that invites discriminating women shoppers to select your customers’ 
birds over all others—giving your customers more sales and profit. 


And then have some people imply that the product they represent is ““Pigmenter”— 
“is the same as Pigmenter”—“is as good as Pigmenter’”—etc. 


Frankly we’re unhappy! There is only ONE Pigmenter. Pigmenter is a Ray Ewing 
product. We’re justly proud of Pigmenter! We even registered and copyrighted the 
name PIGMENTER. Pigmenter is available only through authorized Ray Ewing 
Representatives. 


Don’t be fooled into buying a substitute by a wishful ‘“‘we’ve got it too” sales story. 
Get the facts about PIGMENTER from The Ray Ewing Co., 1097 So. Marengo Ave., 
Pasadena 5, Calif. Be sure the product you order is the original authentic PPGMENTER! 
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CAN YOU BLAME 


Lets you dial the grind...a 
‘vat totally new concept in hammer- 
= mill control and operation 


oy 
With a simple twist of a dial, the revolutionary new 
FORDS Airmatic Hammermill changes grinds instantly 
by redirecting air through the selected screen...an 
entirely new approach to hammermill operation! Here, at 
last, is your solution to common mill problems. The new 


tic eliminates: 
Sensafi 1. Leaving the work floor to change screens. 
ationally New 2. Shutting off the motor to change screens. 
DIAL-THE-GRIND 3. Jamming, binding, and sticking of screens. 
The Airmatic’s patented “Dial-The- 4. Restrictions on locating controls. 
Grind” control can be installed any- 5. Necessity of high head room. 
where convenient. By remote con- 6. Push-pull rods, bell cranks, levers, clamps, etc. 
trol, you turn a dial to select any one 
of 3 screens. The selection of grind The exclusive, patented AIRMATIC MILL provides instant 
is controlled without stopping the screen change even while the mill is being fed! — throat 
mill ...or the operator leaving the design permits grinding hay without pre-shredding. Inde- 
work floor. This revolutionary fea- pendent fan drive provides maximum oad and effi- 
ture eliminates time wasting screen ciency of operation. The new AIRMATIC is only 46” 
changes, and permits more flexible, high for easy installation in plants with shallow pits or 
economical operation! low ceilings. The simplicity of design of AIRMATIC pro- 
vides a screen change mill without the complications nor- 
mally associated with equipment of this kind. 


For the newest, most modern feed mill equipment, automation 
engineered to needs, write 2942 S. Ilinois St. 


2 
MPANY 


MYERS-SHERMAN CO 


Manufacturers of Fords Hammernill Molasses Blenders Vertical Mixers 
Corn Shellers « Pneumatic Grainvayors 


Streator, Illinois 
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EDWIN FOX OF FOXBILT 


Go-go-go in its sales program is the 
basic reason for the growth and prof- 
its of one of Iowa’s most aggressive 
feed manufacturers. A well-planned 
selling procedure is based upon care- 
fully worked out products and feeding 
programs. 

* * * 

A steady, hard-hitting sales pro- 
gram spells success for Foxbilt, Inc., of 
Des Moines. The achievements of this 
sales program are the results of com- 


plete integration of goals from the 


executive officers to the dealer who 
completes a sale to a farmer. 

All of the men in the sales force 
know their company and have the op- 
portunity to become better acquainted 
with its policies and its personnel. 
Through Foxbilt’s training schools, 
they are briefed on the company’s 
philosophy, its products, and adver- 
tising and credit policies. 

For example, division managers re- 
port every three months for a meet- 
ing at the company’s main offices in 
Des Moines. In addition to these meet- 
ings, the block men and dealers have 
a two-day training school every two 
months in Des Moines. 

J. Kenneth Lepley, vice president 
and director of sales, heads the sales 
program. Next in line are the divi- 
sion managers, who are responsible for 
several counties in a given area. Then 
there are the block men — usually 
one in each county. They direct the 
activities of field representatives, dis- 
tributors, and dealers in their counties. 

Sales Director Lepley points out 
that there cannot be any weak link in 
the sales force. The company’s goal is 
that “every farmer is exposed to the 
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Go-Go-Go Spark From 
Baseball 


By BUD STICKLER 


right kind of dealer,” says Mr. Lepley. 
“We can’t overemphasize the impor- 
tance of finding the right kind of 
dealer to call on the farmer.” 


The area of Foxbilt’s sales is rough- 
ly within a 300-mile radius of Des 
Moines. This includes Iowa and six 
surrounding states. The company’s 
policy has been to concentrate on do- 
ing a good job in this region rather 
than to spread itself too thin. 

Foxbilt’s division managers, block 
men, and dealers have plenty of in- 
centive to push Foxbilt feeds. The 
company has a contest going almost 
constantly. In these competitions, 
practically everyone has a chance of 
winning something, but all are trying 
for the big prizes. 

One of Foxbilt’s policies is that 
feeds are not made available to deal- 
ers on credit. In this instance, business 
is strictly cash and carry. However, 
credit may be extended to individual 
customers after the company has run 


its own credit report on the farmer. 


One of the unique features of Fox- 
bilt is that it manufactures pre-mixes 
only. No ordinary supplements or 
complete feeds are produced by the 
company. Use of home-grown grain 
is stressed. However, throughout the 
sales area there are “associate manu- 
facturers,” who use Foxbilt pre-mixes 
to build either complete feeds or con- 
centrates which are packaged under 
Foxbilt’s name by mutual agreement. 


The largest-selling items are the 
swine pre-mixes. These account for 40 
per cent of the company’s gross feed 
sales. Poultry pre-mixes amount to 30 
per cent of sales. Beef and dairy pre- 
mixes make up the remaining 30 per 
cent. Foxbilt now sells more feed in a 
week than it did during an entire year 
in the- 1930's: 

Another aid to sales is the com- 
pany’s thorough advertising. Ninety 
per cent of the advertising is carried in 
farm magazines and newspapers. The 


(Continued on page 33) 
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THE MODERN FOXBILT PLANT IN GREATER DES MOINES. 


In DAWE’s Vitamelk Programs 


dependability 
makes the 
difference 


Program your feed business the Vitamelk way. 
Dawe’s Vitamelk program represents far more than 
fortification products. It is a way of doing busi- 
ness on the basis of having a nutritional laboratory 
affiliation. Dawe’s dependable professional services 
will provide you sound counsel and relieve you of 
many of the details of managing a successful feed 
business. You will have added assurance that you 
are supplying your customers top-quality feeds. 


This Is the Vitamelk Program 


A 1. VITAMELK—a comprehensive vitamin, trace mineral, 
fe antibiotic and unidentified factors fortifier. Full fortifi- 
z cation in one package. 


2. COMPLETE FORMULATIONS for farm-tested 


feeds. 


TAG INFORMATION for today's complicated feed 


tag requirements. 


COMPLETE FEEDER INSTRUCTIONS on how to 
use Vitamelk-fortified feeds to best take advantage 
of their great built-in power. 


DAWE’S QUALITY CONTROL laboratories are 
a remarkable help in solving special problems. 
6. MERCHANDISING and sales counsel. 


7. CONTINUING RESPONSIBILITY for applying 
the latest nutritional knowledge to your feeds, 


Dawe’s specialized nutrition, manufacturing and 
merchandising know-how is yours—yet you pay 
for Vitamelk only—when you program your busi- 
ness the Vitamelk way. Write for specific informa- 
tion on complete programs for poultry, swine, beef 
and dairy cattle. 


FOREIGN OFFICES: 
Belgium—13 Courte rue des Claires, Antwerp 
Italy—Corso Magenta 81/83, Milan 
Mexico—Sierra Leona 755, Mexico 10, D. F. 

Venezuela—Apartado 3050, Caracas 


Largest Specialist 


in Vitamin Products 


DAWE’S LABORATORIES, IN 4800 South Richmond Street, Chicago 32, Illinois 
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Research work carried on at the 
University of Arkansas on the influ- 
ence of dietary furazolidone on laying 
and breeding hens is discussed here. 
Previous work is reviewed briefly by 
the writers as background informa- 
tion. 


Title: The Influence of Dietary Fura- 
zolidone on Egg Production, Hatch- 
ability, Fertility, and Feed Efficiency 
of Laying and Breeding Hens. 
Authors: W. F. Dean and E. L. Steph- 
enson (University of Arkansas). 
Publication: Poultry Science, Vol. 37 
(January, 1958) pp. 124-128. 

Digest: Previous work at various 
places has shown furazolidone increas- 
es the early growth of chicks especial- 
ly in heavily contaminated environ- 
ments, that for chicks or poults growth 
stimulation is most pronounced under 
conditions of poor sanitation, that 
feeding furazolidone to breeding tur- 
keys had little if any influence on fer- 
tility or hatchability of fertile eggs, 
that 0.011 per cent of furazolidone 
fed to breeder hens had little or no 
effect on total egg production, hatch- 
ability, or shell quality, and also that 


New Wirthmore Plant Is 
Opened in Connecticut 


Open house was held recently at the new 
bulk feeding plant at Danielson, Conn., 
erected by Wirthmore Feeds, Inc., Boston. 
The new plant can turn out 300 tons of 
feed daily. 

Attending the one-day event were more 
than 150 feeders from northern Connecti- 
cut, parts of Rhode Island, and Massachu- 
setts, the area to be served from Danielson. 
Wirthmore officials and Dr. J. D. Winn of 
the University of Connecticut also were 
present. 


With All-Year Farrowing, 


Iron Injections Needed 


Swine growers have been advised to give 
iron injections to prevent anemia in pigs 
when year-around farrowing is practiced. 
This advice was extended recently by G. R. 
Carlisle, University of Illinois livestock spe- 
cialist. 

Mr. Carlisle said anemia can occur when- 
ever pigs spend their first few weeks on 
concrete or wooden floors away from dirt. 
All pigs that do not have access to dirt are 
subject to anemia until they start eating 
feed, he explained. 

Studies show that better results are 
achieved when iron is injected than when 
given orally, the Illinois specialist stated. 


Prater has installed a new hammer mill, 
mixer, and drag feeder at B & R Farm 
Supply, Georgetown, Ohio. 
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C. W. Sievert 


Mr. Sievert is one of the coun- 
try's best-known and most 
highly respected independ- 
ent feed consultants. 


Dr. Fairbanks has been a pio- 
neer in animal nutrition re- 


search and is recognized 
widely for his work. 


FEED NUTRITION DIGEST 


Unusually valuable digests of cur- 
rent nutritional research in terms 
every feed man can understand and 
use. Opinions expressed are those 
of the authors and are not neces- 
sarily shared by The Feed Bag. 


B. W. Fairbanks | 


the addition of five and 10 grams of 
furazolidone per ton of feed did not 
improve egg production or hatchabili- 
ty of fertile eggs. 

At the University of Arkansas the 
workers have had difficulties involv- 
ing reduced egg production, hatch- 
ability, and fertility of breeding hens, 
especially during the spring months. 
Experiments were set up involving 
additions of furazolidone and arsanilic 
acid. The results are as follows: 


“1) The feeding of furazolidone re- 
sulted in improvements in egg produc- 
tion ranging from one to 18 per cent 
and in a majority of the experiments 
the improvements were statistically 
significant. 

“2) Hatchability of fertile eggs was 
not significantly increased by feeding 
furazolidone but small increases were 
noted in most of the cases when birds 
were fed this material. 

3) Statistically significant increases 
in fertility were obtained in Experi- 
ments 1 and 3 by feeding furazolidone 
while a significant reduction was ob- 
served in Experiment 4. 

4) In general, the feed required 
to produce a dozen eggs was reduced 
by feeding furazolidone. In the only 
case where this could be treated statis- 
tically the difference was not signifi- 
cant. 

“5) Furazolidone and arsanilic acid 
were more effective in increasing egg 
production of caged layers than was 
penicillin. 

6) The efficacy of furazolidone 
and arsanilic acid in improving egg 
production of caged layers was in- 
creased when the two were combined. 


“7) The degree of contamination 
did not appear to be an important fac- 
tor in these experiments since similar 
improvements in egg production were 
obtained by feeding furazolidone to 


hens maintained on litter, raised wire 
floors, and in individual wire cages.” 
Comment: In some of the earlier ex- 
periments furazolidone was fed at a 
level of 50 grams per ton, and in 
each case there was an improvement in 
egg production and a decrease in the 
amount of feed per dozen eggs. 

In the fourth experiment, furazolid- 
one was fed at 124, 25, and 50-gram 
levels per ton of feed, and the first 
two levels showed increased egg pro- 
duction over the group without the 
NF-180. 

In the fifth experiment, furazolid- 
one was fed at the 15-gram level per 
ton, and also arsanilic acid at 90 grams 
per ton. The combination of the two 
was the most effective. 

* * * 

Effects of thyroprotein, thiouracil, 
and cortisone on turkey poult feather 
color are the subject of this review. 
The western researchers report no 


positive results from any of the three 
products. 


Title: The Effect of Thyroprotein, 
Thiouracil, and Cortisone on the Feath- 
er Pigmentation of Turkey Poults. 
Authors: P. Vohra and F. H. Kratzer 
(University of California). 
Publication: Poultry Science, Vol. 37 
(January, 1958) pp. 151-53. 

Digest: “The administration of thyro- 
protein,: thiouracil, and cortisone to 
the turkey poults did not affect the 
pigmentation of their flight feathers.” 
Comment: The adding of thyroprotein 
to a lysine-deficient diet caused no ef- 
fect. Nor did adding thiouracil to a 
lysine-supplemented diet. Administer- 
ing cortisone failed to improve in ly- 
sine-deficient poults and was also in- 
effective in reducing pigmentation in 
lysine-supplemented poults. 

We thought you'd like to know. 
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Grace Micro-Prilled Urea Feed PRODUCT A PRODUCT B 
Compound — The smooth, round 
-. balls are free-flowing, non-caking 


ALL 3 PHOTOS ARE 12 TIMES ACTUAL SIZE 


Only Grace 
Urea Feed Compound 


Assures 
HiV/An Even, Uniform Mix Throughout 


VEasy Blending In Any Standard 
Mixing Equipment 
because only Grace has 
: complete 


details. ok Micro-Prilling, an exclusive Grace process, produces a feed 
compound in the. form of tiny balls that are truly free. 


flowing. Each ball is clay-coated to prevent caking. 


SMOOTH ROUND FREE-FLOWING 


Chemical Company 4 division of w. Grace Co. 
MEMPHIS—Home Federal Bidg., JAckson 7-1551 * CHICAGO—75 E. Vi acker, FRanklin 2-6424 
TAMPA— 2808 S. MacDill Ave., 82-3531 * NEW YORK—7 Hanover Square, Digby 4-1200 
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These Actual Photos Tell The Story... 
rexe 


— Foxbilt 


(Continued from page 29) 


rest is presented over radio and tele- 
vision, Foxbilt feels that it can reach 
a larger portion of its potential cus- 
tomers through printed media than 
through radio and television — and 
more economically. Local spot adver- 
tising costs are shared with the dealer 
in the area. 

Since Foxbilt was founded by the 
late E. Frank Fox in 1914 as the Fox 
Chemical Co., it has come a long way. 
Originally, only stock tonics and con- 
ditioners and some mineral supple- 
ments were sold direct to farmers. By 
1929 the operation was enlarged to in- 
clude “concentrated concentrates” — 
today’s pre-mix idea. The company 
changed its name to Foxbilt Feeds in 
1943 and began to develop a dealer 
program to aid sales during the years 
of World War II. 

In 1947 there was another change 
in the company’s name — this time 
to the present title, Foxbilt, Inc. 
Throughout all these years the growth 
has been steady. In 1950 the company 
established its poultry operation as a 
separate division, Ames In-Cross of 
Roland, Iowa. This branch was con- 
solidated with the mother organiza- 
tion in 1953. Its operations remain in 
Roland and its headquarters are in 
Des Moines. 

In 1955 a swine-breeding program 
was introduced as part of Ames In- 


INSURING that 
everything in the feed 
production setup 
operates at maximum 
efficiency is the 
assignment of 

Bob Barnett, left, 
Foxbilt production 
superintendent, and 
Zip Zeller, plant 
superintendent. The 
flow pattern at Foxbilt 
is diagrammed below. 


Cross, This division offers meat-type 
hogs throughout the sales area. To 
keep ahead in a highly developed 
field, Ames In-Cross employs two 
poultry geneticists and one swine gen- 
eticist. Right now, Ames In-Cross is 
carrying on extensive research with 
broilers. Foxbilt is no amateur in the 
poultry business. More than 75 million 
Ames InCross chicks have been sold 
throughout the United States and in 
several foreign countries. 

The present president and chairman 
of the board of Foxbilt is Edwin L. 
Fox, son of the founder. Prior to be- 
coming president, Mr. Fox has been 


the managing head of Foxbilt since 
1939. 

Built in 1950, Foxbilt’s modern 
plant has been modified to some ex- 
tent. Some of the modifications are 
extensive; others are minor. Most of 
the alterations were made to accom- 
modate the plant’s straight-line pro- 
duction. Much of the equipment had 
been manufactured for interrupted op- 
eration at the time it was purchased. 
That’s the reason for the modifica- 
tions. 

Plant Superintendent Zelles (Zip) 
Zeller explained, “We're geared for 
straight-line production and can’t af- 
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Nopcay® Type V i is. 


as as vitamin 


from fish liver “Gal substitutes 


Q. Regarding Nopco’s announcement that Nopcay 
Type V is twice as effective as vitamin A from fish liver 
oil or its synthetic substitutes, is the instability of oil in 
the feed responsible for this effect? 


A. Stability was not a factor. We stated this at the time 
—and te avoid confusion, we repeat it. 


Q. What did results of Nopco’s experiments show? 


A. They showed that Nopcay Type V produces twice 
the biological response of vitamin A in the form of fish 
liver oil or vitamin A palmitate in oil, or from the oil 
mixed with a vegetable carrier containing normal levels 
of antioxidants. 


Q. Were you alert to the possibility that feed fortified 
with oil may have lost potency during your tests? 


A. Of course. Having pioneered in stability studies on 
all forms of vitamin A, Nopco was fully alert to the 
need for eliminating this factor as an experimental 
variable. 


Q. What steps did you take to avoid the possibility of 
destruction of vitamin A in the control feed fortified 
with oil? 


A. Preliminary chemical stability tests showed that . 


very little loss occurred in our basal ration fortified 
with oil and held at laboratory temperature for 1 week. 
In conducting the feeding tests, the troughs were 
emptied and refilled every 5 days. 


Q. Do you have any additional evidence that instability 
of oil in the feed was not a factor in obtaining your 
results? 


A. Yes. We obtained exactly the same response when 
vitamin A oil was administered: 
1. in the feed 
2. as oil directly into the mouth of 
the bird by calibrated hypodermic 
syringe 


@. What is the result when stability does become a 
factor? 


A. Vitamin A from fish liver oil and its synthetic sub- 
stitutes is quite unstable. Nopcay Type V, on the other 
hand, is Micratized® and therefore stable. Factors such 
as time, heat, and incompatible ingredients, which 
destroy ordinary vitamin A, increase the effectiveness 
ratio. Nopcay Type V soon becomes not merely twice, 
but 3, 4, and 5 times as effective, depending on the 
severity of the shortage. 
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Q. Are you claiming to “make 2 units out of 1’’? 


A. Of course not. We are offering feed manufacturers 
a vitamin A product which is twice as effective. Unit 
for unit, it produces twice the biological response. 


Q. Are studies continuing on this product? 


A. Yes. Nopco has published its findings of years of 
research, but further studies are under way by both 
Nopco and independent research laboratories. Interim 
reports confirm the original findings. 


Q. Does Nopcay Type V have enhanced effectiveness 
for turkeys? 


A. Preliminary data prove beyond doubt that Nopcay 
Type V has greatly enhanced biological effectiveness 
over oils for turkeys. Research to establish exact, 
quantitative ratios is continuing. 


Q. What about cattle? 


A. Published Experiment Station results show that 1 
microgram of vitamin A from previous Nopcay prod- 
ucts is from 5-24 times as effective for calves as 1 micro- 
gram of carotene from alfalfa. It can be safely assumed 
that Nopcay Type V will be just as effective and more 
than likely more effective. Considerable cattle research 


with Nopcay Type V is now in progress, and results will 
be available when completed. 


Q. How does Nopcay Type V compare with other 
stabilized dry vitamin A products? 


A. That is a question more properly directed to the 
manufacturers of such products. 


WHY NOT FIND OUT HOW EFFECTIVE 
NOPCAY TYPE V CAN BE FOR YOU? 


WRITE FOR FULL DETAILS AND TECHNICAL 
BULLETINS 


® 
NOPCO CHEMICAL COMPANY 


Harrison, N.J. Richmond, Calif. 


Peoria, Ill. 


Basic producers of Micratized® Vitamins A and D, niacin, calcium 
pantothenate, choline chloride, and other products 


THE FEED BAG—June, 1958 


| IN ADDITION TO THE ADVANTAGE OF SUPERIOR STABILITY 
| 
| 
1 = 


ford any breakdowns.” 

All ingredients taken into the plant 
are bagged except soybean meal, 
which is bulk. For handling ease, fork- 
lift trucks move the ingredients on 
pallets. Each batch of pre-mix is made 
up by putting the correct number of 
bags of each ingredient on a pallet. 
These bags are then transferred by 
fork-lift truck to the mixing tower 
and dumped into one of the dump 
sinks. Soybean meal is weighed by re- 
mote control on a hopper scale before 
mixing. When molasses is used in a 
pre-mix, it is piped directly into the 
pellet mill from a temperature and 
level-controlled 1,000-gallon supply 
tank in the mixing tower. Before be- 
ing piped to the supply tank, the mo- 
lasses is stored in underground tanks 
which have a combined capacity of 
three tank cars. 


When the plant is operating on a 
fully automatic cycle, the panel oper- 
ator has only to select the correct 
dump sink and the Burton bin he 
wants. This is the only manual opera- 
tion in the system. 

Finished Foxbilt pre-mixes are 
sacked in 50-pound bags and moved 
through chutes to ground level where 
the bags are loaded onto one-ton pal- 
lets. The feed can then be moved by 
conveyor belts to trucks or by fork- 
lifts to rail cars. 

The plant keeps its six fork-lift 
trucks busy at all times. These time 
savers are indispensable to the plant’s 
efficiency. 

Most of the trucks that carry Fox- 
bilt’s pre-mixes are those of its dealers. 
Roughly 75 per cent of the outgoing 
traffic is made up of dealers’ trucks. 


Ten per cent of the outbound traffic 
is handled by contract carriers. The re- 
maining 15 per cent is moved by rail. 
Incidentally, Foxbilt's management is 
encouraging greater use of outbound 
rail tonnage because it is more con- 
venient for the plant. Rail cars can be 
loaded at times that best fit the oper- 
ations at the plant — not to meet the 
schedule of a trucker who is in a 
hurry. 

Foxbilt has grown with the years 
and likely will continue to do so be- 
cause its entire program is based on 
the needs of a streamlined agriculture. 
As Executive Vice President Wayne 
A. Rogers puts it, “Our aim is to give 
the farmer the best product for him to 
make the cheapest gains.” 

And that is exactly what Foxbilt, 


Inc., is doing. 


What Value Has Cooked Barley 
Rations for Full-Fed Steers? 


Although some beef raisers swear 
otherwise, there is little evidence to 
support the feeding of cooked barley 
to full-fed steers from an economic 
standpoint. Even without considering 
the extra cost of cooking grain, there 
still is considerable doubt about the 
merits of the cooked product for 
steers. 

This report by the associate animal 
husbandryman at Fayetteville, Ark., 
helps clear up some of the confusion 
which has prevailed on this subject. 
The table adds valuable substantiative 
facts. 

* * * 


The opinion is commonly expressed 


By MAURICE L. RAY 


University of Arkansas 


by cattlemen who feed show animals 
that cooked barley added to the grain 
ration will increase food intake and 
therefore produce faster gains. Espe- 
cially during the winter months, the 
warm, soft, swollen barley kernels and 
the broth have a pleasing aroma and 
are thought to increase the palatability 
of the ration. 

However, cost of extra equipment 
and expense of cooking the grain 
raise a question as to the value of 
such a practice. This is especially true 


for the small breeder with only a few 
show animals or the youth with a 
small beef cattle project. 

Studies were carried on at this sta- 
tion to determine the value of feeding 
cooked barley. In Trial 1, six fancy 
creep-fed Hereford steer calves were 
selected at weaning time for a study 
of the effects of adding cooked barley 
to a fitting ration when full fed. The 
steers were placed in the barn and 
fed individually through the winter 
months. 


Rations Used 
Three steers received all the grain 


(Continued on page 39) 


Feeding Trials, With & Without Cooked Barley (All Animals Full Fed) 


Trial 1 (126 Days) 


Trial 2 (112 Days) 


Measure Calves Calves Yearlings 
Hay Fed Prairie Prairie _ Prairie leza Prairie Lespedeza 
Barley Preparation Cooked Ground Cooked Crimped Cooked Crim Cooked Crimped Cooked Crimped 
Number of animals ................. 3 3 2 2 1 1 2 2 1 1 
Initial. weight) so 731 421 410 410 343 628 634 635 625 
in wet 169 164 194 209 214 252 244 263 285 
Average daily gain 1.34 1.46 1.73 1.87 1.91 bene 2.18 2.35 2.54 
Daily feed intake 

Grain 13.6 13.9 5.32 5.96 5.85 6.05 10.57 10.60 10.57 10.61 

Hay 4.8 4.8 2.72 2.43 2.30 2.54 4.50 4.46 5.04 5.12 

ED ss 18.4 18.7 8.04 8.39 8.15 8.59 15.07 15.06 15.61 15.73 

Pounds fed per 

pound of gain neem 14.6 14.0 5.50 4.86 4.37 4.50 6.69 7.05 5.69 F232 
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Coming Events 


Purdue Poultry Service Clinic, Purdue University, Lafayette, Ind. ........ June 19-20 
Georgia Feed Association, Gen. Oglethorpe Hotel, Savannah .......... June 28-July 1 
Kansas Seed Dealers Association, Hotel Broadview, Wichita ................... July 18-19 
American Poultry & Hatchery Federation, Auditorium, Cleveland ........... July 22-25 
Canadian Feed Manufacturers Association, Murray Bay, Quebec ........ June 27-30 


North Carolina Feed Manufacturers Association, 


Grove Park Inn, Asheville Aug. 8-9 
Mutual Millers & Feed Dealers Association, Hotel Jamestown, 

Jamestown, N. Y. Aug. 12-13 
National Soybean Processors Association, 

Hotel Fort Des Moines, Des Moines Aug. 18 
Kentucky Feed Conference, Campbell House, Lexington 0000.00.00. Aug. 18-19 
Georgia Poultry Institute, 4-H Club Center, Eatonton Aug. 25-28 


Association Secretaries’ Circle, Sheraton Jefferson Hotel, St. Louis .......... Sept. 6-7 


Grain & Feed Dealers National Association, 


Sheraton Jefferson Hotel, St. Louis Sept. 7-9 


National Feed Ingredients Association, Congress Hotel, Chicago ........... Sept. 17-19 


Arkansas Formula Feed Conference, 


University of Arkansas, Fayetteville Sept. 25-26 
Pennsylvania Millers & Feed Dealers Association, 
Penn-Sheraton Hotel, Pittsburgh Sept. 25-27 


Texas Nutrition Conference, Texas A & M College, College Station ........: Oct. 8-10 


Association of American Feed Control Officials, 


Shoreham Hotel, Washington, D. C. Oct. 14-16 
Oklahoma Formula Feed Conference, 
Oklahoma State University, Stillwater Oct. 16-17 


Iowa Seed Dealers Association, Hotel Fort Des Moines, Des Moines.....Oct. 23-24 


National Renderers Association, Hotel Statler, Washington, D. C. ............. Nov. 2-5 


Midwest Feed Production School, 


American Royal Building, Kansas City Nov. 12-14 


Cornell University Nutrition Conference, Hotel Statler, Buffalo .......... Sen: 13-14 


Midwest Custom Milling School, 


American Royal Building, Kansas City Nov. 14 
Western Grain & Feed Association, 
Hotel Fort Des Moines, Des Moines Nov. 23-25 
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Veteran Jay Nopco’s New 


Eastern Sales Manager 


A. V. (Vic) Jay has been appointed east- 
ern sales manager for the agricultural de- 
partment of Nopco Chemical Co., Harrison, 


Par 


VIC JAY 


N. J. The 31-year veteran of Nopco pre- 
viously was special accounts manager for 
the department. 

Mr. Jay joined Nopco in 1927. His new 
assignment was announced by Dr. Melvin 
Hochberg, vice president of the fine chem- 
icals division. 


Fleischmann of Chicago 


Is New Research Link 


Complete coordination of its research 
and development programs at six independ- 
ent and self-contained laboratories has been 
announced by Standard Brands, Inc., New 
York City. Each Laboratory is equipped 
with pilot plants. 

The announcement was made recently at 
Chicago during ceremonies marking the 
completion of a $250,000 expansion and 
modernization program at the research lab- 
oratory of Fleischmann Malting Co. The 
Chicago concern is a division of Standard 
Brands. 

Dr. William R. Johnston, research vice 
president, said the new Windy city labora- 
tory is a vital link in a fully-integrated chain 
of research being established by Standard 
Brands. The company has a central research 
and development laboratory at Stamford, 
Conn., and divisional facilities at Clinton, 
Iowa; Indianapolis; Peekskill, N. Y.; and 
Hoboken, N. J. 

Dr. William Olson is research director 
at Fleischmann Malting Co., which has malt 
operations at Minneapolis, Buffalo, and Red 
Wing, Minn. 


Fauser Feed & Supply of Waterloo, Iowa, 
has installed a new Blue Streak mixer. 


A new Honegger retailer in Minnesota is 
Elmer Ostermann, Ostermann Produce, 
Elmore. 
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As you know, NICARB, a product of 
Merck research, has practically 
wiped out coccidiosis as a threat to 
broilers and replacement flocks. But, 
as nearly perfect as NICARB was— 
and is—in preventing coccidiosis in 
young and growing stock (a record 
of achievement in over three billion 
birds), it did leave one area for im- 
provement: NICARB could not be fed, 
at broiler levels, to breeders, or other 
birds in production, without side 
effects. 


Now—a potent, safe drug for 
birds of all ages—A program to 
test and screen other drugs to find a 
coccidiostat with the potency of 
NICARB, but without its side effects, 


Research and Production for 
Better Poultry Health 
and Nutrition 


© Merck & Co., Ine, 
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i Can anything be better 
' than NICARB’ for coccidiosis? 
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was initiated at the Merck Research 
Laboratories. The result of that in- 
tensive laboratory search, rigidly 
tested under practical field condi- 
tions, is now available to the mem- 
bers of the poultry industry. That 
product—a proud companion to §.Q.® 
and NICARB—is GLYCAMIDE. 


Continuing leadership in cocci- 
diosis control—If you have used 
or recommended S.Q. or NICARB you 
already know of the Merck assur- 
ance of quality that stands behind 
these time-tested products. With 
the same assurance you may now 
specify GLYCAMIDE for chicks of all 
ages! GLYCAMIDE is the most potent 
drug ever developed for the preven- 


The new, safer 
coccidiostat from Merck, 
the makers of NICARB’ 


tion of coccidiosis outbreaks. It is 
also one of the safest drugs of its 
kind. Fed at recommended levels, it 
will not interfere with subsequent 
fertility, hatchability, eggshell pig- 
mentation or internal egg quality. 
However, GLYCAMIDE is not cur- 
rently recommended for birds in 
production. Merck & Co., Ince., 
Chemical Division, Rahway, N. J. 


*Trademark of Merck & Co., Inc. for glycarbylamide. 
®Merck & Co., Inc. for nicarbazin and sulfaquinoxaline. 


Choose the coccidiostat that suits your 
needs— NICARB —for broilers—S.Q. for 
turkeys—and GLYCAMIDE—for broilers, 
and replacement chicks for laying and 
breeding flocks. 


GlyCamide 


with THE MERCK MARGIN OF SURETY 


at 


UNIFORM BLENDING AT HIGH 


CAPACITY IN 2 TO 7 MINUTES 


PRECISION ENGINEERING— 


Strong-Scott Triple Action 
Mixers Solve Mixing 
And Blending Problems 


Now you can get a horizontal batch 
type mixer, with exclusive “Triple 
Action” mixing, created by the 
unique Strong-Scott triple ribbon 
and spiral assembly. This blending, 
folding and mixing action exposes 
each particle to thousands of sep- 
arate mixing actions per minute, 
producing a well balanced, uniform- 
ly mixed product of the highest ef- 
ficiency known. 


THOROUGH MIXING — Complete 
mixing and blending in 2 to 7 min- 
utes. Smooth interiors, without 
ridges or vanes, eliminate any gather- 
ing of materials and assure a thor- 
ough, sanitary, clean operation. 
Available in sizes of % to 6 ton 
capacities. 


strong 


The Strong-Scott Triple Action 
Mixer offers the ideal combination 
of modern engineering design, sim- 
plicity and overall ruggedness. The 
end bearings supporting the agitator 
assembly adjust vertically assuring 
an exact tolerance between the rib- 
bons and the tub surface at all times. 
Built of heavy gauge steel, stainless 
steel or commercial alloys. 


VERSATILITY—May be overhead 
or floor mounted. An overhead in- 
stallation of a Triple Action Mixer 
may utilize the dual discharge ar- 
rangement. A reversing switch per- 
mits bulk discharge directly into a 
truck, or to the handy double sacker 
at the opposite end of the mixer, 
which can be located inside the plant. 
Consult Strong-Scott with any mix- 
ing, separating or grinding problem 
you may have. Let our production 
engineers provide your answer at 
no cost to you. 


Mfg. Co. 


Equipment Designed for Better Processing 


451 TAFT STREET N.E., MINNEAPOLIS 13, MINNESOTA 
DEPT. FS-I11 


38 


The Strong-Scott Pre-Mixers are also of 
the Triple Action agitator design. Nor- 
mally supplied with a high leg mounting, 
they are engineered for initial preparation 
of feed supplements containing chemical 
ingredients, where a large mixer is not 
required. Available in 12, 15 and 18 
cubic foot sizes. 


CLIP AND MAIL TO 
STRONG-SCOTT 


(0 Please Send Me the Bulletin on 
TRIPLE ACTION MIXERS 


| CO) | WOULD LIKE MORE INFORMA- 
| TION ON THE CUSTOMER SERV- 
| ICE LABORATORY 
L 


C1! WOULD LIKE TO HAVE A 
STRONG-SCOTT REPRESENTATIVE 
CALL ON ME 


CITY ZONE ... STATE ....+- 
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Feed 


(Continued from page 35) 


— Barley 


‘hey would consume plus two pounds 
of ground barley fed twice daily. The 
other three were fed the same ration 
except that two pounds of dry barley 
were cooked for each calf daily and 
‘ed on top of the grain. Prairie hay 
was fed in the same amount to each 
steer. 

Water and a mineral mixture were 
available at all times. The steers were 
paired according to size with one 
member of each pair receiving cooked 
barley plus grain and the other ground 
grain. 


Some Weight Loss 

Weights were taken each 14 days 
during the 126-day test period. Very 
small gains or losses in weight oc- 
curred during the first two-week peri- 
od as the steers were quite nervous in 
their new surroundings. After that 
time, however, all animals ate well and 
gains were generally satisfactory. 

In Trial 2, six crossbred Hereford- 
Angus steer calves of weaning age 
and six yearling Hereford steers were 
fed a mixed grain ration consisting of 
4 parts ground corn, 3 parts oats, 2 
parts wheat bran, and 1 part cotton- 
seed meal by weight. In addition, 


2 pounds dry crimped barley twice 
daily and their pair mates were fed 
the same weight of barley in cooked 
form. Each steer was individually full 
fed according to appetite. 


Lespedeza hay was the source of 
roughage for one pair of each age 
group and prairie hay was fed the 
other two pairs. Hay was full fed ac- 
cording to appetite after the grain was 
consumed. Animals had access to salt 
and mineral mix as well as water in a 
dry lot at all times. Weights for this 
122-day test were also taken each 14 
days, 


No Improvement 

Results of both trials are summar- 
ized in the table. It can be seen that in 
Trial 1, intake, daily gain, and feed 
efficiency were slightly better, al- 
though not significantly so, for the 
ground grain ration than for the 
cooked. In Trial 2, daily gain and feed 
intake of calves were greater for those 
receiving crimped than those receiving 
cooked grain. Feed efficiency of the 
calf fed cooked grain and lespedeza 
hay was slightly superior to that of its 
pair mate. 
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With the yearlings the pattern was 
not always the same yet it followed 
in general that of the other groups. 
It was noticeable in these tests that les- 
pedeza hay was superior to prairie hay 
as a roughage for feeding along with 
full feed of grain. 


These two feeding trials indicate 
that feeding cooked barley to full-fed 
steers may be questionable in terms of 
improving feed intake, steer gains, or 
feed efficiency. This study did not 
consider the extra cost involved in 
cooking grain. 


Out of One Pocket Into 
Another Counts in Volume 
Busy Arizona Firm 


Payment for half the feed sold by a 
go-getting westerner goes out of one 
of his pockets and into the other. 
He’s one of an increasing number of 
feed merchants turning: to livestock 
production and vice versa. 

* * 

Of the 300 to 400 tons of mixed 
feed handled monthly by Peterson 
Feed & Supply, Tucson, Ariz., approx- 
imately half goes to the four poultry 
ranches of Owner Basil O. Peterson. 

The ranches are all within 10 miles 
of Tucson and all are ground opera- 


. 10M, tions. Forty thousand layers are pres- 
three animals of each group received © 


ently maintained, and this number will 
be increased to 60,000 with the ma- 
turity of chicks now on the ranches. 
Mr. Peterson started in the feed 
business 12 years ago, after his re- 
lease from service in the armed forces. 
Two years later he began his poultry 
operation. At that time he raised broil- 
ers, which were in good demand. 
Then about four years ago, the bot- 
tom dropped out of the local broiler 
market, and the operation was shifted 
to layers. Arizona is short on egg pro- 
duction, and there is heavy demand 
for the Peterson eggs. All are sold lo- 


BASIL PETERSON & MANAGER RANDY POWELL 


By PAUL B. NEES 


cally, most of them to a single Tucson 
chain of supermarkets. 

In his position as biggest user of his 
own feeds, Mr. Peterson is constantly 
testing the feeds he sells and trying 
out new feeding procedures to achieve 
maximum results. Other poultrymen 
who are his customers rely heavily on 
his experience for guidance in their 
own operations. 

“While poultry feed makes up 
much the largest part of our feed vol- 
ume, horse feed and dog food also sell 
well,” Mr. Peterson stated. 

Though not a hatchery, the store is 
headquarters in the area for baby 
chicks and other types of poultry. 
Such sales are not only profitable in 
themselves, but they keep the volume 
of feed sales high. 

Mr. Peterson’s diversified interests 
keep him outside the store much of 
the time. Randy Powell, store man- 
ager for the past four years, has been 
largely responsible for building up the 
sale of young poultry to its present 
extent. 


(Continued on page 42) 


Westerner is his own best poultry feed customer. 


Cyanamid Awards Heifers 
To 50 Contest Winners 


A purebred heifer will be presented to 
each of 50 dairy producers who won Amer- 
ican Cyanamid Co.'s nationwide contest. 
Thousands of entries were received from all 
48 states, the New York City firm said. 
The winners represent 31 states. 

The four-month contest closed Jan. 31. 
Judges were executives of the Holstein- 
Friesian association, the American Jersey 
Cattle club, the Brown Swiss Cattle Breed- 
ers association, the Ayshire Breeders asso- 
ciation, and the American Guernsey Cattle 
club. 

The winners will receive a heifer of the 
breed of his choice. The prize animals will 
be purchased from herds of the nation’s 
best dairy breeders, the concern reported. 


Salsbury Advertising Is 
Orr’s New Assignment 


Cal Orr has joined the advertising pro- 
duction department of Dr. Salsbury’s Lab- 
oratories, Charles City, Iowa. Mr. Orr pre- 
viously directed public relations for Michi- 
gan Elevator Exchange, Lansing. 

The new Salsbury appointee holds degrees 
from both the University of Nebraska and 
Michigan State University. He served as 
agricultural information specialist at both 
universities. 


Westerner Rene Lastreto 


Is Promoted by Nopco 


Rene Lastreto has been promoted to fill 
a newly-created position on the west coast 
for the fine chemicals division of Nopco 
Chemical Co., Harrison, N. J. The new 
post is field supervisor. 

Mr. Lastreto’s main duties will be to con- 
tact feed manufacturers in the West on feed 
formulation problems and application of 
new Nopco products. He also will head the 
training program for Nopco’s west coast 
field staff, now being enlarged. 


Californian Thompson Is 


New PENB President 


Larry Thompson has been elected presi- 
dent of the Poultry & Egg National board 
to succeed Herbert Beyers. Mr. Thompson 
is general manager of Poultry Producers of 
Central California, San Leandro. 

Named vice presidents were Tom Folger 
of Dahlonega (Ga.) Feed & Hatchery and 
Howard Kauffman of Kauffman Farms, 
Waterman, Ill. Re-elected secretary was Dr. 
L. A. Wilhelm, Quaker Oats Co. Ralston 
Hannas of Chicago was renamed treasurer. 

Elected to the executive committee were 
John Hargreaves of Caroline Poultry Farms, 
Federalsburg, Md., and Don Turnbull, ex- 
ecutive secretary of the American Poultry 
& Hatchery federation. Lloyd H. Geil is 
general manager. 


Marytown (Wis.) Farm Supply has this 
new Blue Streak machinery: hammer mill 
and one-ton mixer. 
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Milwaukee Exchange 
Second Century 


By BRUCE W. SMITH 
The Feed Bag Photos 


Numerous significant changes in the 
economy of the nation and rivalry, a 
merger, and two name changes preced- 
ed the century anniversary of a lead- 
ing midwestern grain market last 
month, 


The Milwaukee Grain exchange has 
moved into its 100th year of service 
to midwestern farmers and grain buy- 


later and considerable rivalry existed 
between the two bodies. 

Finally in 1858, the Milwaukee 
Chamber of Commerce (a misleading 
title in today’s terminology) to deal in 
grain was organized. The name later 
was changed to Milwaukee Grain & 
Stock exchange and in 1946 to its 
present name. 

“Our exchange has endured three 
panics and seven depressions,” Mr. 
La Budde recounted, “and also has 
thrived through eight boom periods. 


MR. LA BUDDE & STRATTON'S BENNETT & JOUNO 


ers. Official birthday ceremonies were 


held last month, with President 
George D. La Budde the principal 
speaker. Some 200 civic, business, and 
grain leaders were on hand for the 
trading-floor luncheon. 

Mr. La Budde, of La Budde Feed 
& Grain Co., cited events of a century 
ago and noted that in 1858 most com- 
merce into and out of Milwaukee was 
by boat — mainly schooners, although 
a few propellor-driven ships had be- 
gun to appear. The breweries which 
have made the city famous were in 
their infancy, he noted. Hops, now 
grown mainly on the Pacific coast, 
were an important Wisconsin farm 
crop. 

Flour milling, too, was flourishing, 
Mr. La Budde stated, when the Mil- 
waukee exchange was begun. Flour 
mill byproducts were dropped into 
Wisconsin rivers and clogging was not 
uncommon. Then in 1849 came the 
first Milwaukee “board of trade.” A 
corn exchange was organized six years 


It also is weathering the current busi- 
ness downturn.” 

During the past 20 years, according 
to the Milwaukee exchange president, 
the grain trader's biggest problem has 
been the government. Concluding his 
remarks, George La Budde predicted 
that were Ezra Benson to continue as 
secretary of agriculture the trade 
might be able to hold optimism that 
the government would get out of the 
grain trade. 

Through thick and thin, the Mil- 
waukee Grain exchange has continued 
to carry on. Although the nature of its 
trading has changed materially, the ex- 
change still functions as a bulwark of 
free marketing. 


A new three-ton Blue Streak unit is mixing 
at Wabasso (Minn.) Grain & Feed Co. 


John Siegel's Fort Loramie Mills, Fort Lor- 
amie, Ohio, has been franchised by Hon- 
eggers’ & Co. 
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Helps you sell more cattle feeds 


$1153 more 
per head with 
Aureomycin 


... that’s the net profit shown in 
new controlled creep feed experiment 


THE FEED BAG—June, 1958 


This month and for several months thereafter, it’ll be 
creep feeding time for young beef calves. Why not make 
sure your customers get the most out of their calves 
by creep feeding AUREOMYCIN Chlortetracycline? 


It pays! Latest controlled experiment showed that the 
average daily gain of calves creep fed AUREOMYCIN was 
.39 of a pound more than that of the “control” group. 


At the end of the 140-day feeding period, 
calves creep fed AUREOMYCIN averaged 54.4 
more pounds per head! Cost of AUREOMYCIN 
was less than *4 of a cent per head per day. 
When sold, the group fed AUREOMYCIN 
brought a net extra income of $11.53 per head. 


Recommend AUREOMYCIN in your calf creep 
feeds. Send for your free supply of leafiets 
for distribution to your customers. 
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— One Pocket 


(Continued from page 39) 


The store has baby chicks in stock 
throughout the year. At most times 
there are seven or eight breeds of 
them on display in the batteries along 
one side. White Leghorns are most in 
demand for layers, New Hampshires 
and Cornish cross for fryers. 


Besides the chicks, baby ducks, 
geese and turkeys are stocked, as well 
as guinea pigs, rabbits, and parakeets. 

“In addition to those stocked reg- 
ularly, we have access to any kind of 
chicks or other fowl customers may 
want, and we get them whenever 
there is call for them,” Mr. Powell 
said. 

“No matter how scarce or rare a 
breed of chick, bantam, turkey, goose, 
or duck is wanted, we get them on 
order. The knowledge that any kind 
of poultry stock can be obtained here 
has built a widespread reputation for 
the store. This attracts customers, 
whether their wants are large or 
small.” 

Mr. Powell himself hatches turkeys 
and ducks on a small scale at his home, 
selling his production through the 
store. 

The beauty of the baby chick and 
other:poultry business in Arizona is 
that it hardly knows any seasons, be- 
cause of the mildness of the winters. 
Only in one or two of the hottests 
months of summer are sales said to 
slacken materially. 

Naturally, the steady sale of chicks 
and other poultry stock adds to and 
stabilizes feed sales. Most purchasers 
of hatchery products also buy feed, 
according to their needs. This helps to 
maintain feed sales at a fairly stable 
year-round rate. 


“We also do a good business in 
poultry equipment,” Mr. Peterson 
commented. “It is only natural for 
those whom we supply with chicks to 
look to us for their feed and supplies. 
Whether their flocks are large or 
small, we try to be of service in every 
possible way, and make their birds 
thrive. ~ 

“Good customer service is one thing 
in which we take great pride,” he con- 
tinued. “I am definitely interested in 
developing and holding feed custom- 
ers, and serving them to their satisfac- 
tion, no matter how much our own 
poultry operation grows.” 

Feed deliveries are maintained on 
regularly scheduled routes covering 
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MERCHANDISING is 
always in emphasis 
at this outstandingly 
successful feed outlet 
at Tucson, Ariz. 
Poultry feed is 
spotlighted at 

Basil Peterson's 
company, which moves 
some 350 tons of 
poultry rations a 
month. Feed Man 
Peterson himself has 
four poultry ranches. 


the Tucson area three times a week. 
Free delivery is made of anything from 
100 pounds up. No outside salesmen 
are employed, orders being phoned in 
by customers or given to truck drivers 
for the following delivery. 

The store is located at 940 N. Stone 
av., one of Tucson’s principal streets. 
Originally well out from downtown 
activities, the growth of the city has 
greatly increased nearby business acti- 
vity and created problems of access 
that did not exist formerly. 

The rear warehouse portion of the 
32-by-190-foot building is double- 
decked at the front and one side, to 
increase storage space. Trucks drive 
in at the rear for loading and unload- 
ing, and there is some customer park- 
ing space at the rear. 

The firm is equipped to grind and 
mix feeds, with a hammer mill and a 
Haines mixer. Considerable mixing of 
concentrates with local grain is done. 

Loading and unloading of trucks in 
the warehouse is speeded up by use of 
a Hytrol electric conveyor. 

The feed firm has five employes, 
some of whom work part of their time 
at the poultry ranches. Two of the 
ranches are presently in process of 
consolidation. Eventually Mr. Peter- 
son expects to have all of his hens at 
but two of the ranches, with a con- 
siderably enlarged scale of operation. 

Egg production of the ranches is 
processed and handled by a separate 
firm, headed by Mr. Peterson’s broth- 
er. The eggs are marketed under two 
different brands, and radio spots and 
newspaper advertising are used fre- 
quently to popularize these brands. 

One feature of the feed store that 


a 


“ 
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draws immediate attention is an attrac- 
tively framed price board on one wall. 
Easy-to-read plastic letters and figures 
can be inserted or changed quickly on 
this three-section board, so it is an 
easy matter to change listings and keep 
prices of products up-to-date. 

On the rear wall of the store is a 
blackboard for customers’ use. On this 
they can list wants or items for sale 
or trade. This board is regularly well 
filled, and it is scanned eagerly by cus- 
tomers interested in taking advantage 
of offerings listed. 

The store has a full line of medica- 
tions and sanitation supplies, as well 
as a complete stock of poultry equip- 
ment. Advice and instruction in the 
use of such products are gladly given, 
and accepted with confidence, because 
of the knowledge that they are backed 
by practical experience as well as the 
scientific research of the products’ 
manufacturers. 

The one best drawing card of the 
store is undoubtedly its exceptional 
line of young poultry stock. Besides 
the long line of well-filled batteries on 
one side of the store, there are brooder 
displays of newly-hatched chicks and 
even small glassed incubators in which 
customers can watch the hatching 
process. 

In the center of the store are pens 
for guinea pigs and rabbits and cages 
of parakeets and love birds. It’s a well- 
known fact that all the world loves 
babies of every sort, and these small 
birds and animals attract a great deal 
of attention. 

Whether the customer is an expert 
poultryman seeking top-grade stock or 

(Concluded on page 72) 
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Quality control at Spencer Kellogg 
Oil Seed Meal plants covers the phys- 
ical characteristics of meals to ex- 
clude the fine dust (smaller than 80 
mesh). The “fines” are separated 
from the coarser meal, This improve- 
ment is accomplished by using the 
most modern machinery and keep- 
ing it up to the highest standards of 
performance in the plant by constant 
inspection and careful supervision, It 
is very much worth while. It prevents 
waste in your plant and makes your 
processing easier and better. It helps 


you produce formula feeds in which 
the protein supplement is distribu- 
ted properly. 

Compare Spencer Kellogg cars for 
both physical and nutritional qual- 
ity. Your unloaders will tell you a 
Spencer Kellogg car is a “good” car, 
either sacked or bulk. 


SPENCER KELLOGG MEAL SALES OFFICES 
ARE LOCATED AT: 


Buffalo CL 5850 Chicago FR 2-3437 
Decatur 5365 Des Moines CH 4-7291 
Long Beach NE 6-2331 
Minneapolis FE 5-4221 
Philadelphia PE 5-8787 


SPENCER KELLOGG AND SONS, INC. 
BUFFALO 5, N.Y. 


Spencer Kellogg Mills are located at: Edgewater, N. J. * Bellevue, Ohio « Chicago, Ill. 
Decatur, Ill. » Minneapolis, Minn. « Des Moines, lowa « El Centro, Cal. « Long Beach, Cal. 


SOLVENT EXTRACTED 


KELLOGG 
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In a period of time in which con- 
stant expansion, integration, and me- 
chanical improvement are always in 
the news, a southwestern feed trade 
veteran is profiting by running his 
business at a pace which tires neither 
his body nor his pocketbook. His back- 
ground as a feed manufacturer’s sales- 
man for many years is utilized effec- 
tively in his retail establishment. 

* * 

H. C. Cox, owner and manager of 
the South Y Feed Store in Carlsbad, 
N. Mex., had been an area feed sales- 
man for many years before taking over 
a small store in 1952. The feed busi- 
ness was in a state of change at that 
time. 

“I had seen 25 small dealers close 
their places,” he said, “so I knew what 
I was getting into.” 

The ex-salesman has steadily en- 
larged the store until it now has an 
inventory of over $6,000 besides the 
bulk feed. Although feed is the big- 
gest seller, he also has a good trade 
in selling fertilizers, insecticides, lawn 
and garden supplies, work clothes, pot- 
tery, farm hardware, poultry and dairy 
supplies, baby chicks, and dozens of 
other items. 

Another failing he had observed 
among the struggling businesses had 
been too much overhead. Mr. Cox 
hires no labor at all. He spends about 
10 hours a day at the store and has 
his wife bring him his lunch. Mrs. 
Cox often helps out in the store dur- 
ing busy times or when he needs to 
tend to other business. 

Still another problem he had ob- 
served had been the lack of parking. 
Too many stores were located on fast 
streets or places difficult for farmers 
to find. He solved this by finding a 
building and 100-foot lot at the edge 
of town on a busy highway. It not 
only has ample parking room at the 
front and side, but adjoins a vacant 
lot where customers may turn their 
vehicles around. 

“In reducing overhead,” he said, 
“I was faced with the problem of free 
deliveries. This meant hiring an extra 
employe, and I knew that delivery 
service could be eliminated altogether. 
The big department stores cut out de- 
liveries and got by with it.” 

So Mr. Cox makes no deliveries. 
However he does have a working ar- 
rangement with a trucker who delivers 
feed, stock salt, and bulk items to 
ranchers and farmers who buy in large 
quantities. 

With overhead reduced to a bare 
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Former Feed Salesman 
Defends 


minimum, the store does not need a 
large volume to show a profit, yet Mr. 
Cox has strived to increase sales in 
various ways. The most important per- 
haps has been in stocking so many 
different items. 

“We have tried to make it a one- 
stop service for farmers,” he said. 
“When one .calls for something and 
I don’t have it, then I make a few in- 
quiries and if it can be sold at all, the 
item will be in the store the next 
time.” 

One reason he doesn’t like a cus- 
tomer to go elsewhere is that this same 
person will likely buy other products 
from the other store. Impulse buying 
in the South Y Feed Store is very 
high. Mostly it is because the mer- 
chandise is all arranged attractively in 
island ‘and wall displays. They are 
changed almost weekly and everything 
is kept clean and neat, 

“I’ve found customers appreciate 
cleanliness and beauty,” he comment- 
ed. “Many of my customers are Span- 
ish-American farmers who appreciate 
the little things. Quite often they will 


DEFYING the integration trend so 
widespread today, an independent- 
| minded New Mexican, H. C. Cox, |! 
| left, is running a one-man business 
profitably. He is shown with a cus- 


tomer. 


comment on a wall poster or how 
some merchandise is displayed.” 

The highest percentage of sales is 
attributed to chicken feed and sup- 
plies. Mr. Cox does not service any 
large flocks, though one man has 
5,000 hens, while dozens of others 
keep from 100 to 500 hens. Usually 
they buy not only the feed but sup- 
plies, medication, and baby chicks 
from the store. 

The chicken feed augmented by 
dairy, pig, and range feed push the 
monthly sales to around 2,000 sacks 
per month during the busier months. 

Mr. Cox is always on the lookout 
for higher-profit items which do not 
depreciate in value. For instance, he 
bought $300 worth of pottery that 
brought a retail price of $1,000. He 
also began to sell water softeners to 
alleviate the damage from hard water. 
In a year’s time he sold four carloads 
of them. 

Another profit-maker was the large 
wooden water kegs which are filled 
with drinking water for the crews of 


field hands. Dog food has become a 
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good seller, as are all pet supplies. 
Garden seeds and plants move readily 
in the spring of the year. Other items 
that increase the profits are work 
clothes, rope, irrigation supplies, and 
numerous other products that belong 
in any modern farm store. 

Just putting in a lot of merchandise 
is not the final answer in increasing 
sales, explained Mr. Cox. With his 
type of customer there is no high 
pressure salesmanship. He tries to get 
the customer relaxed and then let him 
browse through the store. Mr. Cox 
will call attention to related items and 
perhaps explain their advantage, but 
the customer is never crowded. 

A final point is that Mr. Cox tries 
in every way to save labor — not only 
his own but that of the customer. 
Midway along the side of the 38 by 
92-foot building he has a side door 
and concrete loading dock. Also near 
the back there is an opening which 
allows a truck to back into the build- 
ing. Loading a few sacks of feed is 
very simple and entails only a small 
amount of labor. 

In the front, or displayroom, he has 
his office and cash register near one 
corner. It is in full view of the entire 
store. From behind the counter he can 


USE CARBO F aR 


THE EX-TERRITORY MAN'S ONE-PERSON FEED & FARM SUPPLY CENTER. 


talk to customers in any part of the 
place, directing them to various items 
and pointing out new merchandise. 
With such an arrangement it is possi- 
ble to wait on a dozen customers at 
once. 

The South Y Feed Store is not re- 
turning its owner a fortune. The area 
has just emerged from a seven-year 
drought which reduced the cattle and 
sheep by over 50 per cent. It also de- 
pressed farming, cut down on city 


lawns and gardens because of a water 
shortage, and in general lowered the 
earning capacity of everyone. 

“We weathered it, though,” said 
Mr. Cox, in conclusion, “and despite 
the problems facing the little feed 
dealer, I believe we’ll stay in business 
for quite a while yet.” 


Mrs. Jerry Goetz is continuing as manager 
of the Krupp Union Warehouse Co. eleva- 
tor at Marlin, Wash., which changed hands 
recently. 


Poultry House First in 
USDA Modernization 


The Agriculture department is building 
a new poultry house at its research center 
at Beltsville, Md. The new concrete-brick 
structure will replace 70 old small brooder 
houses used previously at the center. 

Spokesmen said the new poultry house is 
the first step towards modernization of the 
center and will be used for the brooding of 
flocks needed by scientists for research on 
poultry breeding, genetics, nutrition, and 
physiology. 

Designed strictly for research, the brood- 
er house has a flat concrete roof and uses 
windows for ventilation. Inside, the house 
has an eight-foot-wide center aisle with 16- 
foot-deep pens on each side. 

The pen widths are adjustable. The gov- 
ernment believes at least three separate lots 
of broilers can be grown and finished to 
desired weights each year in the new house. 


Bailey (N. C.) Feed Mill has purchased a 
new Blue Streak hammer mill and mixer. 


James Hurd's Feed & Supply at Clarksville, 
Iowa, has been awarded a Big H franchise. 


STERWIN SPECIALIST 
Sterwin Chemicals, Inc., has named a 
poultry specialist to serve as a special field 
representative on the east coast. Robert W. 
Buck will help promote the New York City 
firm’s coccidiostat and poultry vaccines. 
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Albertson's Feed & Milling Co. has been 
incorporated at Boise, Idaho, by J. A. Al- 
bertson, J. L. Berlin, and R. G. Maxey. 


Avoca (Wis.) Mill has a pair of new Blue 
Streak mixers. 


Frank's Feed, Inc., is a new Arlington 
(Wash.) concern owned by Frank Hunter, 
Howard Peterson, and Kelly Britsch. 
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LAFANCY HAT SALON 


"Your husband will be 'enchante,' 
madame!" 


BY J. R. O'NEILL 


Whitaker Presides Over 
Des Moines Feed Club 


Swift & Co.’s C. D. Whitaker has been 
elected president of the Des Moines Feed 
& Grain club. Elected secretary-treasurer 
was Bill Rogerson of VyLactos Laboratories, 
Inc. 

Messrs. Whitaker and Rogerson were in- 
troduced to members in their new official 
capacities at the club’s 1958 field day. The 
event, held on May 19, attracted more than 
700 persons. 


Scheiter New President 


Of A. E. Staley Mfg. 


E. K. Scheiter was elected president of 
A. E. Staley Co., Decatur, Ill., at the firm’s 
1958 meeting, held in May. A. E. Staley 
Jr., who had been president since 1932, 
now is board chairman. 

Mr. Scheiter had been executive vice 
president since 1946. Donald E. Nordlund 
was elected vice president. All other officers 
and directors of the firm were re-elected. 

A. E. Staley declared a regular quarterly 
dividend of 25 cents per common share and 
94 cents on preferred stock. 


A Prater grain blower and mixer have 
been installed by Farmers Mercantile & 
Supply at the sports car hub of the Mid- 
west, Elkhart Lake, Wis. 
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LYLE SCOTT 
JONES, MICHIGAN 


Almost 85 lbs. out of every 100 lbs. of livestock salt sold by Mr. Scott, manager, 
Jones Farmers Cooperative, is Morton T-M Salt. Such a record of T-M sales over 
plain salt sales is outstanding. Therefore, we asked Mr. Scott to write an open letter 
to all salt dealers telling just what he does to promote T-M Salt. Here is his advice: 


“‘We believe in T-M and would like to see our farmers use it 100% in their feeding 
programs ... and someday we may reach that goal. At any rate, with about 85% 
of our tonnage in T-M now, we are making good progress. 


“‘We like to sell T-M for free choice feeding even when formula feeds or home-mixed 
grains containing trace minerals are fed. We sell it as insurance against mineral 
deficiencies that can throw a feeding program off balance...which, of course, would 
hurt the farmer and our business,”’ states Mr. Scott. 


You, too, can sell T-M Salt to increase business. If you already handle Morton 
T-M Salt, take a leaf from Mr. Scott’s book and you will increase both your business 
and your profits. Recommend Morton T-M to your customers. If you don’t handle 
T-M but would like to, just write Morton Salt Company, Chicago 3, Illinois. 


MORTON 
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As a Morton dealer, your T-M sales 
effort is backed by consistent, down- 
to-earth advertising in leading farm 
and ranch publications. Radio sales 
messages also tell farmers and ranch- 
ers everywhere the benefits of using 
T-M Salt. Listen to the Alex Dreier 
radio show, ‘‘Topic for Today,” 
every Saturday immediately follow- 
ing the “Farm and Home Hour’’. 
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GGER DEALERS 


FRA 


Franchises Available in some areas! 


PROFIT from the 


& Co., Inc. Fairbury, Illinois 
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The focal point of agricultural mar- 
keting in the South American nation 
of Ecuador is the city of Guayaquil, 
picturesquely situated on the Guayas 
river some three hours from the sea. 
The foreign feed merchant we visit 
this month has been in business for 28 
years, somewhat of a record for lon- 
gevity in the trade in his nation. 

Atilio Descalzi is a well-read, prog- 
ressive businessman who aims to make 
a significant contribution to the eco- 
nomic well-being of the Ecuadorian ag- 
riculturists whom his business serves. 
Join Correspondent McConnaughy on 
a visit to Mr. Descalzi in Guayaquil, 
Ecuador. 

* * 

The many and colorful ships from 
faraway countries make quite a picture 
as they lie at anchor in midstream with 
their national colors flapping in the 
breeze. Once they have unloaded their 
cargo into barges which bring it 
ashore, they fill their holds with ba- 
nanas which the Ecuadorians say are 
the best in the world. 


Such is the picture viewed by the 
merchants whose shops line the Male- 
con, which is the name of the avenue 
that runs along the Guayas river. 
These shops are small and many of 
them sell all kinds of grain. They are 
all open-front shops closed at night by 
pulling down an iron shutter which is 
padlocked at the bottom or by draw- 
ing wire gates similar to U. S. wire 
fences. 

It was in a shop such as this on the 
Malecon that Atilio N. Descalzi Men- 
doza launched himself into the feed 
business in 1930. He moved to his 
present location at Calle Boyaca 1718 
Y Sucre in 1955 when his thriving 


Well-Read Man 


Guides 
Better Living 


By H. G. MC CONNAUGHY 
Reported From South America 


business needed larger quarters and he 
foresaw the advantage of expanding 
into other sales items. 


An opportunity was offered at this 
time on this central and busy corner to 
purchase the four-story building of 
which he occupies the ground floor. 
He rents out the upper floors. The 
building is built of brick and concrete. 
His floor space covers 558 square me- 
ters, of which 400 square meters are 
devoted to his salesroom. He has his 
office in the rear of the salesroom with 
no barriers to shut out his view of the 
entire sales area. Descalzi Mendoza is 
sole proprietor and has 22 employes 
in the capacity of sales people, book- 
keepers, handy men, and delivery men. 
Four are outside salesmen, two of 
whom visit only the farmers. 


Since all imports come by ship and 
are brought ashore in barges no load- 
ing platform is needed as his trucks 
bring all merchandise to the curb and 
it is carried in. 


Brand Names 

Through experience, Descalzi Men- 
doza has found that he need sell only 
one brand of feed, Aba, as it is called 
commercially. These letters stand for 
Alimentos, Balanciados Para Animales 
or Balanced Food for Animals. Mr. 
Mendoza does not do any custom mix- 
ing but he does buy a flour mill by- 
product and sells it unground. With 
this arrangement he has no need for 
milling machinery. His source of sup- 
ply is handy and proved best by test. 

Aba brand feed is manufactured in 
Guayaquil under the direction of Mrs. 


de ALIMERTOS 


MERCHANT MENDOZA & DAUGHTER 
They pace Ecuadorians. 


Josefina De Vallarino. Mrs. Vallarino 
imports grain from the United States 
and has evolved complete balanced ra- 
tions so that the customer has only to 
mention the animal and he will receive 
a bag or such quantity as he desires 
not only with the proper minerals, vi- 
tamins, and proteins but in the proper 
proportion for developing healthy 
stock. To mention only a few of the 
ingredients in her balanced rations: 
proteins from peanut meal, cottonseed 
meal, copra meal, corn, alfalfa, oat- 
meal, wheat and rice bran, wheat 
germ, powdered liver, blood meal, fish 
meal, bone meal, cane molasses, and 
minerals from San Francisco. 

Decalzi Mendoza carries as sidelines 
a complete line of medicines, salt, 
milking machinery, poultry equipment, 
and baby chicks. 

With such a setup Descalzi Mendo- 
za is by far the largest retail feed op- 
erator in Guayaquil, even though he 
has no other retail outlets. 


Cattle & Dairy Feeds 
The most popular type of feed is for 


Next Month: Selling Feed in the South of France 
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milk cows, which are Holsteins and 
are raised in the mountain areas where 
some wheat is also grown. The large 
central areas of Ecuador are given 
over to big ranches where now there 
is beginning to be a surplus of meat, 
but since the city government controls 
slaughter houses and allows no meat 
to be imported, through new feeding 
methods and general improvement in 
animal husbandry the ranch owners 
would like to export some of the sur- 
plus. This promises to be a problem 
soon. 

To serve this vast area, because 
Descalzi Mendoza covers the largest 
geographical radius in Ecuador, he 
has two Land Rover half-ton English 
trucks. Besides many of his customers 
come in their own trucks, which means 
a big saving to him on wear and tear 
on tires. 

Descalzi Mendoza maintains a regu- 
lar delivery route and has specified 
times of delivery, requires no mini- 
mum sale amount, and gives much 
credit over a 60-day period. However, 
he chooses his credit clientele, because 
if a credit customer falls down com- 
pletely on his obligation that elimin- 
ates him from the “old reliables” once 
and for all. With such a system the 
Ecuadorian says his risk is about five 
per cent and with no interest charged 
the customer aims to satisfy the regu- 
lations. 


Mode of Operation 

Descalzi Mendoza stores his feed in 
a series of small ware rooms but at no 
time does he plan to have more than 
10 tons on hand. He says with the 
small ware room it is easier to control 
rats and other local vermin. His annu- 
al output amounts to around 5,000 
hundred-pound sacks and represents 
an overall volume of business of 
about $270,000 (U.S.). 

Merchant Mendoza is running a full 
page once a month in the newspaper, 
“El Universal,” giving lessons in the 
care of cattle and other animals. The 
organization of this material is into 
how to detect symptoms of disease, 
proper medication, proper food during 
this period, housing, all phases of poul- 
try raising, and new scientific develop- 
ments. This public relations gesture is 
supplemented by regular advertising 
in the newspapers, many hand bills, a 
little radio time, direct mail, and on 
bags and wrappers. 


Cattle Association 
Descalzi Mendoza is president of 
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BECAUSE he has 
taken the time to 
secure, read, and 

study everything he 
can that pertains to 
agriculture, this 
progressive South 
American businessman 
has helped his entire 
agricultural trading 
area to upgrade. 
Descalzi Mendoza 

has his business at 
Guayaquil but his 
influence towards more 
efficient livestock 
production is felt all 
over Ecuador. His 
study process is a 
continuing one, not a 
hit-or-miss practice. 


the Coastal Cattlemen’s association, 
and lends his talents freely to civic 
affairs as a member of the chamber of 
commerce, Rotary club, Agricultural 
des Americas, and is director of his 
province for the American Red Cross. 

Descalzi Mendoza’s interest in ani- 
mals grew from a young man’s fancy 
for chickens and love for the country, 
so a little farm seemed to be the an- 
swer and agriculture in general fol- 
lowed. He drifted into town eventual- 
ly as an accountant but he still held 
on to the little farm and this is where 
today he raises some of his broilers. 


At Hepburn, Ohio, F. J. Laubis & Son is 
operating a new Blue Streak hammer mill. 


Charles Drago has purchased the Shilliam 
Feed Mill at Platteville, Wis. 


THE F ma BAG 


"| didn't talk to the vet yet, but it 
looks like cannibalism to me." 


BY K. W. GARTHWAITE 


By birth he is Ecuadorian but his fa- 
ther was Italian and his mother Ecua- 
dorian. He owns his own town house, 
is married, and has three daughters; 
two of them 18 and 20 years, are in 
the business with him. His oldest 
daughter is married. Although he had 
only a secondary school education 
himself, all his daughters studied in 
the United States. 


Many Activities 

Descalzi Mendoza seems to be a 
“born” manager and at the time of 
this visit was busy arranging for the 
booths for the various exhibits at the 
annual county fair held on the out- 
skirts of Guayaquil. 

A two-weeks’ vacation on full pay 
is offered once a year to each employe. 
Social security is operated by a private 
company. The age of retirement is 60 
years. An employe may put into the 
pension fund as much as 60 per cent 
of his salary per month if he wishes 
and if he chooses he may draw out all 
his money when he quits. Under social 
security the owner pays one month's 
salary per employe every year in the 
social security bank. If the employe 
quits before retirement, he gets all his 
money back with interest and while 
employed he may borrow on it, too. 

Mendoza business hours are from 
8 a.m. to noon and from 2 p.m. to 
6 p.m. This noon-day lapse is not 
termed a siesta, but it is hoped each 
one will use it to advantage. 

Livestock production in Ecuador is 
highly diversified, as the foregoing in- 
dicates. The future of the business ap- 
pears extremely bright to Descalzi 
Mendoza of Guayaquil, who is usually 
a step ahead of the times. 
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Boost 
Livesto 


Minnesota 
Linseed Meal 
earns more for 
livestock raisers when 
they market 


Patatable, slightly laxative Minnesota Linseed Meal conditions—puts a 
bloom on stock—and helps livestock raisers get top prices when they sell. 


The high protein value of Minnesota Linseed Meal is an important feed 
supplement. It means healthier stock and extra pounds—more income at 
the market. Sell it straight—by the bag—or mix it with your own brand 
of ration. Available in meal, pellet or grit form. 


Suggest Minnesota brand to your feed customers and you'll do them more 
than a favor. You can help boost their income. And, their gain is your gain! 
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Minnesota 
LINSEED OIL CO. 


Minneapolis 21, Minnesota 
SUnset 8-9011 
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put your 
confidencetin 


consistently 
| Superior performanc 


Claims and counter claims by suppliers of Vitamin A do 
not make.a superior product. What your customers expect 
of the Vitamin A in your feeds is that it will be readily 
assimilated by their animals...and that the vitamin 
potency will be retained during storage, under varying 
heat, humidity and mineral conditions. 


availability: Continuing research proves that no 
real difference can be said to exist in the availability of 
major, commercially accepted Vitamin A Products. How- 
ever, Peter Hand Vitamin A is above the average line of 
response more often than any other. (Test #Al-58C)* The 
important difference in Vitamin A products is in their 


stability. 


PETER HAND VITAMIN A in beadlet form is available in a wide variety of 
potencies, from 5,000 U.S.P. units to 250,000 U.S.P. units per gram. 


PETER HAND FOUNDATION 
Division of Peter Hand Brewery Co. 


1000 North Avenue, Chicago 22, Iilinois 


also superior quality custom premixes blended to 
© 1958 P.H. B. Co. your exacting specifications 
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Stability: Exhaustive tests under varying conditions prove 
the consistently superior stability of Peter Hand Vitamin A... 


@ In PELLETED FEEDS (Test #L-53-54-2)* 
@ In MASHES (Test #L-53-54-1)* 

@ In VITAMIN PREMIXES (Test #A-4-54)* 
@ In MINERAL BLENDS (Test #L-54-40)* 
@ In WATER (Test #L-54-37)* 


*For complete details and information on results and conditions of testing 
please mail this coupon. 


Peter Hand Foundation, Dept. B-G 
1000 North Ave., Chicago 22, Illinois 


Please send me complete testing details, plus full data and recommended 
usage on Peter Hand Vitamin A. 


Name Title 


Company Name 


Addr 


City. Zone. State. 
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Ralph Everett Sales Clinic 


Clothes Help Make the Sale 


How a salesman dresses has a defi- 
nite effect on his prospective custom- 
er. There’s no call for gaudiness or tin- 
sel, yet quality clothes definitely make 
a good impression. The salesman who 
takes time to choose his wardrobe with 
care need not spend a lot of money on 
it. But he should choose tasteful gar- 
ments and wear them in good press 
and repair. 

Here Ralph Everett explores several 
of the facets which are brought into 
being by a discussion of salesmen’s ap- 
parel. 

* * * 

You are known by the company you 
keep and the company you represent. 

Likewise, you are known by how 
you dress, how you act, and what you 
say. 

It is interesting to note the differ- 
ence in attitude concerning the ques- 
tion of how a feed salesman should 
dress. This attitude even varies from 
man to man within a particular sales 
force. Some salesmen feel it is improp- 
er to approach a farmer in anything 
other than a second-rate suit and even 
this shouldn’t look too well pressed. 
Other salesmen feel the best is none 
too good. They say the farm customer 
today is used to doing business with 
well dressed people and that feed sales- 
men should be no exception. 


What Are the Facts? 

Let’s consider the type of person 
you hope to do business with when 
you call on a modern farmer. The 
chances are that he is a college gradu- 
ate or some of his family has had col- 
lege training. He is running a big busi- 
ness and he is used to spending large 
sums of money. It is not uncommon to 
find farmers who have $100,000 and 
more invested in their farm business. 
He frequently buys his clothing in 
modern fashion centers and his gro- 
ceries from sparkling new supermar- 
kets. 

When one gets a look inside his 
home he sees freezers, modern electric 
kitchens, pine-paneled farm offices, 
living room furniture which would be 
the envy of many white-collar big city 
bank representatives. A careful check 
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may unearth a shiny new expensive 
airplane used for business as well as 
pleasure or a fancy new boat for the 
family’s pleasure. 

Yet his work demands that he wear 
clothing suitable for the occasion. He 
is a modern Dr. Jekell and Mr. Hyde. 
Watch him attending church or a so- 
cial function and you hardly recognize 
the individual as a blue denim, bill- 
capped, tractor-riding businessman of 
a few hours previous. | 

Why, then, this aversion on the 
part of some salesmen to dress proper- 
ly in a well-pressed, conservative busi- 
ness suit when calling on this modern 
businessman? The answer should be 
quite simple to those who will stop 
and analyze this prospective customer. 
By nature, the farmer likes people 
and he frequently likes to “kid” sales- 
men. Furthermore, he likes to test the 
salesman’s mettle to see what kind of 
man is calling on him. If he can em- 
barrass the salesman by making some 
remark about the automobile the sales- 
man is driving or the clothes he is 
wearing and the salesman shows any 
embarassment, the farmer knows he 
has a man who is not sure of his 
ground, 

It will then be easy to give the sales- 
man the brush-off. On the other hand, 
the salesman who has confidence in 
his ability to bring a solid message to 
the prospective customer in terms of 


what will bring a better way of life 
to the farmer never worries about the 
jibes that are made about his clothing 
or automobile. 


Driving a Convertible 

One of the best feed salesmen I 
ever knew wore expensive suits and 
drove an expensive convertible. I have 
heard farmers say to this salesman, 
“There must be a lot of money in the 
feed business. No wonder the price of 
your feed is so high if you can drive 
expensive cars and wear expensive 
clothing.” 

This was exactly what this salesman 
hoped the prospect would say. Look- 
ing the prospect straight in the eye, 
he would reply, “Mr. Prospect, there 
is money in a quality feed and feeding 
program. I’m here to help you get 
more money from feeding your live- 
stock and poultry. That’s what you're 
in business for, isn’t it?” 

There was no question in the pros- 
pect’s mind that this salesman meant 
business. This salesman sold volumes 
of feed and he sold the better farmers 
— the key farmers who set the pattern 
for other farm neighbors to follow. 

When you get out of your car and 
start toward your prospective custom- 
er, several thoughts flash through the 
farmer's mind. He says to himself, 
“How is this man walking toward me? 
Are his shoulders squared back and 
does he walk toward me with a firm 
tread? Or does the stooped shoulders 
and the slouch in his walk show a 
timidity which betrays his lack of 
confidence? 

“Does this man show me enough 
respect to have on a well-pressed suit, 
clean linen and shoes which have been 
shined within the last week? Does he 
have enough respect for me and the 
business I can do with him to ap- 
proach me as a businessman? Or is this 
man a peddler in whom I can place 
very little confidence because he 
doesn’t look as though he is a person 
who can help guide me in my feeding 
plans?” 


Be Proud 
The quality of the guidance counsel 
you can render your customers with 
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In this folio are 
test data that offer 
positive proof that 
Borden’s FERMACTO 
400 is truly one of the 
greatest advances in 
nutrition to come out 
of the Borden labora- 
tories in many years. 


A copy is waiting for you 
...to show you that 
Borden’s FERMACTO 400, 
developed on the Borden 
test farms and proved by 
practical field tests, will help 
you build feeds that promote 
better livability, faster growth 
and maximum feed efficiency 
... and at lower cost. 


Get the full story from your 
Borden representative or write 
today for your copy of the 
FERMACTO 400 folio. It will come 
to you promptly by return mail. 


FEED SUPPLEMENTS DEPARTMENT 


350 Madison Avenue, New York 17,N.Y. 
LABORATORIES AND TEST FARMS, ELGIN, LL. 
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THE 
BETTER FEEDS THROUGH RESEARCH 
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your feed and feeding program should 
be in direct proportion to what you 
think of your job. If you sell and serv- 
ice 100 key customers who have an 
average of $60,000 invested in their 
business you automatically become a 
guidance counselor to a $6,000,000 
business! Just because these produc- 
tive units are located in different geo- 
graphical areas does not mean they 
can’t be thought of as one unit. Your 
responsibility is enormous! The job 
has tremendous potential! 

Why not act and dress the part of 
this stimulating career? If you do 
you'll find your customers and pros- 
pects will have greater respect for you 
and you will grow and prosper as your 
good guidance helps your customer to 
grow and prosper. 


A Jay Bee mobile unit has been purchased 
by Candler Milling & Tractor Co., Metter, 
Ga. 


Mount Calvary (Wis.) Coal & Lumber Co. 
has acquired a new Blue Streak hammer 
mill. 


Heat Losses Highest in 
Pigs Marketed in June 


Heat-caused losses in hogs being shipped 
to market are at their height this month, 
according to records compiled by Amos R. 
Meyer, University of Maryland livestock 
marketing specialist. 

Mr. Meyer said five-year records at one 
major market show the most dead in June 
arrivals. Next highest losses were in April 
and May. Losses declined during July and 
August and were at the low in September. 

He recommended sorting pigs in the cool 
hours of the day, loading one or two less 
hogs in higher temperatures, using wet sand 
or sawdust for bedding, and selecting a re- 
liable trucker as precautions for feeders to 
follow in shipping hogs. 


Quaker Appoints Rogers 
Eastern District Head 


Quaker Oats Co. has named Norman 
Rogers feed sales manager for the eastern 
district, succeeding Charles Sproul. Mr. 
Rogers’ predecessor now is supervisor of 
sales and services for country elevators. 

Mr. Sproul succeeds John Hodapp, who 
was made a production trainee at Ful-O- 
Pep’s Cedar Rapids (Iowa) mill. Grant Bra- 
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BY RICHARD ALEXANDER 


"Looks like Old Man Nelson is serious this time!" 
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mel, formerly sales supervisor of country 
elevators, was appointed district field man- 
ager. 


Whelan Is Sales Manager 
For Nopco Ag Division 


Nopco Chemical Co., Harrison, N. J., 
has appointed Robert T. Whelan sales man- 
ager for its new agricultural sales division 
in the Midwest. The new division will work 


BOB WHELAN 


with Nopco’s new Peoria (Ill.) plant from 
headquarters at Kansas City. 

Mr. Whelan joined Nopco in 1936. Nop- 
co’s ag department offers Micratized vita- 
mins A and D, Nopco-Pak custom mixes, 
and new Nopcay type V. 


European Producers of 


Margarine Now United 


Margarine manufacturers of several west- 
ern European countries have organized. 
The group calls itself the International 
Federation of Margarine Manufacturers as- 
sociations. 

Aim of the IFMA is to “exchange ideas 
and information and provide mutual sup- 
port,” according to the Agriculture depart- 
ment. The organizational meeting, held in 
April, was attended by 47 delegates. 


New Line of Dairy Feeds 
Is Launched by Foxbilt 


Foxbilt, Inc., Des Moines, is launching a 
new dairy feeding and management pro- 
gram in the Midwest, featuring a complete 
new line of dairy feeds, the firm has an- 
nounced. The program is built around Fox- 
bilt’s new Daritrate premix. 

The Iowa firm said a new 16-page book- 
let describing the program in detail now 
is available. Retail feed manufacturers and 
others may obtain copies of the new book- 
let by circling Reader Service No. 3. 


Roy E. Cochran of Palouse, Wash., has 
purchased Johnson & Harlow Elevator. 
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‘Double Check 


Critical B Vitamin Levels in your 


RATIO 


Compare the recommended levels of B 
vitamins at right with those you are for- 
mulating in your layer feeds. If your feeds 
look low on essential B vitamins consider 
this fact: consumption of high-energy, 
low-vitamin feedstuffs like corn and fats 
results in lower feed intake. This means 
that your high-energy feeds must have 
more nutrients per pound of ration to 
support maximum egg production. 

It’s obviously to your benefit to check 
the B vitamin levels of your layer rations 
every time you change ingredients, sup- 
pliers or increase caloric content. Then, 
to assure yourself of trustworthy supple- 
mental vitamin levels, specify Merck 
Vitamin Mixtures and be confident that 
every beakful of your feed contains the 
adequate vitamin content you planned. 


ASK THE 
MERCK MAN 


With the exciting ad- 
vances in animal health 
and nutrition continuing 
at an ever-increasing 
pace, it really pays to keep in touch with 
your Merck Man. Since most of these ad- 
vances revolve around microingredients like 
amino acids, coccidiostats, antibiotics, and 


Riboflavin 5 
Calcium Pantothenate 12 14 
Niacin 25 25 
Choline Chloride 1000 1200 
Vitamin Bi2 3.0 (mg./ton) 6 (mg./ton) 


vitamins, it is obvious you will benefit 
by being close to a specialist in both 
therapeutic and nutritional microin- 
gredients. 

Your Merck Man not only brings 
you the great fundamental discoveries 
of Merck research, but he helps ac- 
quaint you with practical and devel- 
opmental improvementssuch as water- 
dispersible supplements. During the 
past ten years Merck research teams 


and technical service staff have come 
up with Vitamin Biz, N1CarB®,S.Q.®, 
and the use of Procaine Penicillin in 
feeds. This proved history of success 
forecasts beyond question of doubt 
that new developments from Merck 
research are coming soon. 

Merck Salesofficesin Atlanta, Boston, 
Chicago, Dallas, Kansas City, Los An- 
geles, Minneapolis, New York, Phila- 
delphia, St. Louis and San Francisco. 


Merck & Co., Inc., Chemical Division, Rahway, N. J. 


VITAMIN MIXTURES AND VITAMINS 


WITH THE MERCK MARGIN OF SURETY 
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“Tf you can’t lick join ’em.” 
That legendary observation is no- 
where more fitting than in dealing 
with women — in business or any- 
where else. Aware that it is impossible 
to lick women customers and to sell 
them on liking a man-planned sales- 


By FRIEDA & SAM HYATT 


Many women in the trade territory 
served by Ada Seed & Feed, which 
has a 20-mile radius, are interested in 
baby chicks and in chickens. Mr. 
Young utilizes his many years experi- 


brooders with 1,000-chick capacity.” 

The 40 by 240-foot brick building 
that houses the business is at 331 W. 
12th st., a short distance from the 
downtown business section of Ada. 
The salesroom occupies 40 by 40 feet 
and to the left of it is a small office, 


Merchandising Ideas Tailor-Made 
For Women Buyers Score Well 


room, an Oklahoman joined ’em by 

custom-tailoring his selling approach 

to appeal to the ladies. 
* 

“Women do more and more of the 
shopping nowadays,” observed Nolan 
Young, owner and manager of Ada 
Seed & Feed in Ada, Okla., “and I 
think the thing to do is to make the 
most of it. I go along with the trend 
and cater to the woman shopper. A 
complete line of roses, flowers, garden 
supplies, and chickens brings women 
into my store and increases my feed 
business at the same time.” 

Mr. Young’s supplier furnishes signs 
consisting of white placards containing 
large black letters that read: 

Fresh Eggs for Sale 

Game Birds for Sale 
and similar announcements of special 
items offered. The eggs are put up in 
cartons furnished by the supplier and 
contain the name of the line of feed 
handled. This promotes the sale of 
feed, along with the good response re- 
ceived to the fresh eggs signs. 


ence to give advice to interested raisers 
of chicks, to cull them, to do disease 
work, and to aid in any problem that 
arises. 

This veteran has 30 years experi- 
ence in feed, feeding, and manage- 
ment. He holds a master’s degree in 
animal husbandry from Oklahoma 
A & M at Stillwater. For 12 years he 
served as a salesman for Purina. Valu- 
able experience and contacts were 
gained during a two-year term as 
county agent at Duncan, Okla. Mr. 
young was with the Farm Security 
administration and acted as district 
supervisor in his native state for five 
years. In addition to these assignments 
he has been in vocational agriculture 
work for seven years. 

The roses, flowers, and garden sup- 
plies are promoted vigorously in win- 
dow displays, open type of display in 
the store, and in advertising. He re- 
ported, “My seed business is very 
profitable and the baby chick volume 
increases steadily. I maintain three 


EVERY DAY IS LADIES' DAY AT THIS GO-GETTING OKLAHOMA FEED & FARM SUPPLY CENTER. 


approximately 10 feet square. The re- 
maining floor space is devcted to 
warehouse facilities. 

Unloading is performed at ground 
level on the west side of the long 
building, and at the rear. Three trucks 
can be accommodated at one time. For 
the convenience of customers loading 
is handled at the front of the store. 
When feed is received in two huge 
trailers bringing in feed at the same 
time, the front entrance and the rear 
unloading setup are both used to step 
up the unloading. 

Mr. Young established his business 
in his present store in December of 
1956. Prior to this time he had been 
in the feed business for many years as 
Nolan Young Feed & Seed in a nearby 
location in Ada. 

Deliveries are made over the geo- 
graphic area served by means of a six- 
ton International truck and a three-ton 
Chevrolet truck. L. A. Parker is in 
charge of deliveries with Raymond 
Teel assisting in this department and 
also aiding in sales. 


Women Rule the Roost in Oklahoman’s Busy Feed Center 
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A little weight reduction can go a long way in trim- 


ming Multiwall costs. Union 
Packaging Specialist Bob Buck 
demonstrated just how far during 
astudy of one company’s bagging 
operation. 

The company had been using 
a baler bag of 160# total basis 
weight. Union’s analysis proved 


thata 70/70 bag would beequally 
effective. The 20# reduction resulted in a savings 


of $35,000 a year. 


This economy came through Union’s 5-Star 


Better Multiwall performance 
through better 
planning 


THE MAN WITH THE © 
MULTIWALL PLAN 


Union Multiwall Recommendations : 


are based on this 5-Star © 
Packaging Efficiency Plan 

@ DESIGN 

@ EQUIPMENT 

@ CCNSTRUCTION 

@ SPECIFICATION CONTROL 
© PLANT SURVEY — 


PACKAGING SPECIALIST 
BOB BUCK 


lowers 
customer’s 
bag costs 
$35,000 


annually 


Packaging Efficiency Plan. Among the other im- 


provements were: (1) A new, 


revised specifications manual 


which simplifies and streamlines 
inventory control. (2) Stand- 
ardization of all bag printing. 
This assures delivery of com- 
pletely uniform print copy from 


_ the firm’s various suppliers. 


Union’s planis producing thou- 


sands of dollars worth of savings for Multiwall users, 


large and small. It might point the way to a greater re- 


turn on your packaging investment. Write for details. 


UNION’S PACKAGE ENGINEERING DEPARTMENT will study 
your Multiwall bagging methods and equipment and make appropriate 
recommendations, regardless of the brand of Multiwalls you are now using. 


UNION MULTIWALL 


UNION BAG-CAMP PAPER CORPORATION: 


233 BROADWAY, NEW YORK 7, N. Y. 
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Ada Seed & Feed stocks B. D. Ed- 
die’s Superior line of feeds and re- 
ceives it by truck from Oklahoma City, 
100 miles northwest of Ada. The town 
is a prosperous community located at 
the junction of highways 19, 13, 12, 
and 3. Dairy farming and Hereford 
ranching are popular in the region. 

Mr. Young stated, “There is no 
doubt that experience helps me a lot in 
creating confidence and getting cus- 
tomers. But you can’t just rest on it. 
I find it pays good dividends to take a 
few minutes to talk to a man about his 
crops or animals. I try never to be too 
busy to spend some time with a cus- 
tomer. It might mean a nice order for 
feed or supplies later. In many cases, 
such a contact results in a farmer or 
rancher telling a friend about Ada 
Seed & Feed and some of the items we 
sell.” 

Credit terms of 30 days net are of- 
fered and represent 25 per cent of the 
annual volume registered. Advertising 
is successful through the media of the 
Ada Evening News, radio station KA- 
DA, billboards, direct mail, and the 
Pontotoc county fair. 

Nolan Young remarked, “Here 
again enters the woman’s touch. They 
do more and more of the driving on 
the highways and streets. I wouldn’t 
be without my billboard advertising 
for one day. Superior offers full co- 
operation and I take advantage of 
every bit of billboard advertising I can 
get. They are all over the highways 
around here.” 

Profitable sidelines for this south 
central Oklahoma firm are Stonemo 
poultry grit, Dr. Salsbury’s and Hess 
insecticides, Hess medicinals, and 
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FEMININE tastes and 
buying preferences 
cannot be battled 
successfully, reasons 
this Oklahoma feed 
merchandiser, who has 
succeeded handsomely 
by tailoring his 
salesroom and selling 
practices to the 

liking of the ladies. 
Nolan Young 
combines his special 
attention to distaff 
demands with an 
advisory service on 
general livestock and 
poultry production 


problems. 


Morton stock salt. 

Mr. Young emphasized, “Youth is 
making itself felt more and more in 
agriculture. I think the schools are 
putting out wonderful courses and 
guidance for the youngsters. The Pon- 
totoc county fair held at Ada is a good 
example. There are kids all over the 
place and they make a fine showing. 

“A feed merchant is bound to bene- 
fit when he backs up serious-minded 
youngsters in their projects. He appre- 
ciates it and so do his parents. In most 
cases the parents are engaged in some 
form of agricultural pursuit. That is 
where the child gets his first interest 
as a rule. I work with 4-H and FFA 
boys all year. We furnish feed for 
prizes and those club members who 
ask for assistance at the county fair get 
it from us.” 

This Oklahoman is enthusiastic 
about his baby chick sales and the 
growing record of profits registered in 
this department. One of the reasons 
is the convenience in handling them. 
“I get my chicks from the hatchery 
at Stillwater, Okla. The Stillwater 
Hatchery gives me five-hour delivery. 
It is 100 miles due north of us and 
I can’t lose with this kind of service. 
It means I don’t have to risk keeping 
a large stock on hand. I can take care 
of any order in just a few hours and 
for this reason push baby chicks 100 
per cent. We never get any complaints 
about the chicks. Everything is guar- 
anteed.” 

Mr. Young uses the same merchan- 
dising principle of taking care of cus- 
stomers through orders by unhesitat- 
ingly offering to get any item called 
for that is not carried in stock. This 


creates good will that is a firm founda- 
tion for repeat business, he reported. 


Mr. Young couples his many years’ 
experience with a loyalty to his cus- 
tomers that gets him a great deal of 
favorable word-of-mouth advertising. 
He cites as an example the case of a 
customer who was dissatisfied with a 
delivery made to him by the store. 


Mr. Young recalled, “We delivered 
100 pounds of pellets to our customer. 
When the delivery man showed up 
the customer claimed he had ordered 
another form of feed. We didn’t quib- 
ble about it. He insisted his chickens 
were used to it and we stopped every- 
thing to get the desired item out 
there.” 

With more and more women taking 
a part in helping the family’s income 
and shopping for items that fit the 
budget, Ada Seed & Feed plans to 
continue to cater to the woman and 
to help them with their farm or gar- 
den problems. This, tied in with sound 
advice offered to men with their live- 
stock problems, assures this store of a 
good future in its part of the state. 


Bill Sperry Manager of 
Peter Hand District 


W. R. (Bill) Sperry has been appointed 
district manager for Peter Hand Founda- 
tion, Chicago. Vice President Wiley Akins 
said Mr. Sperry has been assigned Nebras- 
ka, Missouri, and Kansas as his district. 


BILL SPERRY 


The new Peter Hand district head pre- 
viously served the Borden Co. as represent- 
ative in the Midwest. Earlier, Mr. Sperry 
was with Crete (Neb.) Mills for 17 years. 

Mr. Sperry is headquartering at Falls 
City, Neb., in his new Peter Hand assign- 
ment. 
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feeding corn sugar molasses : 


a quality ingredient that costs you 
less and assures profitable feeding. 


- High in dextrose 
High in T.D.N. 


CORN PRODUCTS SALES COMPANY. 
17 Battery Place, Hew York 4, WY. 


Vssociation 


PASTURE IN THE BAG 


By JOSEPH CHRISMAN 


Some leading dairymen in the San Joaquin valley of 
California have been pleasantly surprised to find that by 
using two to four pounds of a good grade of dehydrated 
alfalfa pellets they can increase milk flow by from 15 to 
20 per cent and get the effect in three days’ time. They 
have tried dropping it from the ration and find a com- 
mensurate drop in milk flow in a similar period of time. 

* * * 


The pellets used in these several instances are of high- 
quality dehydrated alfalfa: not less than 20 per cent pro- 
tein nor more than 20 per cent fiber, 
with 20 mg. per cent of carotene guar- 
anteed. 

The various herds using this feeding 
plan are of {three} breeds, Guernsey, 
Jersey, or Holstein. They are all ex- 
tremely well-managed, too. 

Probably of greater importance than 
the increased milk flow is the cutting 
down of breeding and calving prob- 
lems. Prior to feeding dehy, all of these 
dairies had breeding problems. They 

were all artificially inseminated and were breeding cows as 
many as four times before they settled. Another problem 
they had was that nearly every cow had to be cleaned by a 
veterinarian after calving. The expense ran from $15 to $20 
per cow, but worse than that was the loss in body weight 
and delay in the cow reaching maximum production. 

Since feeding dehy, these breeding problems have prac- 
tically disappeared and the cows are having better-looking 
calves with no cleaning-out problems. The cow reaches 
maximum production normally and holds body weight 
better through the lactation period, resulting in more milk 
and a healthier herd. 

The feeding program is individual to the dairy involved. 
The amount of dehy used is in direct relationship to the 
quality of the hay or silage fed. It varies from a low of 
two pounds per cow per day to a high of four pounds 
daily. The proper level is easy to determine by merely 
using the performance of the herd as a yardstick for the 
level of feeding which gives the most production. 

One interesting development of this feeding program is 
the discovery that too much dehy can be fed. Some cows 
develop sore bags and udders, but the condition can be 
quickly cleared up by reducing the amount of dehy. Even 
during the condition of soreness there is no significant drop 

“in milk flow, and the condition can be spotted quickly. 

Some feed manufacturers are now including 15 to 30 
per cent of this high quality dehydrated alfalfa in their 
dairy rations with excellent results. 


The Dehy Datar 


ens or Unknown Factor(s)? 
“When dehydrated alfalfa is fed as a protein supple- 
ment in a cattle fattening ration there is less response in 
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gains due to stilbestrol, indicating the 
potential estrogenic activity or perhaps 
the presence of some unknown factor 
in dehydrated alfalfa,” stockmen were 
told by J. Matsushima, animal hus- 
bandman, at a recent feeders day held 
on the University of Nebraska campus. 

In an experiment to determine the 
value of several supplements when fed 
with and without stilbestrol to year- 
ling steers on a full feed of ground 
shelled corn with approximately 3.5 
pounds of prairie hay per head daily 
for a period of 155 days, largest gains 
were made by steers fed 4.5 pounds of 
dehydrated alfalfa with stilbestrol add- 
ed to the ration. Steers fed 2.3 pounds 
daily of dehydrated alfalfa with stil- 
bestrol made the second largest gains 
and made more efficient gains. When 
stilbestrol was not fed, the greatest 
gain was made by the group fed 2.5 
pounds of dehydrated alfalfa. In fact, 
this group (fed 2.5 pounds of dehy- 
drated alfalfa without  stilbestrol) 
made almost the same gain as the 
group that was fed soybean oil meal 
with stilbestrol. 

There were no great differences in 
carcass grades in these test animals. 
No visual differences were found in 
color of fat, marbling, or in carcass 
conformation. The dressing percentage 
was nearly the same for the steers fed 
stilbestrol and those not fed stilbes- 
trol. 


Alfalfa in Lamb Rations 

“Why must the process of bringing 
lambs up to a full feed be so tedious 
and why is the practice of self feeding 
something to read about, but seldom 
practiced?” That is a question Purdue 
University research workers asked 
and started out to find the answer. 

After three years of research, work- 
ers in the animal husbandry depart- 
ment at Purdue have found that self- 
feeding lambs is practical. They suc- 
cessfully started lambs on full feed 
the first day in the feed lot and they 
have found that lambs self-fed and 
full-fed from the first day gained more 
rapidly than the usually accepted fig- 
ure of one-third pound daily for hand- 
fed fattening lambs. In fact, during 
the first 14 days the lambs gained a 
pound per head daily. 

The researchers say that the key to 
such a feeding plan is the proper bal- 
ance of nutrients. A complete, bal- 
anced ration mixed together and pel- 
leted has been the key to this im- 
proved method of feeding lambs, 
which has removed many of the haz- 


THE FEED BAG—June, 1958 


Early Lamb Crop 
Good Across Nation 


Average to excellent conditions for 
early lambs in the 10 early lamb states 
have been recorded by the Crop Re- 
porting board. The federal agency re- 
ported the early lamb situation as of 
May 1. 


* * * 


The condition of early lambs was 


average in Missouri and the southeast- 


ern states, the board reported. Condi- 
tions in the West ranged from good to 
excellent. 

In California, range feed and pas- 
ture conditions were found to be “the 
best in years.” The government said 
lambs were brought along rapidly, re- 
sulting in heavy weights, creating dis- 
counts on the market. 

In Arizona, range conditions were 
good. Nearly the entire early lamb 
crop was marketed by the first week 
in May. 

In Texas, a moderate increase was 
recorded by the board of marketings 
of yearling and spring lambs during 
April. Rain and muddy roads curtailed 
somewhat the late April and early 
May movement. 

In Tennessee, pastures have grown 
well recently, although pastures were 
slow in winter and early spring. This 
is expected to result in later mar- 
ketings. 


In Kentucky, pastures also are later 
than last year, delaying the market 
movement. Farmers expect to market 
55 per cent of the early lamb crop this 
June, compared with 56 per cent last 
year. 

In Virginia, cold, wet weather con- 
tinued throughout the winter and 
early spring, delaying the lamb crop 
slightly. Death losses were heavy be- 
cause of the adverse weather and dis- 
ease has been prevalent. Peak market- 
ings are expected this month. 

In Missouri, death losses among 
lambs were heavy because of extreme- 
ly low temperatures at lambing time, 
and the marketing movement is ex- 

-pected to be delayed this year. 

In Idaho, lambing is reported to be 
nearly complete in the eastern sec- 
tions. Weather has been favorable. 
Marketing peaks are expected in early 
August. 

In Washington, the market move- 
ment of early lambs may be earlier 
than last year, the board said, because 
of expected excellent spring and early 
summer range. 

In Oregon, range feed is reported 
above average and pasture feed said to 
be good. Early lambs were reported in 
good condition on May 1, with losses 
light. 


ards of lamb feeding and which has 
resulted in increased rates of gains, the 
scientists reported. 

For the past two years they have fed 
a ration, pelleted into one-quarter-inch 
pellets, which contained 20 per cent 
dehydrated alfalfa, 39.5 per cent 
ground corn cobs, 32 per cent ground 
yellow corn, seven per cent soybean 
oil meal, iodized salt, steamed bone 
meal, and vitamin A and D concen- 
trate. Lambs made rapid and efficient 
gains on this pelleted ration and there 
was no scouring or going off feed. 

The Purdue scientists feel that the 
development of a complete mixed ra- 
tion pelleted into a quarter-inch pellet 
is the first real “break-through” in 
lamb feeding. 


Alfalfa Forum Proceedings 
The printed proceedings of the al- 
falfa feeding forum, held as part of 
the ADA convention in Colorado 


Nopco Club for Veteran 
Employes Joined by 40 


Nopco Chemical Co.’s 15-25 Year club 
now has 250 members. The Harrison 
(N. J.) concern recently feted 40 new 
club members at a Newark hotel. President 
Ralph Wechsler presented awards to the 
veteran employes. 

Twenty of the employes honored have 
been with Nopco for 25 years. Nopco said 
the club’s membership represents 26 per 
cent of its total personnel. 


Springs, have been mailed to many in 
the feed industry. The colorful book- 
let contains all the talks on the latest 
experimental work and practical feed- 
ing of beef cattle, sheep, swine, and 
dairy cattle. Speaking on the forum 
were outstanding nutritionists from ac- 
ademic institutions and the feed indus- 
try, as well as livestock feeders. If you 
have not received your copy, write to 
us at 430 Board of Trade, Kansas City. 
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You are not alone if you have diffi- 
culty translating income tax laws. It 
often takes months and sometimes 
years for clear interpretations to be 
made. 

Business Consultant Burke this 
month warns against long-range plan- 
ning based upon new tax laws which 
never have been interpreted clearly. 
His first example is the expense ac- 
count. 

* * 


When we attempt to translate a for- 
eign language into English or vice 
versa something usually is lost in the 
translation. 

When we attempt to translate our 
income tax laws we run into even 
greater difficulty. 

Because of this, taxpayers constant- 
ly are asking Uncle Sam for rulings. 
Changing circumstances result in spe- 
cial rulings being issued periodically 
by the Internal Revenue department. 
Court decisions influence law enforce- 
ment officers in tax reviews. Many 
months may go by and sometimes 
years in getting an interpretation of 
the law. 

That’s why it’s foolish and some- 
times very costly to do long-range 
planning based upon new laws that 
have never been clearly interpreted. 

Do you remember all the controver- 
sy over Line 6A (travel reimbursed 
expense) on your 1957 Form 1040 in- 
come tax return? 

First it was decided this change in 
the law would be rigidly enforced in 
1957. Such a clamor went up that the 
Treasury department advised taxpay- 
ers to ignore it in 1957 but it would 
be rigidly enforced in 1958. 

Another protest by the taxpayers af- 
fected picked up so much momentum 
that by degrees the Treasury depart- 
ment reversed its position. As it stands 
now these taxpayers will handle these 
deductions as they had before Item 6A 
appeared on the returns. This does not 
mean the Treasury department intends 
to ignore this type of deduction. It 
does mean the taxpayer willing to 
comply is not going to be subject to 
unnecessary inconvenience in report- 
ing these expenses in 1958. 


Deferred Income 

Recently a wheat farmer requested 
advice to decide in which year he 
should report income. 

Over a period of years this farmer, 
reporting on a cash basis, sold his 
wheat to an elevator. He contracted to 
deliver the grain in one year and re- 
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No One Ever Translates 
Income Tax Laws Right 


But Vital Try 


By GERALD BURKE, Our Business Consultant 


ceive payment in the following year. 
In some years the wheat was in storage 
in the elevator at the time the con- 
tract was entered into; in others, it 
was delivered to the elevator on the 
day the contract was signed. In all 
years, the contract price was the mar- 
ket price as of the day the contract 
was signed. 

The contract read in part: “In con- 
sideration of the above agreement of 
the owner to sell his grain, it is agreed 
between owner and purchaser that the 
owner is to receive payment for this 
grain January [subsequent year}.” 

Under this agreement, both agreed, 
taxpayer was not entitled to the pay- 
ment until some date in January of 
the subsequent year. 

Section 1.451-2(A) of the income 
tax regulations provides: “Income al- 
though not actually reduced to a tax- 
payer's possession is constructively re- 
ceived by him in the taxable year dur- 
ing which it is credited to his account 
or set apart for him so that he may 
draw upon it at any time. However, 
income is not constructively received 
if the taxpayer's control of its receipt 
is subject to substantial limitations or 
restrictions.” 

Where the taxpayer (seller) has the 
right to the proceeds of a sale of grain 
upon delivery, the courts have held 
that any delay in payment due only 
to the seller’s own volition puts the 
seller in constructive receipt of in- 
come. Here, even though seller does 
not accept payment, this income would 
be taxable to him because payment 
was available. 

The taxpayer seeking advice how- 
ever, had entered into a contract in 
writing with the elevator operator. 
Under its terms, the taxpayer did not 
have an unqualified right to receive 
payments for the wheat in the years 
in which the contracts were executed 
and the wheat was delivered. 

It was held that the proceeds from 
the sale of wheat by a farmer using 
the cash receipts and disbursements 


method of accounting under a bona- 
fide arm’s length contract calling for 
payment in the taxable year following 
that in which the wheat was delivered 
to the purchaser, are includible in his 
gross income for the taxable year in 
which payment is received. 


Sugar Ray 

Another interesting case of defer- 
ring income came to light recently. 
Champion Ray Robinson is seeking a 
tax reduction by a deferred pay ar- 
rangement. At the time he signed for 
the championship bout, he contracted 
to have his share of the gate spread 
over a period of four years. By doing 
this he may save about $80,000. 

Can he spread the earnings over a 
four-year period? Some authorities feel 
he can because he contracted for in- 
stallments before any income amounts 
were actually due him. Maybe so. It 
could start a pattern in any field where 
substantial compensation payments in 
a single year are possible. 

You'll probably hear a great deal 
more about this as time goes on. If 
Sugar Ray must battle Uncle Sam, you 
can be sure it will result in a hotly 
contested decision. 


Abandonment Loss 

The tax court had two interesting 
cases recently where abandonment 
losses were disallowed. In one case, a 
bank had been storing all its records 
in the basement of its building. Along 
came a flood. Although the flood 
caused no physical damage to the 
building, the basement was inundated 
and the bank’s records were destroyed. 
The bank immediately stopped using 
the basement for record storage for 
fear of another flood. On its tax re- 
turn the bank claimed a substantial 
casualty loss deduction based on the 
alleged decline in the fair market val- 
ue of the building as a result of the 
flood. It contended that the utility of 
its basement had been destroyed. The 
tax court pointed out the code does 
not permit deductions for fluctuations 
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in the value of property or for losses 
which may be sustained in the future. 

The bank building was a one-story 
structure with a full basement made of 
concrete. While the bank’s business 
records were destroyed in the flood, 
the only damage to the building itself 
was a slight dampness in the walls of 
the basement. This caused the paint 
to scale. The bank carried no flood 
damage insurance. The commissioner 
of internal revenue allowed a loss de- 
duction for supplies and equipment 
ruined by the flood. 

The bank did not attempt to claim a 
loss for physical damage to the build- 
ing, but based its claim for a deducti- 
ble loss on the ground that it could 
not use its basement because another 
flood might occur any time and “‘it is 
no longer safe [for use} as a banking 
facility until flood waters are con- 
trolled.” 

The bank continued to use the 
building just as it did before the flood. 
It merely did not continue to use the 
basement for storing its records. 

The tax court held that non-use 
alone does not indicate abandonment 
for tax purposes. 

An abandonment claim might be 
recognized if the damage was beyond 


repair and the basement sealed off so 
it could not be used, and therefore, 
have no useful value. 

In the second case, the tax court 
held a taxpayer claiming an abandon- 
ment loss has the burden of proving 
sime identifiable event establishing the 
loss. Abandonment of an irrigation 
system is not proved by mere non-use 
while water is available from another 
source. 

Tax court decisions indicate that in 
order to establish abandonment of an 
irrigation system, the taxpayer must 
prove that it will not be available and 
ready for use in the event of a failure 
to obtain water from other sources. 

The Internal Revenue service has 
ruled that loss upon the abandonment 
of a water well used for irrigation pur- 
poses may be deducted in the taxable 
year in which there is an overt act of 
abandonment such as filling of the 
well excavation or casing. However, 
the Internal Revenue service also has 
ruled that the year the abandonment 
loss is deductible is not necessarily the 
year in which there is an overt act of 
abandonment. 

The loss is deductible in the year 
in which loss in the value of the prop- 
erty is actually sustained. In other 


Mattison Is New Head 
Of Gray Milling Co. 


Lionel True has resigned as an officer 
and director of James H. Gray Milling Co., 
Springville, N. Y. Mr. True served the 
firm for nearly 37 years and was elected 
president and treasurer in 1946. 

Succeeding Mr. True as president and 
treasurer is Donald E. Mattison. Mr. True 
joined James H. Gray Milling on July 1, 
1921. 

The retired executive resides at 109 
Myrtle av., Springville, N. Y. 


Protein Blenders Names 


Charles Kelly Its Head 


Charles U. Kelly has been named succes- 
sor to C. Urban Kelly as president of Pro- 
tein Blenders, Inc., Iowa City, Iowa. The 
former president continues as chairman of 
the board. 

The new chief executive was executive 
vice president and general sales manager at 
the time of his elevation. William I. Cush- 
ing, production vice president, was named 
to the directorate. 


Heck Cameron's Mill at Raleigh, N. C., is 
a new Blue Streak mixer owner. 


words, a taxpayer cannot postpone 
taking the deduction for a loss actually 
sustained by refraining from an overt 
act until a later year. 


“MODERN FEED PLANTS 


By IBBERSON 


| [Winner FeEDs 


DAVENPORT 
ELEVATOR CO. 


a4 V4 : 
IBBERSON COMPAN 
iG EERS & CONTRACTORS Si 


Minneapolis, Minnesota 
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DAVENPORT 
ELEVATOR CO. 
WEST BEND, IOWA 
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Farm Youth Will Live Tribute 


Danforth, Founder Purina 


The secretary of agriculture, his 
program largely vindicated by rising 
farm prices, was featured speaker at 
the dedication of the new Danforth 
farm youth center at Gray Summit, 
Mo. 


* * * 
Service-minded Ralston Purina Co. 
had Secretary of Agriculture Benson 
as its top guest last month for the for- 
mal dedication of the new Danforth 
farm youth center on the 778-acre 
Checkerboard research farm 40 miles 


SECRETARY Benson and Chairman 
Donald Danforth; Vice Presidents 
Bethke & Sykes of Purina. 
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By BRUCE W. SMITH 
The Feed Bag Photos 


from St. Louis. Mr. Benson spoke be- 
fore 700 farm young people and their 
leaders, land-grant college officials and 
teachers, and the press. 

Commending Purina and the feed 
industry in general for their work to- 
wards a more prosperous agriculture, 
Mr. Benson noted that “industry 
spends about as much on agricultural 
research as do federal and state gov- 
ernments combined.” 

In press-conference questioning, the 
secretary commented that the outlook 
for agriculture is for more improve- 
ment. He reported that farm prices 
now are 10 per cent higher than when 
rigid supports were abandoned in 
1955. 

“We should trade with iron curtain 
countries any time it is to our advan- 
tage,” Mr. Benson asserted in reply to 
a query. “One of the most powerful 
factors in peace is trade between na- 
tions.” 

The family-type farm always will 
be the backbone of American agricul- 
ture, the Utahn stated. He appealed 
for congress to expand Public Law 
480, now out of funds, to help Agri- 
culture move surplus wheat abroad. 
Marketing orders for additional com- 
modities might be helpful, Mr. Benson 
claimed. He would also like wider au- 
thority to use price supports in emer- 
gency conditions. 

“We've got to get away from the 
feeling that a government warehouse 
is a market,” the secretary emphasized. 
He also asked that the so-called “esca- 
lator” clause be deleted and that he 
be empowered to increase acreage al- 
lotments where it seems advisable. 

“Are there going to continue to be 
politics in agriculture?” Mr. Benson 
was asked. 

His reply was-concise and appropo: 
“If a program is sound and right, it 
will be good politics.” 

Purina speakers included Chairman 
Donald Danforth, for whose father 
the youth center was named; Vice 
Presidents J. D. Sykes and Roland M. 
Bethke; H. C. Schaefer; and Dr. Har- 


“| DARE YOU" MEMORIAL 


old Wilcke. They explained the vari- 
ous functions of the research farm and 
noted that Purina has 100 farm em- 
ployes and 150 staff members engaged 
in laboratory research. 

The new Danforth farm youth cen- 
ter has this as its objective: 

To promote interest among the farm 
youth in quality livestock production, 
and to emphasize to them the impor- 
tance of animal agriculture to the total 
agriculture, and in our national econ- 
omy. The establishment of the center 
was further prompted by the fact that 
there is now no reported research 
work pointed directly toward farm 
youth projects. In the center, work 
will be done with beef calves, dairy 
heifers, lambs, and hogs. The work 
will be carried out along the lines of 
farm youth club programs. 

Purina’s long record of support of 
4-H and Future Farmers activities and 
aims is further underlined in the dedi- 
cation of this impressive new research 
facility, established for use by and the 
benefit of farm young people every- 
where. 
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boosts laying feed sales 


Controls more flock troubles 
than any other disease 
fighter in feeds today 


Week-a-month protective feed- 
ing with furazolidone in your 
laying feed program is a busi- 
ness-builder. Keeps customers’ 
birds out of trouble . . . heads 
off laying slumps before they 
start . . . helps you sell your en- 
tire feeding program. 

No other drug can match the 
way furazolidone makes full- 
time layers out of part-time, dis- 
ease-weakened birds. Fed in a 
booster feed 5 to 7 days per 
month, furazolidone relieves the 
pressure of stress periods, res- 
piratory troubles, intestinal ail- 
ments and other infections. It 
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prevents bacterial build-up when 
birds’ resistance is down. 

Stimulates feed consumption 
- . - improves feed-egg ratio. 

Whether you sell popular 
brand booster feeds with fura- 
zolidone or mix your own, fura- 
zolidone makes the best feeds 
perform better. Recommend 
feeding a ration containing 2 
Ibs. nf-180* per ton 5 to 7 days 
every month or whenever stress 
is likely. 

Furazolidone comes to you 
premixed as nf-180. Contact 
your Hess & Clark representa- 
tive or Feed Products Division 
for complete mixing information. 


*2 pounds of nf-180 per ton is expressed 
on feed tags as 100 grams furazolidone 
or 0.011%. 


Write for this kit of field reports 
and sales boosting ideas. 


that fast” 
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Colorful Paul Card Dies, 
Was a Flavor Authority 


Colorful Paul Q. Card, widely-known au- 
thority on feed and food flavoring products, 
died unexpectedly last month. Mr. Card, 
who was widely called Dr. Card, was 56. 
He had been active in the feed industry 
since 1925. 

Mr. Card had been associated with Flavor 
Corporation of America from 1945 until 
1955, when he formed Taste Engineering, 
Inc., both Chicago firms. He left the presi- 
dency of the latter company as of March 1, 
1958. 

Mr. Card is survived by his wife, a 
daughter, ‘and a son. 


The most complete line of 
DOG FOOD ingredients 


from Ke), 


food 


your ingredient purchases in 
cars, mixed cars or LCL you are 
assured of freshness, better 


inventory control with lower in- 
ventory investment. BOXER in- 
gredients are manufactured by 
us ially for dogs — they are 
“prime” products, and not "by- 
products." Write for current 
prices and literature. 


RALPH WELLS & CO. 
MONMOUTH, ILLINOIS “Crys 
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Happy Birthday 


The sun shines warmly and brightly 
on our pacemaker this month. He is 
energetic Elmer S. Roth of Honeggers’ 
& Co. at Fairbury, Ill. Mr. Roth, 
whose birthday is July 7, is vice presi- 
dent and general sales manager for the 
diversified midwestern feed concern. 

Mr. Roth has been associated with 
Big H for 19 years, having joined the 
company as a retail store clerk. He is 
credited with being one of the most 
effective dealer-relations men in the 
feed industry. 

Elmer Roth is no “earth man,” pre- 
ferring to travel by air. He flies his 
own plane, visiting Honegger plants in 
Illinois and Iowa and contacting deal- 
ers in the several states Big H serves. 

Here is the July Happy Birthday 
parade: 


JULY 2—C. C. Johnson, Larvacide Prod- 
ucts, Inc., Ringwood, Ill.; Sheldon Lattin, 
Lattin Co., Inc., Buffalo; David G. Til- 
ford, Walter Marto Advertising Agency, 
Pasadena, Calif. 

JULY 3—S. A. Meier, Cochran Equipment 
Co., Milwaukee. 

JULY 4—Ralph S. Ibberson, T. E. Ibber- 
son Co., Minneapolis; Fred H. Moore, 
Hilltop Laboratories, Minneapolis; Burt 
F. Newell, Wilbur-Ellis Co., Inc., Buffalo; 
Phil W. Tobias Jr., Tobias, O'Neill & 
Gallay, Inc., Chicago. 

JULY 6—W. Wendell Draves, R. R. How- 
ell Co., Minneapolis; Donald R. Guptill, 
Lage & Consumers Co., Genoa City, 

is. 

JULY 7—E. S. Crog, Twin City Seed Co., 
Minneapolis; Clarence D. Moll, Paetow 
Co., Milwaukee; Elmer S. Roth, Honegg- 
ers’ & Co., Inc., Fairbury, IIl. 

JULY 8— Dr. Tevis M. Goldhaft, Vineland 
Poultry Laboratories, Vineland, N. J. 
JULY 9 — Kenneth E. Battaglia, Atkins, 

Kroll & Co., San Francisco; Fred H. 
Hessel, Cooperative GLF Mills, Inc., Buf- 
falo; W. J. LaCourt, Lomira Elevator Co., 

Lomira, Wis. 

JULY 10—J. W. Engler, W. M. Bell Co., 
Milwaukee; H. C. Fisher, Minneapolis; 
Karl L. Juve, National Food Co., Fond 
du Lac, Wis.; Victor A. Oberting, Inter- 
state Commodities, Inc., Troy, N. Y.; 
S. N. Osgood, Fruen Milling Co., Min- 
neapolis; John M. Strate, Walsh Grain 
Co., Minneapolis. 

JULY 11—Noel S. Bennett Jr., Barber & 
Bennett, Inc., Albany, N. Y.; J. P. Fal- 
coner, Chase Bag Co., Dallas. 

JULY 12—Harold G. Dickey, Honeggers’ 
& Co., Inc., Fairbury, Ill.; Donald R. 
Jones, Wenger Mixer Mfg. Co., Sabetha, 
Kan.; A. J. McLoughlin, Penobscot Poul- 
try Co., Inc., Belfast, Maine. 

JULY 13—H. C. Lee, Mill & Elevator Mu- 
tual Insurance Co., Chicago; R. A. Roo- 
sevelt, Eriez Mfg. Co., Erie, Pa. - 

JULY 14—G. D. Davis, Nopco Chemical 


ELMER ROTH 
Co., Harrison, N. J.; S. G. Fisher; Na- 
tional Molasses Co., Oreland, Pa. 

JULY 15—Roland L. Reinders, Old Elm 
Mills, Watertown, Wis. 

JULY 17—E. T. Cashman, Feed Service 
Co., Mankato, Minn.; J. E. Davis, North- 
ern Supply Co., Amery, Wis. 

JULY 18 — Joe Free, Badger By-Products 
Co., Milwaukee; Joe W. Hicks, Jos. W. 
Hicks Organization, Chicago; Earl E. 
Ibberson, T. E. Ibberson Co., Minne- 
apolis. 

JULY 19 — E. H. Gentsch, Borden Co., 
New York City; J. D. Sykes, Ralston 
Purina Co., St. Louis. 

JULY 20—Roland M. Bethke, Ralston Pur- 
ina Co., St. Louis. 

JULY 21—Emory L. Cocke, Cocke & Co., 
Atlanta; E. H. Kellogg, Kellogg Co., 
Ocala, Fla.; Ralph B. Latchaw, Nutrena 
Mills, Inc., Minneapolis; A. C. Schofield, 
Wilbur-Ellis Co., Inc., New York City. 

JULY 22—L. H. Ness, Cramer-Krasselt Co., 
Milwaukee. 

JULY 23 — J. F. Wischhusen, Inorganic 
Bioelements, Inc., Cleveland. 

JULY 24 — Ralph Everett, Empire Sales 
Training, Inc., Buffalo; Levan B. Flory, 
Traders Flour & Feed Co., E. Strouds- 
burg, Pa.; Marshall Pickett, Pickett-An- 
thes, Inc., Toledo; Max R. Springer, Day 
Co., Minneapolis. 

JULY 25—James Bryant, Bryant Engineer- 
ing Co., Port Huron, Mich.; B. J. Krieg, 
Deutsch & Sickert Co., Milwaukee; Wal- 
ter J. Krings, Merchants Exchange of St. 
Louis, St. Louis; Earl R. Reeves, Ray 
Ewing Co., Pasadena, Calif.; A. C. We- 
berg, Ralston Purina Co., Minneapolis. 

JULY 26 — Rudy Eschenheimer, Rudy 
Eschenheimer Co., Chillicothe, Mo.; 
Wallace Greene, Marvin Smith Advertis- 
ing Agency, Nashville, Tenn.; Fred K. 
Sale, Indiana Grain & Feed Dealers 
Assn., Indianapolis. 


JULY 27 — Roy H. Fishman, Commercial 
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Thomas M. Ware Elected 
President of IM & C 


Thomas M. Ware, 39, has been elected 
president of International Minerals 
Chemical Corp., Chicago. He is the fifth 
and youngest president of the firm, which 
has passed its half-century mark. 

The new president succeeds his father, 
Louis Ware, who was named board chair- 
man and chief executive oficer. Thomas 
Ware has been with International Minerals 
since 1947, starting with the concern as an 
industrial engineer. 

He became administrative vice president 
in 1955 and was elected to the directorate 
in 1957. Thomas Ware is a graduate of 
Cornell University. 


Cow Licks Salt Block in 
New Sterling Display 


Retail feed merchants are being invited 
to display a new animated promotional de- 
vice by International Salt Co., Inc., Scran- 
ton, Pa. It features a cow’s head rocking 
back and forth while its flexible tongue 
licks a simulated salt block. 

International Salt said the display is part 
of a program to educate livestock producers 
to feed ample salt. The company pointed 
out that salt consumption varies among 
animals. 

This variation creates the need for free- 
choice feeding of salt, the firm contends. 
International Salt offers plain or trace min- 
eral salt in 50-pound Sterling blocks and 
four-pound Liks for free-choice feeding as 
well as in bulk. 


Iowan Melvin Karnatz, owner of Brown 
Seed & Supply at New Hampton, is a new 
Honegger dealer. 


STALEY BUYING CHIEF 
William R. Wilson Jr. has been named 
purchasing supervisor for the formula feeds 
department of A. E. Staley Mfg. Co., Deca- 
tur, Ill. The newly-created post includes 
buying responsibility for the firm's plants at 
both Decatur and Riverdale, Ill. 


Solvents Corp., New York City; Jim 
Frautschy, Murphy Products Co., Bur- 
lington, Wis.; Oscar L. Haertel, Hiawa- 
tha Grain Co., Minneapolis. 

JULY 28—Walter C. Berger, Department 
of Agriculture, Washington, D. C.; C. C. 
Welch, New England By-Products Corp., 
Boston; H. C. Whitten, Hallet & Carey 
Co., Minneapolis. 

JULY 29—Samuel M. Golden, Amburgo 
Co., Philadelphia; William F. Johnston, 
Paxton Processing Co., Inc., Paxton, IIl.; 
Elmer F. Paetow, Paetow Co., Milwaukee; 
A. B. Poundstone, University of Ken- 
tucky, Lexington, Ky.; Ralph E. Smith, 
Ralston Purina Co., St. Louis. 

JULY 30—Eldred A. Cayce, Ralston Purina 
Co., St. Louis; Marcus Heffelfinger, Russ- 
ell-Miller Milling Co., Minneapolis; Dr. 
Stacy B. Randle, Rutgers aay. New 
Brunswick, N. J. 

JULY 31—Harold L. Gray, lene Agricul- 
tural Supply Co., Crawfordsville, Ind.; 
James W. Pehle, King Midas Flour Mills, 
Minneapolis; E. K. Steul, E. K. Steul Co., 
Madison, Wis. 
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for year ‘round 
sales and profits . . . it pays to sell the 


NATIONAL LINE! 


e NATIONAL MILK REPLACER 

e NATIONAL NO- MILK CALF FOOD 

e NATIONAL NO- MILK CALF PELLETS 
e NATIONAL NO-MILK HEIFER PELLETS 
e NATIONAL DOG FOOD 


Dealers who handle the National line know National 
products are unsurpassed for quality and dependable 
performance. A few dealers have sold National for 
over 40 years; some for over 30 years; many from 
10 to 30 years. Backed by a 
strong, preselling advertising 
program, National has paid off 
for them as it will for you! 


There’s no obligation to learn about National's 
4fN} profit-making dealer program. Write or wire today! 
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Current 


Reviewed by The Feed Bag Staff 


Reading 


Ram Performance and Progeny Test- 
ing Under Summer Feeding Condi- 
tions, by Fred R. Campbell, Maurice 
Shelton, and O. L. Carpenter, Texas 
Experiment Station, College Station, 
free. 

This four-page report from the 
Lone Star station covers a test con- 


PAYS 


MOLASSES 
FOR PRESERVING 


SILAGE 


IT COSTS LESS — Your customers get 
more for their money. Scotch O Lass is 
BOTH a feed and silage preservative. 
Three-fourths of the feeding values in 
Scotch O Lass are retained in the silage. 


Works wonders with grass silage. 


DRIED BLACKSTRAP 


ducted with 32 ram lambs fed under 
summer feeding conditions. Average 
age of the ram lambs at the conclusion 
of the test was 10.4 months. 

The ration self-fed the group in 
ground form consisted of 25 per cent 
alfalfa, 35 per cent cottonseed hulls, 
30 per cent sorghum grain, and 10 per 


SELL 


we 


DEHYDRATED 

FEEDING 
CANE PE 


POTENCY 


WNGREDIENT 


GUARANTEED. ANALYSIS 


FREE $7.50 BILLFOLD — Your customers receive fine aie billfold 
with each ton of Scotch O Lass or Omalass they purchase. 


NATIONALLY ADVERTISED — Ten leading farm magazines are tell- 


ing your customers about the Free Billfold, and the many advantages 
of using Scotch O Lass for preserving silage. 


ORDER NOW FOR BIG PROFITS 


acdos LABORATORIES, INC. 


1901 East Euclid Avenue 
Des Moines 13, 
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cent cottonseed meal (41 per cent). 
* 


Partnerships in the Farm Business, by 
N. G. P. Krausz and Fred L. Mann, 
University of Illinois, Urbana, free. 

The object of this 40-page circular 
from the University of Illinois is to 
explain the advantages and disadvan- 
tages of partnerships as used in the 
farm business. Although not edited 
for the feed man, the report will be of 
interest to him in understanding and 
helping his customers. 

The circular is written in an easy- 
to-understand style. A sample farm 
partnership is presented for purposes 
of illustration. 

* 

Use of Cottonseed Hulls With Differ- 
ent Methods of Processing and Feed 
Additives in Fattening Steers, by S. E. 
Anderson, N. C. Fine, W. L. Stangel, 
G. C. Williams, and J. H. Jones, Tex- 
as Experiment Station, College Station, 
free. 

This is a six-page Texas station 
progress report. In the study, 60 short 
yearling Hereford steers were fed in 
six groups for 168 days to compare 
the feeding value of pelleted and 
ground cottonseed hulls with loose 
cottonseed hulls. 

The trial also was conducted to de- 
termine the value of stilbestrol and 
Aureomycin and a combination of 
these additives in cottonseed hull and 
grain rations. 

It was found that the pelleted cot- 
tonseed hulls produced 0.24 pound 
more daily gain than the loose hulls. 
Stilbestrol upped gains when fed in- 
dividually. There was no noticeable 
advantage from adding the antibiotic 
to either the basal ration or the basal 
ration plus stilbestrol. 

* * * 
Some Effects of Energy and Protein 
Levels on Growth of Pheasant Chicks, 
by C. W. Carlson and J. K. Turner, 
South Dakota Experiment Station, 
Brookings, free. 

This four-page report describes an 
experiment conducted to determine 
the protein and energy requirements 
of pheasant chicks. It is noted that 
pheasant chicks’ dietary needs are sim- 
ilar to that for turkey poults. 

Because of this similarity, many in- 
gredients and vitamin levels used in 
the basal diet are similar to those in 
turkey starter diets. 

* * 
Liquid Supplements for Range Sheep, 
by W. T. Berry Jr., H. O. Kunkel, 
and T. D. Watkins Jr., Texas Experi- 
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ment Station, College Station, free. 

A range sheep study as covered in 
this mimeographed progress report 
from the Texas station was conducted 
to compare the performance of two 
groups of mature fine-wool ewes win- 
tered on equal forage, but supplement- 
ed with cottonseed cake in one group 
and with urea-molasses liquid supple- 
ment in the other. 

The study included two wintering 
periods (December, 1956, to May, 
1958). The liquid supplement com- 
pared favorably with cottonseed cake 
in the trial. Gross sales for lambs and 


wool are given for both groups. 
* 


Some Effects of High Level Chlor- 
tetracycline and Fish Byproducts on 
Reproductive Performance of Broad 
Breasted Bronze Turkey Hens, by 
A. W. Adams, R. A. Wilcox, and 
C. W. Carlson, South Dakota Experi- 
ment Station, Brookings, free. 

“The inclusion of high levels of an- 
tibiotics in turkey breeder rations is 
sometimes recommended,” the authors 
state in this eight-page report, “par- 
ticularly where disease incidence has 
been high. Since it is virtually impos- 
sible to predict when diseases may or 
may not be a problem, some recom~ 
mendations are for continual use of 


high levels of antibiotics.” 

The studies discussed in the report 
were conducted to determine the pos- 
sible beneficial effect of an antibiotic 
and fish byproducts in breeder rations 
of turkey breeder hens on reproduc- 
tion and growth under conditions. 

The results are tabulated and dis- 
cussed in detail. 

Official Reports, no charge. Write 
agencies directly: 

Alabama — Commercial Feeds, De- 
partment of Agriculture & Industries, 
Montgomery. 

Kentucky — Quarterly Report on 
Official Feed Samples Analyzed, July- 
September, 1957, Experiment Station, 
Lexington. 

Maine — Commercial Feed Inspec- 
tions, 1956-57, Experiment Station, 
Orono. 

Maryland — Maryland Feed Inspec- 
tion, Inspection & Regulatory Service, 
College Park. 

Ohio—Commercial Feeds Analysis, 
Department of Agriculture, Columbus. 

Pennsylvania — Commercial Feed 
Report, 1956, Department of Agricul- 
ture, Harrisburg. 

Washington — Annual Report on 
Commercial Feeds, Department of Ag- 
riculture, Olympia. 


Netherlands Will Import 
Ready-to-Cook Poultry 


A new market for United States ready- 
to-cook poultry has been announced by the 
Agriculture department. The Dutch gov- 
ernment is permitting the poultry to be im- 
ported, marking the first entry of U. S. 
poultry or poultry products into the Neth- 
erlands. 

Department spokesmen said that although 
the Netherlands is a major exporter of 
poultry, the completely eviscerated ready- 
to-cook meat-type bird is new to the Dutch 
market. Agriculture department require- 
ments will apply to birds shipped. 


Farmers Cooperative Elevator, Thompson, 


Iowa, has purchased a new Strong-Scott 
mixer. 


A new Blue Streak mill and mixer have 
been installed at St. Claire (Mo.) Farmers 
Exchange. 


ACM Feed Co., Prosser, Wash., is com- 


pleting a new grain cleaning and treating 
unit. 


BEMIS APPOINTEES 
W. D. Stohlman has been appointed mid- 
western representative for the cotton de- 
partment of Bemis Bro. Bag Co., St. Louis. 
L. H. Goff Jr. succeeds Mr. Stohlman as 
manager of Bemis’ bag factory and sales 
division at Norfolk, Va. 
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GREEN RETIRES 
Ralph D. Green of Statesville (N. C.) 
Flour Mills Co. has retired after serving as 
traffic director for more than 40 years. 
W. Herman Clark succeeds Mr. Green. 


A Bryant sheller has been purchased by 
H. S. Uhlman & Son, Cross Plains, Ind. 


THE FEED BAG 


"Nice display you have here. 
What's your product?" 


BY MORLEY BURTEEN 


Kent’s Sioux City Plant 
Opens New Territories 


New territories have been opened for 
Kent Feeds, Inc., with the completion of 
its new plant at Sioux City, Iowa, the firm 
has announced. The new areas to be served 
from Sioux City are western Iowa, Nebras- 
ka, South Dakota, and Minnesota. 

Kent Feeds was established in 1927 at 
Indianola, Iowa. A new plant was built in 
1952 at Muscatine, Iowa. The Sioux City 
facilities can turn out 60,000 tons of feed a 
year, spokesmen said. 

Muscatine became the headquarters city 
for Kent in 1936. The firm said current 
sales are keeping the Muscatine plant oper- 
aing at full capacity and the Sioux City 
plant was needed to expand sales and im- 
prove service in the new areas. 


Nebraska Tests Indicate 
Dehy Value for Steers 


Yearling steers fed rations containing de- 
hydrated alfalfa and stilbestrol gained best 
in experiments conducted recently at the 
University of Nebraska, according to the 
American Dehydrators association. The 
ADA said top gains were recorded with 
4V4 pounds of dehy and stilbestrol. 

Second-best gains were noted for steers 
fed 2.3 pounds of dehy daily with stilbestrol 
and most efficient gains recorded. The trials 
involved several protein supplements. 

A university animal husbandryman was 
quoted as saying, “When dehydrated al- 
falfa is fed as a protein supplement in a 
cattle fattening ration there is less response 
in gains due to stilbestrol, indicating the 
potential estrogenic activity or perhaps the 
presence of some unknown factor in dehy- 
drated alfalfa.” 


Four in High School Win 
Pfizer $1,000 Awards 


A $1,000 savings bond was presented 
May 20 to each of four high school students 
by Chas. Pfizer & Co., Inc., at its 1958 re- 
search conference, held in Chicago. The 
youths are winners in Pfizer’s livestock judg- 
ing contest. 

Prizer also presented $500 savings bonds 
to adult instructors of the winners. One 
winner was selected from each of four re- 
gions. Hugh O. Dermody presented the 
awards. 


Poultrymen’s Cooperation association has 
opened its new $250,000 teed mill at Anta- 
cadero, Calif. 


A Honegger franchise has been awarded 
Jutte Feed & Implement Service, Celina 
Ohio, owned by Warner Jutte. 


WIRTHMORE ASSIGNMENTS 
Frank Clark has been transferred from 
New England to Toledo to help develop 
swine feed sales in western Ohio for Wirth- 
more Feeds, Boston. Dale Hostetler has 
joined the firm’s livestock service depart- 
ment, serving in southeastern Michigan. 
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A rancher supplied the feed formu- 
la that has resulted in sales of 250 tons 
of a mineral specialty annually for a 
southwestern concern. That it pays to 
heed customers’ suggestions i§ borne 
out thoroughly by this example. 

* * 


One day a prominent rancher 
walked into the store of Yoakum Feed 
& Gin Co., Yoakum, Tex., and hand- 
ed a formula to T. G. Jenkins, assis- 
tant manager. 

“Can you mix this up for me?” he 
wanted to know. 

Mr. Jenkins studied the formula, 
made some notes, and told the custom- 
er that he could. He ordered the nec- 
essary ingredients and mixed up sev- 
eral 50-pound sacks for the rancher. 

That was the beginning of what has 
developed into a consistently profit- 
able mineral supplement for cattle. As 
other ranchers noted the obvious re- 
sults in this initial customer’s cattle, 
they wanted some of the mineral. The 
rancher gave the company permission 
to use the formula for general sale. 

The rancher — and Yoakum — are 
midway between San Antonio and 
Houston. 

Today the company sells about 10,- 
000 50-pound sacks of mineral supple- 
ment a year, and the volume continues 
to grow. 

“Tt not only adds materially to our 
profit,” Mr. Jenkins explained, “but it 
has been the means of widening our 
sales territory and of drawing addi- 
tional ranch customers to the store.” 

In view of the fact that the product 
carries more than the average mark- 
up, it is profitable to devote consider- 
able sales effort to it; and it pays to 
use it as a “lead” in lining up new 
rancher feed customers, Mr. Jenkins 
declared. 

The company promotes the supple- 
ment with a generous sampling pro- 
gram, and by calls on ranchers with 
sizable herds. 

“In our time available for outside 
work, we load up a car with all the 
sacks we can pile in, and call on 
ranchers who are not regular custom- 
ers,” Mr. Jenkins added. “We tell 
them the results others are gaining 
from year-round feeding of the sup- 
plement, leave a 50-pound sack and 
ask them to try it. That is the best 
merchandising plan we have found to 
increase sales.” 

The same program follows when a 
rancher who is not a supplement user 
comes to the store for other purchases. 
A salesman gives him a sample sack 
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Formula Supplied 
Customer Rewarding 


For Texas Feed Men 


MINERAL specialization 
has proved almost 

as rewarding to Texan 
T. G. Jenkins as has 

oil to many of his 

Lone Star state 
compatriots. Here 
Businessman Jenkins 

of Yoakum visits with 

a prominent rancher 
customer, O. R. Borchers, 
on whose formula much 
of the firm's success 
has been based. He is 
still the company's 
largest tonnage buyer. 


and asks him to try it. 

The specialty is even more attrac- 
tive because it sells throughout the 
year. It is fed primarily to range cattle, 
whether they are on straight grass or 
are being fed out. Either way, the 
company recommends the supplement. 

“Of course, our biggest single sales 
advantage,” Mr. Jenkins pointed out, 
“is the large-scale rancher who 


brought us the formula in the first 
place. He still uses the supplement 
every month of the year and buys in 
truck-load lots. He is well and favor- 
ably known, and referring to him 
helps to sell new customers.” 

So the Texas company continues to 
promote and to grow — and credits a 
rancher-customer with one of its most 


successful products. 


At Memphis, Tenn., the Kellogg Co. has 
installed a new Strong-Scott mixer. 


A Jay Bee hammer mill has been installed 
at Schlundt Feed Service, Union Mills, Ind. 


THE FEED BAG 


BY MELVIN MILLAR 


— One Pocket 


(Continued from page 42) 


a child on the lookout for a few ducks, 
he is sure to find what he wants at 
Peterson Feed & Supply. Knowledge 
of this brings him here, and the friend- 
ly service he gets brings him back 
again and again. 

Basil Peterson of Arizona is a de- 
manding, hard-to-please customer of 
his own feed business — and as a re- 
sult of this is able to meet exacting 
standards of service for his other pa- 
trons. 


Rochelle (Ill.) Grain Co. has installed a 
new Blue Streak hammer mill and mixer. 


Eugene Packwood has been named man- 
ager of Dannen Mills’ country station divi- 
sion at St. Joseph, Mo. 
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First Soya Oil Shipped 
In New Export Program 


Destined for Europe is this 42-tankcar 
trainload of soybean oil, the first to be 
shipped under a new export program in 
which the Ag department is cooperating 
with the railroads and the soybean crushing 
industry. 

The oil was processed at the Des Moines 
plant of Spencer Kellogg & Sons, Inc., 
Buffalo. This trainload was processed fur- 
ther at Denison, Tex., and shipped over- 
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SPENCE 
CAR TRAINLOAD of 


seas from New Orleans. 

The train's capacity is 60,000 barrels of 
oil, the product of 250,000 bushels of soy- 
beans grown on 10,000 acres of farmland. 
More trainloads are expected to leave Iowa 
soon. 

Spencer Kellogg explained that the oil, 
when refined, is made into salad oils, short- 
enings, and margarine needed in Europe. 
The meal produced from soybeans is used 
for animal feed. Only the oil is in any 
sense surplus, the firm noted. 


Manager Tom Little of Twin Falls (Idaho) 
City Oil & Gas Co. Cooperative plans to 
construct a new retail feed store structure. 


R KELLOGG s 


Costello Is Newcomer to 


Allied Mills Ad Staff 

Thomas E. Costello has joined the adver- 
tising and promotion division of Allied 
Mills, Inc., Chicago. The newcomer will 
serve as assistant in the Fort Wayne (Ind.) 
office. 

Mr. Costello previously was advertising 
and sales promotion manager for Goshen 
(Ind.) Mfg. Co. He is a graduate of the 
University of Notre Dame. 


Texas Feed & Cattle Co. at Kilgore in 
northeastern Texas is one of the first buy- 
ers of Jay Bee's new electric-change ham- 
mer mill. 


The Hi-Boy was designed to handle non-free 
flowing materials such as bran, malt sprouts, 
and others with bridging tendencies. It was 
made to our customers rigid specifications and 
is equipped with positive two-wheel, foot-op- 
erated brakes. Wheels and casters are from 
our own Hi-Q (High Quality) line for the great- 


est ease of mobility. 

The scale beam is mounted 
high up under the hopper read- 
ily accessible for visibility and 
for setting the poise. The hop- 
per tilts for greater ease of 
emptying and can easily be 
lifted off its rocker bracket for 
servicing the scale below with- 
out the use of tools. 


===> TWENTY-FOUR MODELS AND STYLES TO CHOOSE FROM — PRICES START AT $280.00=== 


U.S. PAT. 2,673,729 


Write for 
Complete Details .. . 


P.O. Box 192 


Allied Industries, Inc. 


Waupaca 


Wisconsin 
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ceiling height. Design pre- 


Tioga Mills to Celebrate 


50 Years of Business 


Tioga Mills, Inc., Waverly, N. Y., enters 
its 50th year of business this sumnier. The 
northeastern feed manufacturing concern 
was established in 1908 as Tioga Mill & 
Elevator Co. 

An additional plant was established by 
Tioga at Sunbury, Pa., in 1941. The firm 
now can store 10,000 tons of sacked feed, 
150,000 bushels of grain, and 240,000 gal- 
lons of molasses. 

N. P. Dounce is president and general 
manager; C. F. Howard, vice president and 
purchasing agent; C. B. Dounce Jr., treas- 
urer and general manager of the Sunbury 
plant; D. A. Armstrong, secretary and sales 


manager; J. T. Slater, plant engineer; and 
Dr. W. F. O’Rourke, nutrition director. 


DOUGLAS TREASURER 
Everett L. Midkiff Jr. has been appointed 
treasurer of Douglas Chemical Co., Kansas 
City. He has been with Douglas since De- 
cember, 1956. 


Williams Grain Co. at Coldwater, Mich., 
has installed two new three-ton Blue Streak 
mixers and a vertical screw conveyor. 


S & O NAMES DEAN 
Keith Dean has been appointed Nebraska 
territory manager for S & O Products, Inc., 
Marshalltown, Iowa. The firm makes SO- 
Rite livestock mineral feeds. 


New Schutte Low-Priced Device 
Changes Mill Screens From Floor Above 


Developed to save time and 
steps, a new, remarkably low 
priced attachment enables 
Schutte Hammer Mill screens 
to be replaced instantly from 
the floor above. 

By means of extension han- 
dies, any one of 5 selected 
screens up to 4” thick can 
be inserted or removed while 
the mill is running. With easy 
operation made possible by 
the positive action of the 
Schutte Patented Eccentric 
Lock, this new Floor-Above 
Screen Change feature is 
available for all standard 
Series 10 Schutte Hammer 
Mills. Fool-proof and trouble- 
free, it can be adapted to any 


vents leakage around the mill. 

From his upstairs station 
the operator simply uses the 
extension handles to release 


the screen lock, lift up the 
screen to be replaced, lower 
the new screen into position, 
and re-lock the entire mech- 
anism. Milling continues un- 
interrupted. 

Schutte manufactures a 
complete line of hammer mills 
and accessories, including re- 
placement parts. 


REQUEST NEW 
- 


Schutte Pul- / af 
verizer Co., Inc., / | 


Bailey Avenue, || 


Buffalo 6, N. Y 
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Dozen Producers Form a 


New Dehy Corporation 


A dozen independent dehy producers 
have combined to form Midwest Alfalfa, 
Inc., which has sales offices in the Centen- 
nial bldg., Kansas City. The firm's blending, 
processing, and storage facilities are at To- 
peka, Kan. 

Named sales manager for the new con- 
cern is Ford K. Patterson, who had been 


FORD PATTERSON 


general sales manager for Consolidated 
Blenders, Inc., Fremont, Neb. Midwest's 
dehy will be handled through 35,000 tons 
of inert gas storage. 

These firms combined: Abilene Sales 
Co.; Arkansas Valley Alfalfa Milling Co.:; 
Bert & Wetta Sales, Inc.; L. E. Chamberlain 
Co.; Clay Center Dehydrating Co.; Jones 
Alfalfa -Milling Co.; Noria Dehydrating 
Co.; Oxford Dehydrating Co.; Peddicord 
Alfalfa Milling Co.; R-W Milling Co.; 
Reyher Milling Co.; and Thompson Dehy- 
drating Co. 

The dehy producers are located in Kan- 
sas, Colorado, and Nebraska. 


Tranquilizer Shots Quiet 
Cows at Milking Time 


Nervous dairy cows handle easily at 
milking time if given a 25 cc. injection of 
tranquilizer. This was determined in tests 
conducted recently at Colorado State Uni- 
versity. 

Dr. Gerald Ward said first-calf heifers 
who are just coming into milk production 
especially are difficult to handle. The 25 
cc. dosage kept the animals quiet for about 
24 hours in the Colorado trials. 

Heavy dosages caused lowered milk pro- 
duction, Dr. Ward explained, because the 
cowsbecame“dopey™ and cut back on feed 
consumption. 


Galloway Feed Mill, Everett, Wash., has 
purchased a new bulk feed delivery truck. 


W. Russell Kendall of Tannery, Pa., has 
purchased a new Blue Streak hammer mill. 
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Barley as Poultry Feed 
Enhanced With GroZyme 


GroZyme is the name assigned to its new 
feed grade enzyme mixture which is used 
to enhance the nutritional value of barley 
for poultry, Merck & Co., Inc., Rahway, 
N. J., has reported. Orders for the new 
product are being accepted. 

Dr. Laurent Michaud, Merck animal sci- 
ence specialist, said, “GroZyme, when used 
at the rate of one pound per ton of feed 
containing not more than 1,000 pounds of 
certain types of barley, will improve the 
nutritional value of the barley for poultry 
feeds to near the value of corn.” 

Merck's new enzyme product is expected 
to gain best acceptance in the West. Gro- 
Zyme experiments primarily involved west- 
ern barleys. Dr. Michaud has set down the 
trials and results in a complete research 
report. 

For copies of “The Role of Enzymes in 
Poultry Rations Containing Barley” and full 
facts on Merck's new GroZyme, circle 
Reader Service No. 10. 


BS & B Introduces New 
Bulk Feed Tank Line 


A new line of bulk feed tanks is being 
introduced to the industry by Black, Siv- 
alls & Bryson, Inc., Kansas City. Features 


reported for the new units include easy - 


erection and many sizes. 

The firm said the tanks range in sizes 
from 2.8 to 241/;-ton capacities. The tanks 
are available in two diameters, six and nine 
leet. 

Boot pit and augurs are optional equip- 
ments. For full specifications on BS & B's 
new line of bulk feed tanks, circle Reader 
Service No. 2. 


Schutte Screen Changer 
Above-Floor Control 


A new remote-control screen changer for 
its hammer mills has been developed by 
Schutte Pulverizer Co., Buffalo. The firm 
aid any one of five screens can be changed 
while the mill is running by the operator 
on the floor above by means of extension 
vandles. 

The changer can be adapted to any 
ceiling height, Scutte explained, and is de- 
signed to prevent leakage around the mill. 
lt is available for all standard Series 10 
Schutte hammer mills. 

Literature describing the changer and 
Schutte’s hammer mills has been published. 
For literature, circle Reader Service No. 4. 


MFA Central Cooperative, Centralia, Mo., 
is a new Jay Bee hammer mill and drag 
feeder owner. 
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M. J. Denn Feed Co. at Bay City in south- 
ern Texas has installed a new Puritan 
molasses mixer. 


Sapulpa Tank Contractor 


Tells Worth of Steel 


A new two-color brochure pointing out 
the advantages of steel bulk storage tanks 
has been published by Sapulpa (Okla.) 
Tank Co., a tank contractor. The literature 
depicts some of Sapulpa’s installations. 

The firm’s typical grain storage tanks 
range in size from a 116,500-bushel, 70- 
foot diameter unit to a 525,000-bushel unit 
with a 128-foot diameter. The first tank is 
70 feet high, the latter 41 feet. 

Members of the feed industry interested 
in obtaining copies of Sapulpa's new bro- 
chure should circle Reader Service No. 1. 


All About Baciferm Told 
In New CSC Brochure 


An attractive new 26-page brochure on 
its Baciferm has been published by the ani- 
mal nutrition department of Commercial 
Solvents Corp., New York City. Baciferm 
is described as “an economical antibiotic 
feed supplement containing the ‘selectively- 
active’ antibiotic zinc Bacitracin.” 

Use, effectiveness, recommended feed 
formulations, and sample tags are covered 
in detail in the two-color publication. Six 
forms of Baciferm supplements are avail- 
able. 

Feed manufacturers interested in obtain- 
ing copies of CSC’s new Baciferm brochure 
should circle Reader Service No. 3. 


Imperial (Neb.) Equity Exchange is enlarg- 


ing its storage capacity to over one million 
bushels. 


New BS & B Grain Bin 
Holds 6,400 Bushels 


Development of a new grain bin of 6,400 
bushels capacity has been announced by 
Black, Sivalls & Bryson, Inc., Kansas City. 
The 16-foot high bin is 24 feet in diameter. 

The firm said its new bin requires no 
costly foundation and is easy to erect. Fea- 
tures include die-formed roof segments and 
tie bars inside the door frame. 


Canopy roof, corrugated ventilator col- 
lar, and other features of BS & B's standard 
bins also are included in the new bin. For 
full facts on the new BS & B grain bin, 
circle Reader Service No. 77. 


Seedburo Revises Charts 


For Moisture Testers 


Revised grain charts for its Model 500- 
RC Steinlite moisture tester now are avail- 
able from Seedburo Equipment Co., Chi- 
cago. The firm said its charts are based on 
federal calibrations and methods. 

The revised charts are for hard red win- 
ter wheat, soft red winter wheat, oats, Class 
1 barley, western barley, corn, flax, and 
western flax. The corn chart for its Model 
400-G tester also has been revised by 
Seedburo. 

For copies of the revised charts and full 
facts on Seedburo’s moisture testers, circle 
Reader Service No. 9. 


Wallace Van Berkum of Rock Valley, Iowa, 
has purchased Valley Chick & Feed Store 
from Kuhle Bros. 


A pair of Strong-Scott separators has been 
installed at the Marion (Ohio) plant of 
Quaker Oats Co. 
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The Feed Bag Reader Service Has Filled 61,994 Requests for Data 


Wall Chart by Salsbury 
Describes Poultry Ills 


Symptoms of common poultry diseases 
are illustrated and described on a new chart 
being offered by Dr. Salsbury’s Laborator- 
ies, Charles City, lowa. The chart, in color, 
is 36 by 42 inches and designed for hang- 
ing on the wall. 


Disease preventives and treatments are 
re 1 ended fo each Il described. Its 
ew t, Salsbury said, covers more than 
19 ailments and worms and external para- 
tes. 

The healthy anatomy of the chicken is 

wn on the chart for mparison with 
llustrated diseases. For copies of the new 
Salsbury wall chart, circle Reader Service 
No. 11. 


Brochure on Lab Service 


Wisconsin Alumni Offer 


\ new brochure describing its laboratory 


1 
rvices for feed manufacturers and others 


has been published by Wisconsin Alumni 
Research Foundation, Madison. The foun- 
dation’s current price schedule also is being 
offered. 

Lab services described in WARF’s new 
brochure include general, nutritional food 
evaluation, vitamin assays, chemistry, bac- 
teriology, food technology, insecticide test- 
ing, toxicology, and those primarily for the 
feed industry. 

For copies of the new brochure and in- 
formation on Wisconsin Alumni Research 
Foundation’s services, circle Reader Serv- 
ice No. 14. 


Electric Screen Change 


Sedberry Mill Feature 


New descriptive literature on its electric- 
change hammer mill has been published by 
J. B. Sedberry, Inc., Franklin, Tenn. Sed- 
berry’s Jay Bee Super-matic hammer mill 
magazine holds four screens. 

The literature explains that an independ- 
ent motor changes screens without stopping 
the mill from push-button controls. Its 
Super-matic screens, Sedberry said, can be 
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Che feed Bag 


1712 West St. Paul Avenue 
Milwaukee 3, Wisconsin 


changed manually or electrically by remote 
control. 

Full specifications and photos are present- 
ed in the new literature on the Jay Bee elec- 
triccchange hammer mill. For literature, cir- 
cle Reader Service No. 13. 


Conversion of Equipment 
To Electronic Described 


Publication of seven new booklets show- 
ing how to convert present feed mill equip- 
ment to operate electronically has been an- 
nounced by Fairbanks, Morse & Co., Chi- 
cago. The firm said the publications give 
full details on how electronic control and 
instrumentation speed weighing, accelerate 
materials flow, and eliminate human error. 

Subjects include electronic axle load 
weighing scales, truck scales, railroad track 
scales, belt conveyor scales, and batch 
weighing. The latter is covered in two 
booklets. 

Copies of the new Fairbanks-Morse book- 
lets on converting equipment to electronic 
operation may be obtained by circling Read- 
er Service No. 15. 


Overhead Electric Hoist 
New to Jacobson Line 

Trucks and trailers are emptied quickly 
with the new overhead electric truck hoist 
shown here, Jacobson Machine Works, Min- 
neapolis, has reported. Magnetic brakes pro- 
vide safety, the firm said. 

The welded iron frame is designed to 
expand from 12 to 154 feet. The steel 
track, Jacobson said, permits 20 feet travel 
to accommodate all standard vehicles. 

The lift arms are said to lean out when 
in the down position to prevent damage to 
truck fenders. For complete technical data 


on Jacobson’s new overhead electric truck 
hoist, circle Reader Service No. 8. 


Valley Farm Supply Co., a Dover (Ohio) 
concern, has installed a new Prater drag 
feeder. 
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Cooler 
Locale 


Cleveland will be the convention 
city for the 42nd annual American 
poultry congress & exposition of the 
American Poultry & Hatchery federa- 
tion. The event will be held July 
22-24. 


* * * 

Federation officials are urging mem- 
bers and others who plan to attend to 
reserve hotel rooms early. A record 
crowd is anticipated. President C. J. 
McAleavy reported an attendance of 
4,021 for the 1957 event, held at 
Kansas City. 

The program has been arranged so 
conventioneers will be able to attend 
all educational sessions and have maxi- 
mum visiting time with exhibitors. 
Spokesmen said educational meetings 
tentatively are scheduled for the after- 
noon of July 22 and July 24 and the 
morning of July 23. 

President McAleavy commented, 
“With the broiler and egg-type chick 
sales in excellent shape the first quar- 
ter of 1958 hatcherymen will have a 
strong incentive to attend the APHF 
American poultry congress & exposi- 
tion in Cleveland.” 

Program planners have slated the 
growing started pullet programs as a 
key topic for discussion. Spokesmen 
noted that started pullets, 12 to 16 
weeks old, are growing in popularity 
in the West, South, East, and Mid- 
west, 

Discusions will cover growing, fi- 
nancing, vaccination, sales, and deliv- 
ery of started chicks. 

A stag luncheon and a luncheon for 
women guests will be held Wednes-. 
day, July 23. Other social events will 
include baseball. The Cleveland Indi- 
ans are scheduled to meet with the 
Washington Senators for a three-game 
series during the exposition. 

The APFH has reserved a special 
hatchery section for the night game on 
July 22. 


Larson Feed Mill at Holmen, Wis., has in- 
stalled a new Prater drag feeder for its 
grain dump. 
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Sell Junpastur 
Keeps Silage 


Fresh and Palatable 


JUNPASTUR preserves silage without 
waste and odor-free. Safely and easily 
the sweet freshness of today's pastures 
can be preserved the year around. A 
new Soveloement which can put profit 
in your pocket and make your custom- 
ers happy. 


ANSORGE DISTRIBUTING CO. 


illett, Wis. 


GREEN BAY FLOUR & FEED CO. 


Green Bay, Wis. 


MADISON DAIRY SUPPLY CO. 


Madison, Wis. 


0. W. TRINDAL CO. 


Loyal, Wis. 


Order From | 


tracking down 
business 2 


tip. 


Investigate the exclusive profit-proved Ultra-Lifed Programs. 
Feed manufacturers from the Atlantic to the Pacific, from 
Canada to South America, are really building business with the 
outstanding, exclusive Ultra-Lifed Programs. 


Well, 


here’s a 


Write today for full details — no obligation. 


LABORATORIES, INC. 
Main Office and Plant — East St. Louis, Illinois 
One of the country’s oldest and largest manufacturers of vitamin and trace mineral products. 


15 MILLION 


SUPERIOR ELEVATOR CUPS 
DP-OK-CC-V 


For Better Results — Longer Life — More Capacity 
“Elevator Cups Is Our Business, Not A Sideline” 


K. |. WILLIS CORPORATION 


MOLINE ILLINOIS 
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KO 
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TASTE 
| | 
| 
A Sales Record of More Than | 


Package for Profit 


with... 


WERTHAN 
BETTER 
BUILT 
BAGS 


You'll Like 
Our Fast Service 


MULTIWALLS 
WERTHCO PRINTS 
BURLAP BAGS 
COTTON BAGS 
AND 
SEWING THREAD 


Ask Us 


WERTHAN 
BAG 
CORPORATION 


1400 8th AVENUE, NORTH 
NASHVILLE, TENNESSEE 


Midwest Sales Office 


141 W. Jackson Bivd., Chicago 
Phone HArrison 7-4960 


Washington Millwheel 


(The “front page” of this issue appears as page 23.) 


How Satellites May Help Business 


Satellites that circle the earth will 
be capable eventually of saving farm- 
ers and businessmen billions of dollars 
a year, house members were told re- 
cently. They will make possible a trem- 
endous improvement forecasting 
weather on a world-wide basis, it was 
explained. 

One house member said Francis W. 
Reichelderfer, chief of the U. S. Weath- 
er bureau, was asked to compute the 
value of more accurate forecasts. He 
quoted Dr. Reichelderfer as follows: 


“. .. The figures presented to us by 
business and agricultural interests were 
so high that we never have been quite 
willing to come out with the values for 
fear that someone would think we were 
exaggerating." 

Dr. Reichelderfer said he felt the 
savings realized from improved weath- 
er forecasting alone would more than 
cover the cost of outer space explora- 
tion. 


Seek to Drop Transportation Tax 


A try will be made in the senate, 
perhaps by the time you read this, to 
eliminate the three per cent federal 
transportation tax. The tax has been 
attacked by nearly 20 senators, partly 
because of its effect on agriculture. 
The tax applies to shipments of farm 
products as well as practically every- 
thing. else that moves in interstate 
commerce. 

Critics say that it hits farmers two 
ways — on the things they sell, and on 


Storage Is Short 


Farmers are being warned by the 
Department of Agriculture that stor- 
age is going to be tight in many locali- 
ties this year. It's advising farmers to 
plan ahead, to make sure they have a 
place to put their grain. 

Since 1954, according to the de- 
partment, there has been a big in- 
crease in both on-the-farm and off-the- 
farm storage capacity. But with bump- 
er crops of wheat and corn in the off- 
ing, it fears that the increase was not 
big enough. 


Mathematics and English are trip- 
ping up many youths who otherwise 
would qualify for an appointment to 
the military, naval, or air force acad- 
emies. Members of congress nominate 
candidates for the academies, and 


Behind the Scenes 
With Lrnie Alwin 


Despite production controls, the soil 
bank, reduced price incentives and sur- 
plus disposal programs, the country is 
likely to lose all the ground it gained 
during the last three years in trying to 
cut the wheat surplus. We may wind 
up in a worse position than we were in 
around mid-1955. 

The USDA is estimating a 1958 crop 


the things they buy. The farther a farm- 
er is from his markets, they explain, 
the greater its impact. 

The President, Democratic leaders in 
congress, and the tax-writing house 
ways and means committee have closed 
the door on any general tax cuts this 
year. But a stab will be made at re- 
pealing the transportation tax, though 
the chances for success are considered 
slight. 


many members pick their nominees on 
the basis of grades scored in a prelim- 
inary examination. A number of con- 
gressmen have reported that the two 
subjects give academy hopefuls the 
most trouble. 


Polls Often Err 


The coming elections are producing 
the usual rash of polls on who's going 
to vote for whom, which party is ahead, 
and so forth. 

A Gallup poll was cited during 
house debate on the Alaska statehood 
bill to show that most people want 
Alaska admitted to the union. Cracked 
an opponent of the bill: "If the Gallup 
poll were indicative, Tom Dewey would 
be President.” 


of 1,190,000,000 bushels, the fourth 
biggest in history. Domestic consump- 
tion and exports are expected to total 
about a billion bushels. Thus, on that 
basis, there would be a surplus of 
nearly 200 million bushels. 

That surplus would have to be added 
to the estimated wheat carryover this 
coming July — 880 million bushels. It 
would mean, then, that the carryover 
on July |, 1959, would be somewhere 
around 1,080,000,000 bushels. 

A carryover of that size would set 
a new record. The old one was estab- 
lished in 1955, when the carryover to- 
taled 1,036,000 bushels. 
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Farmer Cooperatives Gain Strength, 
Triple Numbers Years 


Memberships in farmer cooperatives 
have tripled in the last three decades, 
according to a 1956 census just re- 
leased by the government. A USDA 


APMA Sidelights 


Highlight of the splendid golden ban- 
quet program was the singing of Robert 
Merrill, Metropolitan opera star, who was 
called back for half a dozen encores. 


An excellent visual feature which served 
to attract feed men to the registration area 
was the dual street layout: the Street of 
Golden Memories and what amounted to a 
superhighway of future opportunities. 


Quaker Oats Co. has installed a new 
Strong-Scott mixer at Stanhope, Iowa. 


A Honegger franchise has been awarded 
Hershal Weaver of Borculo (Mich.) Farm 
Service. 


A Jay Bee hammer mill has been installed 
at Longview (Tex.) Feed Co. 


AGENCY NAME CHANGE 
The Chicago office of Rogers & Smith 
advertising agents now is Headen, Horrell 
& Wentsel, Inc. The firm has offices in the 
Prudential building. 


THE FEED BAG 


"Nope, never had time to put in any 
crops this year. | was too busy filling 
out government forms." 


BY GEORGE WILSON 
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agency put total memberships at more 
than 7.7 million. 
* * * 

The Farmer Cooperative service re- 
ported that in 1926 memberships in 
farmer cooperatives totaled 2.7 mil- 
lion, three times as few as in 1956, the 
last year for which complete figures 
are available. 

Memberships increased 1.7 per cent 
in 1956 from the year before. Many 
farmers are members of more than one 
co-op but the figures gain added sig- 
nificance when contrasted with de- 
creases in total number of farmers 
from 6.4 million in 1925 to 4.7 mil- 
lion in 1954, 

Membership in each cooperative av- 
eraged 250 in 1926. Thirty years later, 
it averaged 783. The total number of 
farmer cooperatives in 1956 was 9,876, 
according to the service’s survey, a 
slight drop from the 9,887 in 1955. 

These 9,876 cooperatives did a total 
net volume business of 9.8 billion dol- 
lars, 77 per cent of which is attributed 
to products marketed. 

Of the two billion dollars in farm 
supplies handled in 1956, feed was in 
top place with a net volume of nearly 
774 million dollars. The net volume 
for feed dropped 33 million dollars 


from 1955, which the Farmer Co- 
operative service said reflected a re- 
duction in prices to patrons effected 
by many farm supply cooperatives. 

Petroleum and its products with a 
net volume of $494 million was sec- 
ond in value among farm supply items. 

The agriculture department agency 
said dairy products held first place 
among the marketing associations in 
1956 with a net volume of 2! billion 
dollars, a million-dollar increase from 
a year earlier. 

In second place in marketing was 
grain (including soybeans and soy- 
bean products) with a net of $1.6 bil- 
lion, which also reflected a million- 
dollar increase from 1955. 

In fiscal 1956, Minnesota led in 
number of cooperatives, Wisconsin 
was second and Iowa third. By mem- 
bership, Minnesota was first, Illinois 
second, and Missouri third. California 
led in volume of business; Minnesota 
was second. 

By regions, west north central com- 
prised of Minnesota, Iowa, Missouri, 
the Dakotas, Nebraska, and Kansas 
led in number of cooperatives with 
3,869, in memberships with 2.3 mil- 
lion, and in net volume of business 
valued at nearly 24 billion dollars. 


“A packaged job is the only 
to buy” 


says Neil Henry, 
owner & oper- 


THORO- SPEED 
MODEL CUP ELEVATOR 
SPEED 
2-way 
‘SET COLLECTOR 
THORO-SPEED 
SCREW 


ator of Henry 
Feed Service, 
Lancaster, Ohio 


Liged) 


THORO- SPEED 
SHP TRUCK HOIST 


222427 


This mill is an example }——— i 3 
of an efficient “pack- en : 

aged” feed plant, in- § ll 
cluding hoist, 80-bushel § 


dump, ‘Pit screw feeder, sheller, three-ton mixer, 


«~~ molasses blender, and bulk feed screw . . . 


DESIGNED & APPLIED BY 

Thoro-Speed Corp. Yeltow Springs, Ohio 
Telephone Springfield, Ohio, FAirfax 5-7646 
Designers & Manufacturers of Packaged Feed Plants 
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Acreage 9s Greatest Ever This Year 


Record Soya Supplies 


By GEORGE W. KROMER 
Agricultural Marketing Service 


A new record acreage of soybeans is 
in prospect for 1958. 

* * 

Farmers’ intentions point to a prob- 
able planting of 24 million acres. The 
support price for 1958 crop soybeans 
at $2.09 per bushel, unchanged from 
1957, was announced in advance of 
the time farmers reported their inten- 
tions. 


Increases General 

Increases are planned over last year 
in all major producing areas. This 
acreage would exceed last year’s rec- 
ord by 10 per cent and would mark 
the ninth consecutive year of acreage 
expansion during which total plant- 
ings have doubled. 


Last year’s per acre yields were rec- 
ord high. If yields this year should be 
near the 1952-56 average, the crop 
from intended acreage (assuming an 
unchanged proportion harvested for 
beans) would be somewhat under the 
480 million bushels of last year. On 
the other hand, if yields again reach 
the record level of 1957, output would 
be about 525 million bushels. 


Stabilized ANIMAL FATS Give: 


Don’ — Twice As Much Energy Per 
Pound Than Any Other 
Feedstuff 
DOG and 
HOG FEEDS Better Taste 
Less Dust 


BOTH BRING MORE, 
BIG PROFITS! 


There are early-season indications of 
near-record supplies of food fats and 
oils in the 1958-59 marketing year. A 
sharp increase in lard output is in 
sight. Butter output probably will not 
differ significantly from this year’s 
level. Cottonseed oil production, how- 
ever, may be down somewhat because 
of the five million cotton acreage 
placed in the Soil Bank program for 
1958. Total supplies of soybeans (in- 
cluding carryover) in 1958-59 are ex- 
pected to exceed those of the current 
year. 

For the remainder of the 1957-58 
marketing year, large soybean supplies 
will be available, and present prospects 
indicate farm prices probably will con- 
tinue to average near the support level 
of $2.09 per bushel. 

Crushings and exports are expected 
to continue at a record pace. They 
may absorb all but about 25 to 30 mil- 
lion bushels of the huge 1957 crop. 

Sharply reduced supplies of cotton- 
seed oil and lard this marketing season, 
coupled with strong domestic and ex- 
port demand for food fats, have been 
important factors boosting the demand 
for soybeans. These recent develop- 
ments have tended to alleviate what 
had appeared only a few months ago 


50% MEAT and BONE MEAL Gives: 


32 Times The Calcium 
6 Times The a 
2 Times The Riboflavin and 
Niacin 
.. . Found In Substitute 
egetable Products 


Get Full Facts 
and 


SCIENTIFIC PROOF 
> WRITE TODAY! 


NATIONAL RENDERERS ASSOCIATION 


30 N. LA SALLE ST. 


Phone FR 2-3289 CHICAGO 2, ILL. 


to be a relatively large surplus situa- 
tion. 

Soybean exports, continuing the up- 
trend of recent years, probably will 
total about 90 million bushels for the 
1957-58 marketing year. The previous 
high was 85 million in 1956-57. 

United States soybeans are in strong 
competitive position. They are abun- 
dant and competitively priced. Man- 
churian supplies are limited. Further- 
more many foreign exporting coun- 
tries restrict exports of oilseeds and 
encourage exports in the form of oil 
and meal, while many importing coun- 
tries encourage imports in the form of 
oilseeds. 

Strong domestic and export demand 
for edible vegetable oils is encourag- 
ing a record soybean crush. Estimates 
of domestic use and exports of soy- 
bean oil indicate soybean crushings 
for the 1957-58 marketing year prob- 
ably will total around 340 million 
bushels, about 25 million more than 
the 1956-57 peak. 

Estimated seed requirements (in- 
cluding feed and loss) for the record 
acreage expected for the 1958 crop 
probably will total about 33 million 
bushels. 


Probable Carryover 

Exports, crushings, and use for seed 
account for most of the total disap- 
pearance. If estimated requirements 
for these outlets are reasonably accu- 
rate only about 25 to 30 million bush- 
els of soybeans will be carried over on 
Oct. 1, 1958. Although this figure 
would be 15 to 20 million bushels 
above the carryover of a year earlier, 
it would still be only about five or six 
per cent of the 1957 crop. 

Farmers placed over 90 million 
bushels of soybeans, nearly 19 per 
cent of the 1957 crop, under support 
programs. Redemptions totaled two 
million bushels through mid-March. 
Commodity Credit Corp. is likely to 
acquire a substantial quantity of the 
beans under support when loans ma- 
ture May 31, 1958. 


CCC Sales 
After May 31, CCC-owned beans 


(Concluded on page 97) 
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Custom Mix 


By BRUCE W. SMITH 


Quail and scrambled eggs, spoon biscuits, and grits with 
quail gravy. That's the breakfast served us and other mem- 
bers of the Allied Mills party by the Guntersville (Ala.) 
chamber of commerce when we visited the southern city re- 
cently for the dedication of the new Wayne feed plant there. 
The location of the Allied mill, and the nearby plants of 
_ Purina and Southern States Cooperative, strikes us as ideal 
from the standpoint of outdoor recreation. All front direct- 
ly on the lake-size Tennessee river only five miles from the 
Guntersville dam. 

The late Paul Q. Card, a real flavoring authority, would 
have endorsed heartily the idea of quail for breakfast. Paul died unexpectedly 
last month and is mourned by his many friends. And hard-working, industry- 
minded Erle Ellis of Hales & Hunter Co. is dead. Erle probably did more 
work on the hundredweight program for the feed industry than any other 
single individual. Incidentally, friends who would like to honor his memory 
are invited to contribute to the Chicago Presbyterian Hospital Cancer Re- 
search Fund. 

Rex Yocum’s Seedburo Equipment Co. recently shipped 10 Steinlite mois- 
ture testers to the agriculture ministry in Thailand (Siam). He challenges 
other moisture unit sellers to “Thai” that. 

Our good friend Oak B. Smith (there are millions of us) of Wenger Mixer 
Mfg. Co., Sabetha, Kan., spent the last week of May and the first week of 
June on active duty with the naval air corps. Reservist Smith took his stint 
at Olathe, Kan. 

Prater Pulverizer Co. merits a special salute for furthering the cause of 
industry-education cooperation. The firm has contributed a 7/2-horsepower 
Blue Streak hammer mill, worth some $3,000, to the Feed Tech program at 
Kansas State College. The unit is already in service. 

Of all places we would not expect to read about Chas. Pfizer & Co., 
Popular Mechanics magazine would be included. Yet that widely-read peri- 
odical devoted six full pages of its March issue to “Growing More Meat With 
Antibiotics,” an article on Pfizer research and production. 

Fifteen thousand guests ate barbecued chicken at the Mississippi broiler fes- 
tival, held June 12 at Forest. Fred Gaddis was in general charge of the affair, 
which included crowning of a lovely southern belle as queen. 

We were pleased to see a substantial foreign registration at the American 
Feed Manufacturers association convention. The quality of the program 
doubtless will bring the gentlemen from abroad back again. An Irishman 
whose name seems incongruous to us, Bob Murray of Dublin, was among them. 

Money talks in Union Bag -Camp Paper Corp. direct mail pieces. The firm 
has been widely honored for its eye-catching direct mailings. The newest 
edition is built on the theme, “Who Is the $10,000 Man?” 

Ray Ewing Co.’s popular executive vice president, Jack Plonsky, kept 
another important speaking engagement at Pasadena, Calif., recently when he 
addressed the annual convention of the American Academy of Nutrition. He 
spoke twice to the organization, covering the importance of nutrition to 
reproduction and development of livestock and poultry and on high levels of 
fat in animal and poultry rations. 


Dwight Dannen, head of Dannen Mills at St. Joseph, Mo., recently spoke 
before the Flour Mill & Grain Accountants association on the subject of 
soybean production, processing, and marketing. Dwight brought out the fact 
that soya is one of the few crops which has never been produced in surplus. 

Been fishin’ yet? It’s one of nature’s greatest relaxations. You don’t have 


to bait ‘your hook — just use it as an excuse to get out and take it easy. 
You'll be glad you did. 
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Now Proven for 


BLACKHEAD 


control! 


New CARB-O-SEP holds 
great promise for the vir- 
tual elimination of black- 
head as a serious economic 
threat to che turkey grow- 
ing industry! ENHANCES 
GROWTH — BIRDS CONTIN- 
UE EATING. In a continu- 
ous feeding program, CARB-O-SEP effec- 
tively prevents outbreaks without 
undesirable side reactions. Turkeys 
continue to make normal weight gains 
—no adverse effect on feed consump- 
tion, growth, feathering, appearance 
or finish. Write for details. 


Here’s a new Whitmoyer 
product specifically devel- 
oped for safe economical, 
dependable treatment of 
blackhead in chickens. 
HISTOCARB does not cause 
undesirable side or after effects; does 
not delay or cut down egg production 
or feed consumption. HISTOCARB mixes 
uniformly with the mash and is com- 
pletely safe to use with coccidiostats, 
arsenicals and antibiotics normally 
mixed with feed. 

(Hard-to-diagnose blackhbead in chickens closely 
resembles intestinal coccidiosis or bemorrbagic 
disease. Because st is becoming more and more 
of a problem, is will pay F od to write for our 


ree illustrated bles gnize 


Write for FULL FACTS NOW on CARB-O.SEP 
and HISTOCARB — the “Blackhead control 
twins” that take care of blackhead problems. 


Conveniently located distributors and 
warehouse stocks. IN CANADA: 
Whitmoyer Laboratories, Ltd. 


Port Credit (Toronto Twp.), Ontario 


BOX FB-86 
Myerstown, Penna. 
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Worldwide Research 


Pfizer Meet Theme 


Private industry spends more mon- 
ey on agricultural research each year 
than do federal and state governments 
combined. A company which has 
spent millions on such research spon- 
sored its annual study conference in 
Chicago last month. 


Secretary of Agriculture Benson has 
commended industry for its diligence 
in research and for the fact that pri- 
vate firms spend more money each 
year on agricultural studies than all 
branches of government combined. 
Chas. Pfizer & Co., Inc., this year 
brought its research conference, the 
sixth in an annual series, from Terre 
Haute, Ind., to Chicago. 

The meeting proved an ideal fore- 
runner for the 50th annual meeting of 
the American Feed Manufacturers as- 
sociation, which opened 24 hours after 
the big antibiotic and drug producer's 
one-day conference. 

A highlight of the Pfizer meeting 
was a major address by Sen. William 


PFIZER CHIEF MC KEEN 


F. Knowland, Republican leader of the 
upper house. He spoke at the lunch- 
eon session. From faroff Scotland came 
a world-respected rumen authority, 


% 
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terminals. Write—wire—or phone _ 
now for quotations! 


NATIONAL MoLasses CoMPANY 


Executive Offices: ORELAND, PA. 


With the 
world’s finest 
cane blackstrap _ 
feeding molasses. 
Shipped promptly by tank _ 
car or tank truck from nearby | 


Phone: Livingston 8-5900 (Philadelphia) 


Dr. A, T. Phillipson. 

In the poultry field, the 600 attend- 
ing heard Dr. Gerald F. Combs of 
Maryland. Swine research was dis- 
cussed by Florida’s Dr. T. J. Cunha, 
while Dr. L. S$. Pope of Oklahoma 
State University presented new facts 
on ruminant nutrition. The University 
of Illinois’ Dr. Roger P. Link repre- 
sented the veterinary viewpoint. 

Principal hosts for Pfizer were Pres- 
ident John E. McKeen, Vice President 
J. J. Thompson, Dr. Herbert G. Lu- 
ther, and Hugh O. Dermody. Dr. Lu- 
ther heads Pfizer agricultural research 
and Mr. Dermody is assistant general 
manager of agricultural sales. 

From Pfizer’s own extensive agricul- 
tural research organization came re- 
ports by Dr. W. C. Sherman on new 
antibiotic developments, from Drs. 
William Hale and William Huber on 
work with tranquilizers, and a general 
summary of research from Warren 
Reynolds, Dr. Luther’s chief aide. 

The tranquilizer discussion brought 
out the fact that Pfizer’s tetrahydro- 
zoline appears to have many practical 
applications. Work at Terre Haute 
using the product in combination with 
Terramycin also is being done. 


Dr. Sherman talked about Pfizer’s 
new oleandomycin antibiotic, which 
he said has proved extremely success- 
ful in poultry nutrition testing. It 
brings a substantial growth response 
in both batteries and in floor pens, he 
reported. 

The long-term aid antibiotics have 
given to better swine health was 
brought out by Dr. Cunha, who ex- 
plained that “control” pigs now per- 
form better than in the past because 
“due to antibiotic feeding their quar- 
ters are today less contaminated with 
growth-inhibiting organisms.” 

There are still many challenging 
problems to be studied and overcome 
in swine nutrition, disease control, and 
management, Dr. Cunha concluded. 

Dr. Pope emphasized that in rumin- 
ant research a “shortage of new ideas” 
may be holding back progress as com- 
pared to other species. The complex 
nature of the ruminant, plus its size 
and monetary value, also are limiting 
factors, he said. Antibiotics, hormones, 
and tranquilizers already have proved 
their worth in feedlots, Dr. Pope 
stated. 

Pfizer’s Dr. Luther stressed that an 
aqueous-type carrier for vitamin A 
“beyond any doubt” improves utiliza- 
tion of the vitamin. Imbedding the 
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vitamin in a thin coating of gelatin has 
been “of special benefit” in feeding, 
he added. 

Dr. Combs’ poultry research sum- 
mary included a discussion of enzy- 
matic treatment of barley and other 
cereal grains to upgrade their feeding 
value. He also pointed out the in- 
creasingly successful use of free amino 
acids instead of protein in the diet of 
growing chicks. Dr. Combs singled 
out lysine as being particularly impor- 
tant. 

Pfizer’s energetic captain, John Mc- 


Keen paid particular tribute to agricul- 
tural nutritionists, saying in part: 

“In a large measure, our civilization 
depends upon your painstaking re- 
search to provide continuing answers 
to the problem of producing more and 
better food for a fast-growing world. 
The progress you have made in the 
fields of livestock and poultry nutri- 
tion and the control of animal diseases 
ranks well up in the list of outstanding 
scientific accomplishments during the 
past 13 years.” — B.W.S. 


Morea Promises “Moreal’ Steaks for All 


The widely-discussed liquid rumin- 
ant feed supplement, Morea, should 
result in more quality beef at a fair 
price for the American consumer. 
That’s the joint opinion of Philip C. 
Anderson of Feed Service Corp., 
Crete, Neb., developer of the product, 
and Dr. Harry J. Prebluda of U. S. 
Industrial Chemicals Co., which han- 
dles sales of Morea east of the Missis- 
sippi and west of the Rockies. 

The two companies hosted press, 
radio, and television representatives at 
a Morea-fed steak luncheon in Chica- 
go the day prior to the American Feed 
Manufacturers association convention. 
The writers can attest to the juiciness 
and flavor of the liquid-fed porter- 
houses they consumed. 

Morea’s advocates claim cattle fed 
on their product free-choice will pro- 
duce “a higher-quality product at low- 
er costs.” The supplement also has 
proved out well in lamb work at Iowa 
State College, according to Mr. An- 
derson and Dr. Prebluda. 

Morea is made of molasses, ethanol, 


USI'S HARRY PREBLUDA 
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urea, phosphoric acid, and trace miner- 
als. It is designed to be fed year-round 
to ruminants of all ages and stages of 
development. A USI-sponsored fellow- 
ship at Rutgers University is studying 
the role of ethanol in cellulose diges- 
tion by dairy cows. 

To the housewife, the luncheon 
hosts explained, Morea-fed beef will 
mean leaner meat with a minimum of 
waste and better marbling. It should 
mean, for example, that round steak 
can be broiled with a tenderness com- 
parable to sirloin. — B.W.S. & E.H.R. 


{SUPERIOR 
BALER- 


wire 


TOP QUALITY! Only Grade “A” Sisal, 
‘own under ideal conditions in Yucatan, 
exico. Fibres combed 8 times to as- 

sure uniform length, strongly woven, 

“‘sheared”’ to eliminate tow-burr and 

treated to repel moisture, insects, rodents. 

Unwinds without twisting or collapsing. 

Baler twine is knotless. 

NO HANDLING HEADACHES WITH 
J-MTC! Tremendous production...prompt 
order handling . . . fast shipment insure 
delivery of J-MTC twine to meet sales 
demand. Combination shipments easily 


_J-M TRADING CORP. 


- Franklin St., Chicago 6 
Tel. WAbash 


Begerow Heads Pacific 
Coast Steel Treaters 


After 25 years in field sales work, Neal 
H. Begerow, well-known west coast feed 
man, has assumed the presidency of El 
Monte (Calif.) Steel Treating Co., Inc. The 
concern specializes in tools and dies. 

Although he is now primarily concerned 
with the steel business, Mr. Begerow has in- 
dicated that he still will hold an interest in 
a California feed mill and a bulk gasoline 
distribution firm. He also will continue to 
operate his ranch. 

The former feed man’s address is 2456-A 
N. Rosemead blvd., El Monte. 


Colortully-named Humansville, Mo., is the 
site of Farmers Exchange, a new Jay Bee 
hammer mill operator. 


Farmers Cooperative Grain & Coal, Palm- 
er, Neb., has purchased a new Blue Streak 
mixer. 


Oxtord, Ala., is the locale where E. E. 
Hubbard is operating a new Jay Bee ham- 
mer mill. 


SCHWEER HEADS SALES 
Clarence G. Schweer has been appointed 
general sales manager for Fox Valley Milk 
Feeds, Inc., Geneva, Ill. A specialty feed 
firm, Fox Valley makes private label milk 
replacers. 


made. Cylinders ee in waterproof 
Kraft paper, securely bound—6 cylinders 
to 50-lb. bale of binder twine: 2 balls to 
40-lb. baler twine bale. 


LIBERAL PROFIT MARGINS assured by 
J-MTC mass production economies passed 
on to you. J-MTC twines are no-work 
items that sell themselves. Check our 
prices today and order NOW for prompt 
or later shipment. 


You'll move more bales! _— 
‘Il k 
You'll make | 
Binder & Baler TWIN 
Wr, 
NE Fop OR 
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Korn 


Tension: An army order. 
HAPPENED THISAWAY 
Grandfather: “Of course, I'll be glad to 
tell you about the old West, grandson. 
Why, did you know that my friend Billy 
the Kid killed 21 men by the time he was 
21 years old?” 
Litle Boy: “Gosh, grandpop, what kind 
of a car did he drive anyway?” 
Rint 
It seems fashion houses nowadays design 
women’s clothes not so much to make a girl 
look slim as to make a man look ’round. 
DIM FUTURE 
“Miss, you'd better buy this policy for 
your old age,” said the insurance salesman. 
“Remember at the age of 75 there are 28 
per cent more women than men.” 
“At 75, who cares?” replied the girl. 


Western Union: A marriage in Texas. 


JOB SECURITY 
Personnel Manager: “Now, Bates, you 
say in the report that you served 22 years 
at your last place. Why did you leave?” 
Applicant: “I was paroled.” 


W/ FRUEN'S ACE BRAND 
Y ROLLED OATS 


\ (STEAM PROCESSED) 
/ For every feeding purpose requiring good, clean rolled \' 


NEXT QUESTION? 

The reporter who was questioning a wo- 
man about her golden wedding anniversary 
asked, “Have you ever considered divorce 
during your 50 years of married life?” 

“No,” she answered, “only murder.” 

Gentleman: A guy who, when his wife 
drops something, kicks it to where she can 
pick it up more easily. 

RECESSION 

Dick: “Poor old Orvie. He was ruined by 
untold wealth.” 

Matt: “Yes, he should have reported it 
on his income tax return.” 

* 

Doc Anklam: Letitia Tuttle is wearing a 
big diamond ring. Probably was not exactly 
what her uncle had in mind when he left 
her the money for a stone commemorating 
his memory. 

* * 


BETTER BUY 
Salesman: “Business is bad.” 
Competitor: “Eisenhower says business 
is good.” 
Salesman: “Maybe he’s got a better terri- 
tory.” 


Santa Claus: The elusive visitor who 
comes through the hole in the chimne; 
and leaves through a hole in your pocket. 

BUS WAS LATE 

Neighborhood Gossip: “I noticed tha: 
your daughter didn’t get home until 3 
o'clock this morning. My daughter was 
home by 11:30.” 

Neighbor: “I know, but you see, my 
daughter walked home.” 

Many small boys are just the type their 
mothers wouldn’t want them to associate 
with. 


New Wheats Are Eligible 
Under Public Law 480 


All subclasses of white and soft red win- 
ter wheats now are eligible for export under 
title 1, public law 480, the Agriculture de- 
partment has announced. The subclasses 
include hard white, soft white, white club, 
western white, red winter, and western red. 

The white wheat action is effective for 
sales made after May 30 for export after 
July 14. Effective dates for soft red winter 
wheat are for sales made after May 30 for 
export after June 30. 


Loudonville (Ohio) Equity Co. is a new 
Blue Streak mixer owner. 


Tupelo (Miss.) Processing Co. has pur- 
chased a new Jay Bee hammer mill. 


feed tag 


tops — 


Fast, Reliable 
Feed Tag Service 


Why not let your friends at The Feed Bag 
show you the quality and service we offer on 
printing? Our tag customers include 
feed firms all over the United States. Our Feed 
Tag Division is at your service. | 


Here's why you'll find our feed tag service 


{ oats at a lower price. Send for samples and prices. \ { 1) We maintain our own modern, efficient printing plant. 
\y MIXED CARS SHIPPED AT STRAIGHT CAR PRICES \y 2) By giving us all or part of your business, no printer in 
\/ Our Teletype Number is MP 477 v your home town will be able to estimate how much feed 

Tower Brand Rolled Oats Crescent Brand Pulverized 


you are making. All dealings with us are confidential. 


. Our price is right — send us a sample of your present 
\ / tags. tell us in what quantity you normally buy, and we 
Ms will send you a quotation which will prove that it pays 
\ 
We can give you rapid service. 


\y We stand back of all work we do for you in quality 


f Steam Processe ats 3 
Brand Rolled Apex Brand Crimped White 
\ (Steam Processed) Oats 
/ ing Brand Rolled Oats Oat Feed 
\ (Steam Processed) Steam Rolled Whole Barley 
/ Whole Oat Groats Ground Barley 7 to deal with us. 
Steel Cut Oat Groats Pearled Barley Flakes 
Bolted Oat Flour (Max. 2% % Fiber) \: 
Glenwood Feeding Oat Meal (Steam Processed) ' 
\y Falcon Brand Pulverized 
White Oats tar Crac ear arley 
\" Standard Brand Pulverized Steel Cut Wheat and accuracy. 
/ White Oats 


\ / Dairy Brand Coarse Ground 
ats 
Mxers’ Pulverized Oats 


Acme Ground Domestic Flax \j 
Screenings 
round Grain Screenings 
Fruen’s Dust-On Meal \! 


One Order Will Convince You. Write today to 


Feed Tag Division 


Che feed Bag 


1712 West St. Paul Avenue 
Milwaukee 3, Wisconsin 
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, David H. McVey of General Mills’ Larro Jack Blank of Blair Milling Co. the secre- 
— Headliners feed operation is new head of the Feed tary-treasurer. Several scholarships to Feed 
(Continued from page 11) Tech advisory committee. O. Burr Ross of Tech currently are available, the committee 

Gooch Milling Co. is the vice chairman and reported. 


THE PURCHASING AGENT IN MODERN BUSINESS C. D. Francisco | 
Mr. Francisco is Midwest editor of Purchasing Agent Magazine 


| 
Those in the purchasing profession are among the world's | 
great industrial leaders. What other single group is making an 
equal contribution to profit improvement? And who else is more 
effectively spearheading the search for greater value? 
We all have a lot of problems in industry today. A problem | 
is anything to which directed thought must be applied before action | 
| 
| 
| 
| 
| 
| 


| can be taken. Problems will always be with us. Without problems 
there is no progress. But we need to know how to approach a 

| problem. Not long ago a Harvard study resulted in statistics that showed 34 per 
| cent of the people who failed in their jobs weren't really qualified. But 66 

| per cent failed because of poor human relations. 

| Our habits take us where we were yesterday — our attitudes keep us there. 

| 


American Feed Manufacturers Association, Morrison Hotel, Chicago, May 21, 1958 


THE GOLDEN CHALLENGE Oscar Straube 
Mr. Straube is president of Pay Way Feed Mills, Inc. 


| 

| 

| 

Operations of [extremely} large scale could bypass the | 

feed industry entirely. Therefore, to protect our position we | 

must give critical consideration to the primary function of the 

feed industry, which is the production of the most economical l 
and efficient feed possible to make. There are three important 

factors in this process: feed formulation, manufacturing, and | 

selling and servicing. To keep our customers in business and to | 

stay in business ourselves, we must do an outstanding job in | 

| 

| 

| 

| 

| 

| 

| 


all three. That this can be done even in large specialized 
operations is evidenced by the major role feed manufacturers 
continue to play in the feeding of broilers. What a challenge this is! 


American Feed Manufacturers Association, Morrison Hotel, Chicago, May 22, 1958 


WE'RE ALL CONSUMERS Ralph F. Kneeland Jr. 
Mr. Kneeland heads Assn. of American Feed Control Officials 


| 
| 
| 

The voluntary investigations of the toxicity of new | 
ingredients and the submission of such data to the Food & Drug | 
administration for consideration is extensively practiced. 

There is, however, the ever-threatening possibility that one of 
those few who are always with us will take a gamble that they | 
are guessing right but guess wrong with serious consequences. 

It is to impose a necessary type of control upon those who | 
would substitute hope and guesswork for scientific facts as to | 
ae the safety of a food ingredient that this type of legislation l 

is needed. 
Both as users of feed ingredients and as consumers of food, I urge your 
| serious consideration of this particular matter. 
| 


(This important American Feed Manufacturers feature continues on next page.) 
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THREE of the stars of the Feed to Food presentation are pictured 


; 


here as they fortified themselves with essential nutrients before 
going on stage. At left is Purdue's Dr. W. M. Beeson, in center 
Dr. Robert Spitzer of Murphy Products Co., and at right 

Dr. Herbert Bird of the University of Wisconsin. 


CHAIRMAN E. |. ROBERTSON 
Named by 86 nutritionists. 


SOME DAY — 


Warehouse stocks and 
direct truck and 
carload distributors. 


Box 470 


BRE 


You're going to switch to 


MERRY MIXER 


Dehydrated Alfalfa Greenules 


WHY NOT TODAY? 
(Most Dealers Already Have!) 


Manufactured by 


CONSOLIDATED BLENDERS, INC. 


Nutrition Council 


Widely-known Dr. E. I. Robertson, 
head of research for John W. Eshel- 
man & Sons, Lancaster, Pa., is the 
new chairman of the AFMA nutri- 
tion council. Robby replaces Elmer 
Modeer of Staley Milling Co., Kansas 
City. 

Dr. Ruel E. Ward of Eastern States 
Farmers Exchange, West Springfield, 
Mass., is the new vice chairman. 

The nutrition council has 86 mem- 
bers, including these new additions: 
Dr. Hartley Howard, Borden Co.; 
E. H. Spitzer, Murphy Products Co.; 
Dr. C. E. Calverley, Beardstown Mills 
Co.; W. D. Williams, Earle-Chester- 
field Mill Co.; and B. F. Maxwell, 
Poultry Producers of Central Cali- 


ornia. 


BADGER FEEDS, INC. 
115 N. Mills 
Madison, Wisconsin 


NORTH EAST FEED MILL CO. 
1428 Marshall Street N.E. 
Minneapolis, Minnesota 


Fremont, Nebraska 


APMA Directors 


Members of the AFMA have elected 
five newcomers and re-elected five feed 
manufacturers to serve three-year terms 
on the board of directors. Here are the 
results of the balloting, held in April 
among members of the American Feed 
Manufacturers association in 48 states: 


Newly-elected were Sherman H. Ap- 
plebaum, Athens Milling Co.; C. Grat- 
tan Lindsey Jr., Lindsey, Robinson & 
Co.; Henry C. Tilford Jr., Dixie Grain 
Co.; Edward E. Woolman, Hales & 
Hunter Co.; and Steele Wright, Texas 
Farm Products Co. 


CHAIRMAN IKE RIGGS 
He heads 30-member board. 


Re-elected to a second three-year 
term were B. D. Eddie, Superior Feed 
Mills; John B. Eshelman, John W. 
Eshelman & Sons; E. D. Griffin, Allied 
Mills, Inc.; J. D. Sykes, Ralston Puri- 
na Co.; and Everett W. Turner, 
Grange Co. 

The 10 choices of the AFMA mem- 
bership are headquartered in nine dif- 
ferent states from the east to the west 
coast. 

Elected as chairman of the board 
was Isaac S. Riggs, vice president in 
charge of the Ful-O-Pep feed division 
of Quaker Oats Co., Chicago. A long- 
time director and leader in AFMA 
projects, Mr. Riggs succeeds Oscar 
Straube of Pay Way Feed Mills, Kan- 
sas City. 

R. D. Jackson, president of Jackson 
Grain Co. at Tampa, Fla., was named 
vice chairman. Mr. Jackson succeeds 
P. W. Chichester of Maryland. 


AFMA members mourn the death « 
their good friend and longtime colleagu: 
Erle Ellis of Hales & Hunter Co., who die: 
in a Chicago hospital the day after the cor 
vention closed. Mr. Ellis had spearheade: 
the hundredweight measure drive for man 
years. 
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Letters From 


Readers 


Please send me a copy of the February 
issue of The Feed Bag containing an 
article on farm integration on page 11. 

Mrs. Maria Wilhelm 

Hill & Knowlton, Inc. 

New York City 


We find The Feed Bag Red Book an 
excellent reference. 
A. M. Pearson 
Land O'Lakes Creameries, Inc. 
Minneapolis 


Thank you for the excellent way in 
which you played up the many activi- 
ties of our board of directors at its re- 
cent meeting in Chicago. You handled 
the proceedings in a most thorough 
manner. 

Lloyd H. Geil, 

General Manager 
Poultry & Egg National Board 
Chicago 


I want to congratulate you on your 
very fine issue previewing the AFMA 
convention. I think your publication 
was far better than any other in the 
field. 
Robert Skinner, 
Executive Secretary 
Western Grain & Feed. 
Association 
Des Moines 


Agostini Will Do Borden 


Fermentation Research 


Dr. Ottorino Agostini has joined the fer- 
mentation research staff at Elgin, IIl., of 
the Borden Co.’s animal feed supplements 
department. The New York City concern’s 


BORDEN'S AGOSTINI 


special products division has its product de- 
velopment laboratory at Elgin. 

Dr. Agostini, a native of Italy, earned 
his doctorate at the. University of Bologna 
school of agriculture. He also studied in 
Austria and Germany. ; 
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I found the story, “Chilean Poultry 
Industry Grows Thanks to Feed Man 
Leader” very interesting. I wonder if 
you would authorize its reproduction 
in Spanish and Portuguese translation 
in our magazine, which goes to all 
parts of the Spanish and Portuguese- 
speaking world. 


Gary MacEoin 


La Hacienda Magazine 
New York City 


While no longer active in the feed in- 
dustry, I do and always will retain a 
profound interest in it and an ever 
bright and warm memory of the hun- 
dreds of splendid friends I made in 
over half a century. In both Rio and 
Sao Paulo (Brazil) offices of my 
nephew, The Feed Bag was much in 
evidence and carefully read; it seemed 
like olden days to me. 
J. W. Keller 


Merion Station, Pa. 


I am writing a master’s degree thesis 

on the St. Lawrence seaway. I would 

appreciate a copy of “What the St. 

Lawrence Seaway Means to Us in the 

Feed Trade,” by Theodore P. Thery. 
G. W. Anderson Jr. 
Hyattsville, Md. 


We wish to subscribe to The Feed 


Bag and your annual publication, The 
Feed Bag Red Book. 


Millmaster Feeds Pty., Ltd. 
Enfield, Australia 


Charles Duncan of Wilson & Co., Reinbeck, 
Iowa, has been tranchised by Honeggers’. 


MFA Central Cooperative has installed a 
new Jay Bee hammer mill at Salisbury, Mo. 


UN CONSULTANT 
Prof. Max Milner of Feed Tech at Kansas 
State College left June 7 on a United Na- 
tions mission to Israel. He will serve as con- 
sultant to the food division of the Israel 
Ministry of Trade & Industry. 


NOW. .. in a new plastic squeeze bottle 
TEHR-GREEZ 


Come in 
attractive 
3-color 
display carton. 


WHITE FABRIC 
CEMENT 


12t 
Same high quality patching cement in a handy plastic squeeze bottle SB ey 


that eliminates messy paddles, brushes, and waste. Easy to apply... 
Tehr-Greeze patches and repairs any material it can penetrate. Thou- 
sands of uses. Sold by leading jobbers and dealers everywhere. Comes 
in 2 oz. and 6 oz. plastic bottles. Also packed from 2 oz. to | gallon 


in glass. Write for prices and literature. 


YA. 7-9442 


VAL-A COMPANY 700 W. Root St., Chicago 9, Illinois 


package.) 


® 
Aeroglide 
The World’s Finest Grain Drier 


@ DRYING CAPACITY—up to 2,000 Bushels Per 
Hour in Self-Contained Units 


@ DRIES—Corn, Wheat, Oats, Soybeans, Rye, 
Barley, Milo, Rice, Buckwheat, etc. 


@ FIRED BY—Fvel Oil, Natural or LP Gas 


Aeroglide 


GLENWOOD AVE — RALEIGH N C — PHONE 2-6422 
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If Rebels Cant Find €m They Feed Em 


Bringing Fish Nearer 


By BRUCE W. SMITH 
The Feed Bag Photo 


Capitalizing on an idea long proven 
practical by southern fishermen, a pro- 
gressive Arkansas feed manufacturer 
is producing a unique fish attracter. 

* * * 

Because longtime southern fisher- 
men were convinced that baiting fish 
holes, where legal, really worked, the 
Darragh Co. of Little Rock, Ark., de- 
cided to experiment with a commer- 
cially-manufactured fish hole bait. The 
resulting product is Darragh’s Bait-A- 
Hole, now on sale in both Arkansas 
and Louisiana. 

Basically, Bait-A-Hole consists of a 
15-pound burlap bag of %-inch hard 
pellets specially designed to attract 
lake fish. The loose-weave burlap bag 
is, in turn, packaged in a bright red 
and blue multiwall sack which pictures 
the proper use of Bait-A-Hole. 

Does the Darco fish feed product 
work? 

Says Ted Darragh: “It’s just like 


PHOSPHORUS CONCENTRATE 
' TRACE MINERAL 


Needed Maneral 
.. ina form 


so soluble 
“it melts on 


your tongue” 


Supply 


Trace Mineral 


Where only trace minerals 
are to be added, Herman 
Nagel's Trace Mineral Con- 
centrate supplies all eight, 
in correct balance. 


The HERMAN NAGEL Co. 


53 W. Jackson Bivd. 
Chicago 4, Illinois 


FISHING has been 
further advanced, in the 
eyes of some southern 
anglers, by a unique 
new fish attracter 
developed and marketed | 
by the Darragh Co., | 
Little Rock (Ark.) feed 
manufacturer. What 
the product does is to | 
attract fish to a 
specific area of a lake 
by means of a flavored 
cereal-based feed. | 
Here Ted Darragh points = 
to a line on the outer | 
multiwall container 
which states that | 
Bait-A-Hole complies 


with conservation laws _ 


in areas where it is 


PEER 


being offered for sale. 


ringing a bell to call the fish!” 

Removed from the outer multiwall 
container, the burlap sack of pellets is 
fixed in place in the lake or stream 
with a 10 to 15-pound weight. The 
Darraghs, fishermen themselves, also 
have found that affixing the sack to a 
sapling works well. 

Life of a Bait-A-Hole ranges from 
three to five weeks, depending on the 
current or activity of the water. Fish 
pick up the savor of the feed in the 
water and then swim to the bag, ac- 
cording to Mr. Darragh. Often they 
virtually nurse at the loose pores of 
the burlap, he claims. 

For its protein, secret-formula Dar- 
co Bait-A-Hole utilizes fish meal, meat 
and bone scraps, cottonseed meal, and 
soybean meal. The special flavoring 
extract incorporates a number of in- 
gredients which are a Darragh family 
secret. Actually, the only role of the 
flavor is to attract the fish from a dis- 
tance, Ted Darragh related. Once they 
savor the aroma and reach the Bait-A- 
Hole, they eat the water-softened pel- 
leted feed regardless of its added fla- 
voring. 

The Darragh Co. to date has sold 
Bait-A-Hole primarily through hard- 
ware wholesalers and sporting goods 


stores. An annual competition among 
customers last year brought numerous 
testimonials to the efficacy of the fish 


fhe 


bait. Bait-A-Hole retails at $2.49 per 
package. 

The Darraghs believe that Bait-A- 
Hole would be legal in almost every 
state and are contemplating franchis- 
ing other feed companies to produce 
from their premixes. Bait-A-Hole need 
not be registered with feed control of- 
fices because of its special nature, Ted 
Darragh asserted. 

Because they like to fish and are 
always on the alert for new products 
which will return them a profit, the 
Darraghs of Little Rock, Ark., now 
are making Bait-A-Hole, which they 
claim attracts fish like — you should 
pardon the expression — flies. 


New Tuxedo Installation 


For Bulk Turkey Feed 


Completion of a new bulk delivery instal- 
lation at its warehouse at Bucyrus, Ohio, has 
been announced by Early & Daniel Co., 
Cincinnati. The new facilities, specializing 
in Tuxedo turkey feeds, will serve northern 
Ohio. 

Sales Manager Donn Early said the feed, 
produced at Cincinnati, will be loaded into 
special hopper cars and delivered to Bucyrus 
by rail, where the feed will be put into 
bulk bins for reloading into bulk delivery 
trucks. 
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lowa Limestone Elevates 


Lang, Walter Wilson 


Appointment of Ervin (Bud) Lang Jr. 
as vice president has been announced by 
lowa Limestone Co., Des Moines. Walter 
\V. Wilson was named board chairman. 


VICE PRESIDENT LANG 


Mr. Lang joined Iowa Limestone in 
1955 as administrative assistant to Mr. Wil- 
son, general manager. The new vice presi- 
dent has been affiliated with the feed ‘in- 
dustry for 10 years and came to Des Moines 
from Minneapolis. 


Feedland Combines Door 
Puller, Winch-Hoist 


A combination boxcar door puller and 
portable winch-hoist has been developed 
by Feedland, Inc., Wallingford, Pa. The 
unit, which is said to have a 1!4-ton capaci- 
ty, is designed to sell for under $60. 

Feedland said the puller opens boxcar 
doors quickly and safely, positions freight 
cars, lifts equipment, tightens conveyor 
belts, lifts heavy drums, and does other 
heavy work. 

Its new unit, Feedland said, can outpull 
five men with block and tackle. For full 
facts on the new combination door puller 
and winch-hoist, circle Reader Service No. 6. 


Sliding Gates Featured 
For Seco Bulk Bodies 


Seco, Inc., now is featuring Seal Master 
sliding gates for its mobile bulk feed bodies. 
The Goodlettsville (Tenn.) manufacturer 
said each compartment has two self-cleaning 
slides to shut off feed, eliminating overload- 
ing and breaking of the auger. 

The gates have no mechanical linkages, 
the firm said. For full facts on Seco’s bulk 
feed bodies with sliding gates, circle Reader 
Service No. 12. 


A Jay Bee hammer mill has been installed 
at Barnett Milling Co., Tifton, Ga. 
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CSC DIVIDEND 
Commercial Solvents Corp., New York 
City, has declared a five-cent a share divi- 
dend to be paid June 30 to common share- 
holders of record on June 6. The firm's 
previous dividend was 121 cents paid 
March 31. 


Result of Crossbreeding 


Is Fast-Growing Lamb 


A breeding program to produce fast- 
growing lambs has been reported by sheep 
specialists at the University of Wisconsin. 
The researchers are C. M. Bailey, Carl Ryd- 
berg, A. L. Pope, and A. B. Chapman. 

In general, the plan calls for midwestern 
sheep growers to cross rams of the wool 
breeds (white faced) with black-faced na- 
tive ewes. The aim is to combine the long 
life, hardiness, and wool quality of the 
wool breeds with the early maturity, fast 
growth, and desirable carcass of the mutton 
breeds. 

If this breeding system is employed for 
several years, wool and mutton rams should 
be used in rotation, according to the sheep 
specialists. 


Abbott, CSC Funds Speed 
Gibberellic Acid Work 


Research work with gibberellic acid is 
being expanded at the University of Arkan- 
sas agricultural experiment station. Grants 
to supplement the present program have 
been received from two concerns, Dr. D. A. 
Hinkle, agronomy head, has reported. 

Commercial Solvents Corp., New York 
City, granted $1,200 to the school and 
Abbott Laboratories, North Chicago, IIl., 
$1,000. Gibberellic acid is claimed to speed 
seed emergence, seedling and vegetative 
growth. 


Offer ‘Piggy-Back Deal’ 
To Sell 3-Nitro Tablets 


What it terms a “piggy-back” deal now is 
being offered to retail feed merchants by 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa, for its 3-Nitro tablets for controlling 
bloody scours in pigs. The promotion is 
focused for June through August. 

The deal offers six 100-tablet packages 
free to dealers who purchase six of the 
500-tablet packages. Salsbury said the mer- 
chant also receives a gift with each large 
package purchased. 

Point-of-sale and other promotion aids 
are offered under the plan. For full details 
on the new Salsbury “piggy-back” promo- 
tion for 3-Nitro tablets, circle Reader Serv- 
ice No. 16. 


A Prater Ranchero combination hammer 
mill and mixer has been installed by M. T. 
Blackwood of Drew, Miss. 


NEW MOREA AGENT 
A new Pacific Northwest mixer-distrib- 
utor for Morea liquid feed supplement has 
been appointed by U. S. Industrial Chem- 
icals Co., New York City. The new agent is 
Central Fertilizer & Chemical Co., Moses 
Lake, Wash. 


New Illinois Bulk Feed 
Plant Opened June 6 


Farmers from Whiteside and nearby 
counties visited Morrison, Ill., June 6-7 to 
view a large new bulk feed distributing 
plant erected by Farmers Elevator & Sup- 
ply Co., which handles Nutrena feeds. 

Nutrena Mills, Inc., Minneapolis, said 
the new four-story drive-through structure 
loads trucks from 16 enclosed bins with a 
total capacity of 720 tons of feed. 


Dannen Mills, Inc., St. Joseph, Mo., now 
has a Rolfes aeration system. 


MFA Central Cooperative, Bethany, Mo., 
is a new Jay Bee hammer mill owner. 


Dogs Drool for RY DE’S 


FLAKED 


DOG FOOD 


= 
= 


SS 


A Ready-to-Eat 
Flaked Dog Food 


FED DRY 
PROTEIN 


IN 5, 25, 50 
lb. BAGS 


For Customer Convenience 


RYDE & CO. 


3839 So. Union St. 
Chicago 9, Illinois 
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— Central 


(Continued from page 13) 


Mr. Pollock cited three phases of 
the U. S. economic development: agri- 
cultural production capacity, industrial 
capacity, and marketing or distribu- 
tion. The last phase, marketing, Mr. 
Pollock stressed, reflects failure. 

“Expanded markets and new indus- 
trial uses of agricultural commodities 
is the only lasting solution to our vast- 
ly increased agricultural productivity 
resulting from its mechanization.” 

Despite acreage controls and other 
measures, crop production in 1957 
matched the previous record high, he 
advised. Mr. Pollock cited appeals be- 
ing made for the support of legislation 
to avoid buildups. 

Mr. Pollock said currently there is 
greater concern with past surpluses 
than with 1958 plantings. He noted 
that last year no government grain 
storage space was purchased. 

The new agri-business complex in- 
volves further mechanization, greater 
capital investment, more efficient farm 
management, expansion and develop- 
ment of competitive markets to meet 
increasing productive capacity, and a 
further trend towards integration in 
some areas of agriculture, Mr. Pol- 
lock advised. 

“Government must not dominate 
agriculture,” the USDA grain chief 
declared. “It must not dictate. Gov- 
ernment must serve the people.” 

Commending Secretary of Agricul- 


CONSISTENT 


HELPS PULL SALES ‘ 


SECRETARY ROESLER 


ture Benson, Mr. Pollock stated that 
the public “is awakening to its respon- 
sibility to support the secretary in the 
public interest.” 

A plan with the overall objective of 
reducing the amount of accounts re- 
ceivable and preventing future accum- 
ulation for retail feed merchants was 
placed before the Central membership 
by Aubrey K. Johnson of the Federal 
Intermediate Credit Bank of St. Paul. 

“To obtain this objective, the farm- 
er, the farm supply organization, and 
the Production Credit association must 
work together,” Mr. Johnson said. 
“Under the plan, a person, to borrow 
money from PCA, must have stock in 


ye 


PILOT BRAND is, by far, the most widely advertised 
eggshell material. PILOT BRAND advertisements appear 
regularly in leading farm and poultry journals read by 
thousands of poultry raisers everywhere, In addition, the 
PILOT BRAND story is regularly being told on more than 
70 prominent radio stations. 


It is because of this consistent advertising of a tried and 


a winner. 


For Poultry & Mobile, Alabama 


proved product, plus the splendid efforts of the many 
feed dealers who regularly stock and promote PILOT 
BRAND, that PILOT BRAND Oyster Shell is the largest 
selling eggshell material in the world. It pays to back 


Order from your distributor or write to us 


Oyster Shell Products Corporation 


the organization: $5 per $100 or any 
part thereof.” 

Mr. Johnson explained that the plan 
entails the farm supplier buying the 
stock and transferring it to a farmer 
at the time a purchase is made, there- 
by making him a member in the asso- 
ciation and qualifying him for a loan. 
The stock will be transferred back to 
the farm supplier when the borrower's 
loan is paid in full. 

These smaller loans would be ac- 
cepted without prior analysis by the 
loan committee of PCA, Mr. Johnson 
said. Large loans would be handled 
with loan committee action with the 
committee making the decision as to 
whether the loans will be guaranteed 
by the farm supplier. 

Mr. Johnson reported these advan- 
tages for his program: “Reduced ex- 
penses of handling the credit needs of 
farmers, freed capital to be put into 
the business, and reserve for bad debts 
kept to a reasonable figure.” 

He stressed, “Credit control de- 
pends heavily upon personnel, as well 
as policy. Managers need to be more 
aggressive and firm in carrying out 
the terms of the credit policy adopted 
by the boards of directors or the own- 
ership of the organization.” 

Windup speaker on June 2 was 
Gov. Vernon W. Thomson. He com- 
plimented the modern feed man for 
helping the farmer take advantage of 
advances in science. 

According to Gov. Thomson, the 
role of the feed man will be of advanc- 
ing importance as feeding becomes 
more and more a scientific art. He said 
it is a far cry from the early days of 
his life which he spent on a farm near 
Richland Center, Wis. 

“New techniques have been intro- 
duced by the feed industry,” Gov. 
Thomson said, “and feed conversion 
rates are now more favorable than we 
ever thought possible.” 

He said persons in the state govern- 
ment appreciate the interest the Cen- 
tral association has taken in develop- 
ing the Feed-O-Rama building at the 
Wisconsin State fair. According to the 
governor, Wisconsin is continuing to 
improve its farm-to-market roads and 
actively is promoting the consumption 
of dairy and other farm products. 

Touching on the Great Lakes sea- 
way, he said it will open new markets 
for the Wisconsin farmer and should 
strengthen the entire economy of the 
state. “It is possible that we might 
ship Wisconsin milk around the world 
in tankers,” Gov. Thomson declared. 
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Two nutritionists from the Univer- 
ity of Wisconsin and L. L. Cunning- 
yam, president of the Business Insti- 
ute of Milwaukee, kept the pace set 
sy earlier speakers to bring the 33rd 
-onvention to a lively conclusion on 
‘une 3. Poultry and swine were dis- 
ussed respectively by Drs. H. R. Bird 
nd Robert H, Grummer. 

The trace elements molybdenum, 
inc, and selenum are the latest addi- 
ions to the list of dietary require- 
aents of chickens, Dr. Bird said. 
Molybdenum and zinc have been 
<nown for some time to be necessary 
carts of enzyme systems, but selenum 
has always worn the skull and cross- 
‘ones label, he noted. 

Dr. Bird commented, “In some 
quarters recommendations are being 
made that molybdenum and zinc sup- 
plements should be added to certain 
types of mashes. I have seen no infor- 
mation yet that convinces me that this 
is necessary. These elements are pres- 
ent in most of the ingredients of our 
mashes and it appears they should be 
present in adequate quantity. Appar- 
ently no one is suggesting selenium 
supplements.” 

Commenting on new and coming 
developments in poultry feeds, Dr. 
Bird said there is reason to believe that 
methionine will prove useful in laying 
mashes as well as in commercial feeds 
for young stock and that other synthe- 
tic amino acids will follow methionine 
into poultry feeds. 


“The present inclination to use 
higher energy levels has a tendency to 
raise protein requirement,” Dr. Bird 
pointed out. “But better balancing of 
amino acids has a tendency to reduce 
protein requirement and for later 
growth and for egg production, we 
may see decreasing protein require- 
ments.” 

He noted that recent Washington 
State College work, in which barley 
was improved as a feed for chicks by 
‘eeding a starch-splitting enzyme with 
it, will stimulate new work in enzymes 
with various diets. Dr. Bird reported 
that antibiotics have been shown to 
ave lost effectiveness as growth stim- 
ilants after being used for a period of 
‘ears, interpreted as a development of 
ganisms resistant to the “old” anti- 
iotics. 

He said this raises the question of 
vhether feed manufacturers will have 
o change antibiotics from time to 
ime. 


Dr. Grummer’s slide presentation 
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demonstrated that changes in the 
swine industry will develop regardless 
of success of integration. 

“Integration of course will hasten 
these changes. I think we can look for- 
ward to considerably larger swine en- 
terprises per farm and fewer farmers 
taking part in swine production in the 
future,” Dr. Grummer predicted. 

What this evolution will mean to 
feed men and swine growers was sum- 
marized by Dr. Grummer as follows: 

Hog producers will need more capi- 
tal and the feed industry will be com- 


HOG MAN GRUMMER 


pelled to finance feed accounts. Larger 
swine operations will increase swine 
disease problems and more medication 
in feeds will be needed. 

Swine growers will be better in- 
formed and feed men will also have 
to be better informed. The swine 
grower of the future will operate on a 
smaller margin of profit, and the feed 
supplier will have to become more ef- 
ficient and competitive. 

The large swine growers will have 
more bargaining power. More grain 
will be purchased as the swine enter- 
prise increases on a farm. Swine grow- 
ers will mechanize rapidly, creating a 
revolution in feed handling. Swine 
growers will tend to specialize and de- 
mand a greater variety of feed for- 
mulas. 

“There is a real possibility that some 
larger swine operations will be tempt- 
ed to install their own farm feed mills. 
The feed industry, to deter this move, 


must provide greater service and few- 
er commercial mills with greater vol- 
ume and expert formulation.” 

The biggest problem in the world 
today is human relations, Mr. Cun- 
ningham told his audience. No matter 
what your goals are, he said, your suc- 
cess will depend upon how you handle 
yourself and other persons. 

“There is nothing important on 
earth except human beings, and there 
is nothing as important about human 
beings as human relations,” Mr. Cun- 
ningham emphasized. “If a man can’t 


LAB 
SERVICE 


information 


available 


complete informa- 
tion on the follow- 
ing services will be 
sent to you on request 


General 

@ Nutritional Food Evaluation 
@ Vitamin D Assay 

®@ Chemistry 

Bacteriology 

@ Feed Industry Services 

® Food Technology 

Insecticide Testing 

® Toxicology 

@ Vitamin Assays 


Color brochure 
and price schedule 
available on request 


pentane | RESEARCH FOUNDATION 
North Walnut St., Madison, Wis. 


THREE MODELS 


@ Complete Size Range 

Greatest Capacity 

@ Lowest-Cost Installation 

@ Pre-Fabricated, One-Piece Panels 
@ Consulting Engineers Available 


Phone 


Wire @ 


MUNICIPAL AIRPORT 
P. Oo. BOX 3722 - 


WILCO Cob and Shuck Burners 


Write 


WHITEHALL 88-4555 
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ALUMNI WISCONSIN ALUMNI 
EXCLUSIVE 
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WILCO INC. bio al 
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WHEN YOU BUY A 


SEEDBURO 


500-RC MOISTURE TESTER 
YOU'RE BUYING THE BEST! 


Backing up that statement 
is the fact that over 25,000 
of the various Steinlite mod- 
els have been sold throughout 
the U. S. and all over the 
world. 


Especially 
designed 
for 
accurate, 
fast 


Features... 
@ 250 Gram Sample — double the size of the 
ordinary sample. Far greater accuracy — 
more representative of entire load. 

Meter registers automatically — no chance 
of errors. 

Automatic funnel and discharge resets for 
next sample. 

Completely new and improved circuit — 
eliminates overlap. 


See Your Seedburo Representative 
or Write Us for Complete Details. 


EQUIPMENT COMPANY 
Dept. FB-6, 618 W. Jackson Bivd., Chicago 6, III, 
Phone: ANdover 3-2128 


ALWAYS PURE AND 
UNIFORMLY SIZED 


PROPER MIXING 


For over 30 years Alden 

has consistently supplied 

: the plus advantage of 

i an extra pure Calcium 

Carbonate. Alden is 

properly ground, dried and 
“air-sized,” to meet 

your most exacting feed 

| requirements. 

With Alden, you get top 

te quality limestone plus 

: prompt, dependable service. 

Order Alden in 50 or 

100 Ib. 3-ply paper bags, 

coarse or regular grinds. 

ALDEN-Proven Standard of Quality & Service 

for Over 30 Years. 


IOWA LIMESTONE CO. 


Des Moines, lowa 
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succeed at being himself, he will surely 
fail trying to be someone else.” 


He cited tolerance as the corner- 
stone on which all good human rela- 
tions are built. Good leaders of men 
believe fundamentally people are 
good. They play themselves down and 
subordinates up. Most persons have 
no goal, Mr. Cunningham said. 


Geco of Los Angeles New 
Sedberry Sales Agent 


Appointment of Geco Sales Engineering 
Products, Los Angeles, as sales and service 
representative for J. B. Sedberry, Inc., 
Franklin, Tenn., has been announced by 
Vice President H. Z. Smith. Geco will re- 
present Sedberry in Arizona and southern 
California. 

Head of the California concern is Nor- 
man Geco, a native Chicagoan. Mr. Geco 
studied at the University of California and 
the Illinois Institute of Technology. 

Mr. Geco served as western district sales 
manager for a shaft seal company and field 
representative for a number of allied com- 
ponent aircraft engine parts producers be- 
fore forming his own company. 


Strong Pressures Shape 


Ag Economy; Siverd 


Agriculture is unmistakably bigger than 
it ever was before and its future already has 
been determined by the powerful pressures 
that have been altering the shape of the 
agricultural economy. These pressures will 
continue to dominate during the next 10 
years. 

This was the message delivered recently 
at Atlantic City by C. D. Siverd, assistant 
general manager for the agricultural divi- 
sion of American Cyanamid Co. He spoke 
to members of the Northeastern Association 
of State Departments of Agriculture. 


CYANAMID'S SIVERD 
Powerful pressures working. 


Salesmens Club 


The Salesmen’s club of the Centra! 
Retail Feed association held its annua! 
Eye Opener breakfast on June 3. A 
total of 83 members were present to 
transact business and inspect the floor 
show, an annual feature. 

Harvey Peckham, Flavor Corpora- 
tion of America, Madison, was elected 
president to succeed Russell Bailey, 
Allied Mills, Inc., Madison. Harold 


RUSSELL BAILEY 


Peterson, Jacobson Machine W orks, 
Watertown, was elected vice presi- 
dent, the position formerly held by 
Mr. Peckham. All reside in Wisconsin. 

The year ahead is expected to be an 
active one for members of the club. 
Plans are underway to promote a spe- 
cial contest with an interesting prize 
and recognition for the salesman ob- 
taining the largest number of new 
Central members. 


The population will have increased by 19 
million persons in the next decade, Mr. 
Siverd said. This will create a need, he ad- 
vised, for 45 million more laying hens every 
year, three million extra milk cows, five 
million additional head of beef cattle, 10 
million extra hogs, and 125 million more 
broilers. 


Franklin (Neb.) Grain Co. is expanding 
its storage capacity to 300,000 bushels and 
will modernize its feed plant. 


GOODMAN NAMED 

An Ohio State University poultry science 
instructor, Billy D. Goodman, has been 
named successor to Richard D. Creek as 
poultry specialist for the department of 
animal industries at Southern Illinois Uni- 
versity, Carbondale. Mr. Creek has joined 
the University of Maryland. 
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CCC Mexican Agent 


Its trace mineral premixes now are be- 
ing distributed in Mexico by a Mexico City 
concern, Calcium Carbonate Co. of Quincy, 
lll., has announced. In this photo, the 
American firm's feed sales manager, E. G. 
Horst, is flanked by representatives of the 
agent company. 


In the background is a portion of the 
headquarters building of Comercial Reka, 
S. A., CCC’s new distributor. 

Pictured are Ignacio San Pedro, the 
firm’s sales manager for the federal (Mexi- 
co City) district; Sylvia Betancourt of the 
credit and collection department; Raul E. 
Katthain, general manager; the “gringo,” 
Mr. Horst; Nicola Vigna, head of the 
Mexican concern’s agricultural division; 
Carmen Ortega, office secretary; Salesman 
Eugenio Ortiz; and Pablo Rosales, produc- 
tion department chief, who is kneeling in 
front. 


Start Work on First of 
New Ful-O-Pep Plants 


Construction of a new mill at Asheville, 
N. C., now is underway, Quaker Oats Co., 
Chicago, has announced. The Asheville 
plant is the first of a number of new feed 
plants to be built under a long-range feed 
expansion program, Quaker said. 

Vice President I. §. Riggs noted, “Con- 
struction of the new mill is part of the 
company’s modern approach to the Ful-O- 
Pep feed business. He decided to locate the 
new mill in Asheville because we think this 
area has some of the best broiler growers in 
this part of the country.” 

The new Asheville plant, scheduled for 
completion in September, will take up 600 
square feet of Ful-O-Pep’s present 10,000- 
square-foot warehouse there and will be 
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linked with bulk finished feed storage facili' Bruckerhoff Elevator, McBride, Mo., has 

ties now in operation. installed a new Jay Bee hammer mill and 
Quaker’s feed division at Chattanooga, Puritan mixer. 

Tenn., will handle feed sales for the new 

plant under the supervision of W. B. 


JOINS DANNEN 
Carden. 


Don Barnes has joined Dannen Mills, St. 
Joseph, Mo., as poultry sales manager. He 


Merge Advertising Forces had been with Swift & Co. Dannen recently 


: 4 bought elevators at McLain and Furley, 
Of KVPD, Critchfield Kan., with a total capacity of 76,000 bushels. 
Wisconsin's largest advertising agency on , 
June 1 acquired Critchfield & Co., a Chi- ne 


cago ad agency. The Windy city firm will 
take the name of the Wisconsin agency 
Klau - Van Pietersom - Dunlap, Inc., Mil- 
waukee. 

No changes in policy or personnel are 
contemplated and the Chicago firm’s em- 
ployes have become employes of KVPD, 
spokesmen said. Critchfield Officials Charles 
J. Nesbitt, Robert D. Cunningham Jr., and 
Clarence H. Russell have become vice pres- 
idents of KVPD. 

The Milwaukee agency’s billings exceed- 
ed nine million dollars in 195'7, Critch- 
field’s two million dollars. Edward P. Nes- 
bitt, Critchfield president, is continuing as 
active consultant to the firm. George J. 
Callos is president of KVPD. 


Harold Akers of McGregor, Minn., is oper- 
ating a new Strong-Scott mixer. 


HEADS RADSON SALES 
Radson Engineering Corp., Macon, IIl., 
has appointed George B. Riddle sales man- 
ager. He will promote sales of Radson’s 
new moisture meter and other electronic 
products for the grain and farm industries. 


"Still living in the past, aren't they?" 


BY BART TUMEY 


keep fully 


covered 
handling 


pure crushed reef 
oyster shell 


Shellbuilder Cc. 
Melrose Bldg. «© Houston, Texas 


SUNSET FEED & GRAIN Co., INC. 


PHONE 805 Dun Building TWX 
CLEV. 2938 Buffalo 2, N. Y. BU 71 
FEED JOBBERS 
AND 
DISTRIBUTORS OF 
KELLOGG HOMINY FEED HUBINGER GLUTEN FEED 


DYNAFOS DICALCIUM PHOSPHATE AND MULTIFOS 
SODIUM BENTONITE PACIFIC MOLASSES PILOT OYSTER SHELLS 
DU PONT'S “TWO-SIXTY-TWO" FEED COMPOUND 
STONEMO GRANITE GRIT CALF MANNA NOPCO FEED SUPPLEMENTS 
WHEAT GERM WHEAT GERM OIL AGRI-TECH ALFALFA PRODUCTS 


INQUIRIES APPRECIATED 
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Serving Mills & Breeders 
For Over 30 Years 


VITAMIN OILS (Fortified Cod’ Liver Oils) 
DEVOLKOD © NON-DEST. 

COD LIVER OIL USP 
DEVOLD VITAMIN A & D FEEDING OILS 
DEVOLD VITAMIN A OILS 
PEDER DEVOLD WHEAT GERM OIL 


“Stabilized’”’ 
From Can to Carloads 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


JOBBERS OF... 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Millfeeds 
Beet Pulp 
Feed Barley 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


Feed Mixers 
Products 
COLBY 


PULVERIZED 
Oats or Barley 


ROLLED OATS 
AND 


FEEDING OATMEAL 


Y MILLING, INC. 
COLBY, WISCONSIN 


TWX 
Colby 8846 


CONSULTANTS 
THE 


FEED INDUSTRY 


C. W. Sievert and Associates 


Room 1339, 221 No. LaSalle St. 
Chicago |, Illinois 
Phone State 1-0008 
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Newest Mill 
Guntersville, Ala., Model 
For Efficient Production 


One of the most efficient major 
feed mills in’ the country was formally 
dedicated last month at Guntersville, 
Ala., on the Tennessee river, by 
Wayne. The production schedule calls 
for 100 tons of feed in eight hours 
and the mill presently is working 20 
hours a day. 

* * 

Allied Mills, Inc., itself designed its 
new feed manufacturing plant at Gun- 
tersville in northeastern Alabama. 
Generally responsible for the design 
and construction was H. K. Worthing- 
ton, director of engineering. On hand 
for the dedicatory ceremonies in May 
was almost the entire Wayne official 
lineup, headed by President Elmer 
Lenz and Chairman Leo Murphy. 

Wayne began construction of its 
Alabama mill in November of 1956. It 
has been in full production for some 
six months. The big plant is built 
on solid rock and is fewer than 100 
yards from the harnessed TVA-cre- 
ated waters. 

Installation of a lengthy marine leg 
to facilitate direct unloading of barges 
at the Guntersville plant will be ef- 
fected shortly. Ninety-seven per cent 
of the incoming ingredients at Gun- 
tersville are received in bulk. Elevator 
storage accommodates 260,000 bushels 
of grain. Ten grain tanks hold 3,500 
bushels each. 

Wayne prides itself on the exacting 
inventory control it maintains on in- 
gredients at the new Guntersville mill. 
Liquid additives and dry feed ingre- 
dients are accounted for exactly at the 
end of each working shift, so that 
Wayne has an accurate total at all 
times of its ingredient inventory. 

The highly-efficient Alabama plant, 
though not a push-button operation, 
requires only 23 men in its entire work 
force. This total includes the superin- 
tendent, caretaker, two watchmen, 
three supervisory employes, five driv- 
ers, two fork-lift operators, two pre- 
mix men, a pellet mill operator, a 
sacker, a sewer, two warehousemen, 
two maintenance men, and an elevator 
employe. 


By BRUCE W. SMITH 
The Feed Bag Photos 


All ingredients which arrive sacked 
or otherwise packaged are premixed at 
the Guntersville plant. Two one-ton 
Kelly Duplex vertical mixers handle 
this phase of production. The products 
received packaged are premixed in 
500-pound batches. 


Eighty per cent of the Guntersville 
output for Wayne is in the form of 
pellets or crumbles. The mill has two 
100-horsepower California pellet units 
and produces mainly 10/64-inch pel- 
lets. Grinding is done with a heavy- 
duty Dixie hammer mill. 

Allied is making some impressive 
production records with its pair of 
pellet mills: output per mill averages 
9.7 tons per hour! 

A pair of California pellet coolers 
complete the pelleting line. A Wenger 
liquid blender and Nebraska boiler 
complement the setup. 


Wayne can store 15,000 gallons of 
fish products and 15,000 gallons of fat 
at the Guntersville plant. Once the 
feed is made, there is storage for 1,000 
tons of the finished sacked product in 
the spacious warehouse. Half the out- 
put from Guntersville is sacked and 


the other half moves in bulk. 


Tote boxes of one-ton capacity are 
used for filling many bulk orders. The 
boxes have drop bottoms and are el- 
evated by fork truck over a hopper 
and then emptied. From the hopper 
the feed moves directly into the bulk 
truck. 

Fifteen bulk tanks are provided for 
loading out finished feeds. They in- 
clude six units of 40 tons each plus 
other sizes. A big 50-ton Fairbanks: 
Morse platform scale 60 feet long han- 
dles weighing of the bulk trucks. 

Allied Mills ships almost equal 
quantities of both bagged and bulk 
feeds from Guntersville. A covered 
loading dock accommodates six trucks. 
Wayne itself operates three Interna- 
tional units with Goldsberry bulk 
bodies plus a pair of semi-trailer units. 
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Wayne has 900 feet of rail siding 
at Guntersville, although little of its 
mill traffic is handled by rail. Once 
the marine leg is installed, this per- 
centage probably will decline even 
more. 

The headhouse towers 150 feet 
above the foundation rock of Ala- 
bama’s booming Tennessee river val- 
ley which supports it. The big elevator 
columns reach up 110 feet. 

Everything moves fast at Allied 
Mills’ new Guntersville plant: even 


GUNTERSVILLE is rapidly becoming 

a major feed manufacturing center 

in the South. The Alabama city has three 
major feed plants, the newest of which is 
the big Allied Mills layout pictured here. 
At top is a view of the headhouse, 
looming 150 feet skyward. The next 
photo shows the mill property as decked 
out for the formal dedicatory ceremonies. 
Inside the plant, Engineering Director 
Kim Worthington, its designer, points out 
the premix operation to R. H. Griffiths, 
Wayne purchasing chief. Half the mill 
output goes out sacked and the 
warehouse, bottom, will accommodate 
1,000 tons of bagged feed. 


the bag-closing belt streaks along at a 
brisk 4714 feet per minute, compared 
to under 40 feet in most feed mill 
lines. 

Speakers from Resin at the formal 
dedication included President Lenz, 
Chairman Murphy, and Vice Presi- 
dent Ed Griffin, Allied’s sales chief. 
All pledged cooperation with the Gun- 
tersville community and the state of 
Alabama in adding an important new 
service industry to the livestock and 
poultry production area. 

In one of the most scenic locales of 
any major feed company — the em- 
ployes could catch fish during their 
lunch hour — Allied Mills, Inc., has 
come to Guntersville, Ala., in a big 
way. 


Fortify Your Feeds With 


DIAMOND 


LIVE YEAST CULTURE 


SPECIALLY PREPARED FOR DRY MIX FEEDING 


Supplies: Vitamin B12 activi ty. live yeast 
digestive enzymes, B complex vitamins, plus 
er r potent unidentified factors. 2. Improves 
appetite, includi aid) 
utiilzation — feed cost. 
Live yeast values improve feeding results 
in recent State conducted tests. 


Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 
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Abbott Promotes Brennan 
To Field Sales Manager 


A seven-year member of Abbott Labora- 
tories’ sales staff has been promoted to field 
sales manager for the chemical sales divi- 
sion. He is John J. Brennan, who joined 
the North Chicago (lIll.) firm in 1951 as a 
special representative. 

Mr. Brennan was elevated to assistant 
sales manager in 1956. A graduate of the 
University of Colorado, Mr. Brennan re- 
ceived his bachelor’s degree in pharmacy in 
1950. 


V. S. Balbac & Son at Warren in Illinois 


is operating a new Blue Streak mixer and 
crusher feeder. 


Down at Faulkner, Miss., a new Jay Bee 


hammer mill is grinding for McMillan 
Grain Co. 


VIT-I-MIX MANAGER 
Appointment of Louis E. Loftiss as man- 
ager of its Vit-I-Mix division has been an- 
nounced by Uncle Johnny Mills, Houston 
feed manufacturer. Mr. Loftiss will super- 
vise the program for Vit-I-Mix concentrates 
in Texas and Louisiana. 


SNOW WHITE 


OYSTER SHELL 
Softer 
More Digestible 
@ Yields Better Eggs 


WHITE SHELL 


Corporation 
Jacksonville, Florida 


EDWARD R. BACON GRAIN CO. 


| 
| 
| 
Milk St., Boston 9, Mass. 
| 


| 
| 
| 
| 
| 


Call Bob or Babe 
Stuart for: 


Wheat-Mixed Feeds 


Reliance 


FEED COMPANY 
FEderal 2-2418 
216 Phoenix Bldg., Minneapolis, Minn. 
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— Soybeans 


(Continued from page 80) 


are sold at the higher of the domestic 
market price or the 1957 basic loan 
rate at point of production for grade 
No. 2 soybeans, plus 1.5 cents per bu- 
shel carrying charges for each month 
or part of month beginning June 1, 
1958. This last alternative will also in- 
clude a “quality adjustment” factor. 
The sales policy will be effective until 
Oct. 1, 1958. 


A large volume of soybeans is ex- 
pected to move from CCC hands into 
trade channels during the summer. 
The above estimates of crush and ex- 
port indicate nearly three-quarters of 
the beans under support will be need- 
ed before the 1958 crop is available. 


Soybean oil prices this season have 
been relatively stable below year- 
earlier levels and this trend is likely to 
continue through the spring. Prices 
later in the marketing year will be in- 
fluenced by the size of edible oil sup- 
plies and possibly by meal prices. 

Naturally, if crop prospects suggest 
large supplies in 1958-59, pressure on 
supplies this summer probably will not 
be great. Pressure would increase if 
carryover stocks of cottonseed and soy- 
bean oils on Oct. 1, 1958, drop below 
the estimated 375-400 million pounds. 
The export outlook this fall also will 
have a bearing on summer prices. 


Demand for soybean oil and meal 
will continue fairly strong and the 
price spread between the cost of soy- 
beans and value of products is not 
likely to change much. 


Grain Processors Elect 


Mecklem to Preside 

Kenneth C. Mecklem, with Cargill, Inc., 
at Portland, Ore., has been elected presi- 
dent of the Grain Elevator & Processing 
Superintendents. He was named to succeed 
Ernest O. Ohman at the group’s week-long 
convention, held recently at Minneapolis. 

Named vice presidents were Dunkin A. 
Welte, Louis Dreyfus Corp., Chicago, and 
George Spafford, Standard Milling Co., 
Kansas City. Secretary-Treasurer Dean M. 
Clark was re-elected. 

Elected to three-year terms on the board 
were Robert H. Jordan, Thomas L. Irmen, 
james Crombie, and Mr. Spafford. There 

ere 498 registered delegates to the 

ieeting. 
BEMIS APPOINTEE 

Election of Bert L. Willmore as assistant 
ecretary has been announced by Bemis Bro. 
Sag Co., St. Louis. Mr. Willmore heads 
he general sales department's economics 
ection. 
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GORRELL NAMED 
Charles Gorrell has joined Protein Blend- 
ers, Inc., lowa City feed manufacturing con- 
cern, as assistant to the president. Mr. Gor- 
rell, whose appointment takes effect July 1, 
previously was with Fruehauf Trailer Corp. 


Fourth Edition Published 
Of ‘Corn in Industry’ 


A brand-new edition of its booklet “Corn 
in Industry” has been published by the 
Corn Industries Research foundation. The 
previous third edition was published in 
1952. 

The editors describe the 64-page booklet 
as being “first, about the corn refining or 
corn wet-milling industry; second, about the 
many food processors and manufacturers of 
non-food products who use the corn refin- 
ers’ starch, syrup, etc., in making hundreds 
of things essential to everyday life.” 

Photos and drawings illustrate the revised 
text in the new fourth edition. 


Cuba Milk Output Rises, 
Imports Down in 1957 


Cuba produced four per cent more fluid 
milk (nearly 1.8 million pounds) last year 
than it did in 1956, according to the For- 
eign Agricultural service. Factory produc- 
tion of dairy products jumped 14 per cent. 

Imports of dairy products in 1957 were 
down from 1956. The decline is attributed 
primarily ‘to Cuba’s taking less evaporated 
milk, which comprised the larger portion of 


the increased factory output. 


ADM BUYS FIRM 
Archer-Daniels-Midland Co., Minneapo- 
lis, has purchased J. R. Rasmussen Co., 
Marshall, Minn. Rasmussen has an elevator 
capacity of 140,000 bushels. 


A Jay Bee hammer mill is nov; being used 
by Billy West of Verona, Miss. 


Pillsbury Mills, Inc., has installed a new 
Strong-Scott mixer at Minneapolis. 


MC KESSON SALES UP 
Its sales in the fiscal year ended March 31 
rose two per cent from a year earlier to 
nearly 594 million dollars, McKesson & 
Robbins, Inc., New York City, has report- 
ed. Net income was $9,847,258, equal to 
$5.63 a share. 


Classified 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


ONE 14-40 grinder with or without motors; 
one 17-40 grinder with or without motors, fac- 
tory rebuilt guaranteed equivalent to new. These 
are replacement machines for larger units. D. E. 
Hughes Co., Hopkins, Mich. 


HAMMER MILL—Has 50 HP motor—used 
only short time. Like new. Bargain for cash. 
Write BA-120, c/o The Feed Bag. 


FOR SALE—New or used 80600E or 80600H 
sewing machine heads, Whizzer conveyors, bag- 
ging scales and bins. Write Winborns, Williams- 
burg, Iowa. 


FEED MIXER—One ton capacity—floor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag. 


CORN CUTTER—grader—polisher—aspirator, 
3,000 Ibs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag. 


MARK II Field Queen self-propelled chopper 
and Load Queen; six-ton trailer, 
power equipped, This equipment used less than 
one season. “ cost $14,350, will sell 
$9,500, F.O.B. Idaho. A. J. Hall, 

1134, Billings, Mont. 


for 
Box 


HELP WANTED 


SALESMAN wanted — I am looking for a 
representative presently calling on feed dealers 
and elevators in western Wisconsin to carry a 
well established calf milk replacer. Distributed 
nationally and backed by national advertising. 
Will add $300 to $500 per month income for 
ood energetic man. ive He details. 

rite P.O. Box 5020, Minneapolis, Minn. 


WANTED — Feed salesmen to handle profit- 
able mink feed specialty product. Profitable full- 
time business and as sideline. Write Box 558, 
c/o The Feed Bag. 


EQUIPMENT 


BURROWS offers you the best buy in grain, 
feed and seed testing and handling equipment 
and supplies. All types of moisture testers — 
new and used. Conveyors, bagging scales, eleva- 
tors, etc. Over 1,000 items. Send for free 200- 
page catalog. Burrows Equipment Co., 1316-J 
Sherman av., Evanston, IIl. 


Claire McVay is managing the new Rog- 
ers Feed & Produce Store, O'Neill, Neb. 


Molay Feed Co. at Eddyville in the Hawk- 
eye state is a new Jay Bee hammer mill 
owner. 


Wentworth Plantation at Georgetown, S. C., 
has purchased a pair of Blue Streak mixers. 


Milwaukee's EXCLUSIVE Feed Broker 


BRoadway 2-4580 


FOR FAST COURTEOUS SERVICE 
— CALL—GABRIELSON 


GABRIELSON FEE D S—Ask For Fred Gabrielson 
522 Grain Exchange Bldg. @ 


All Feeds And Ingredients 


Milwaukee 2, Wis. 


Feed Ingredients 
of All Kinds 
North East Feed Mill Company 


Minneapolis 13 Minnesota 


SOYBEAN MEAL .. . MILLFEEDS 


LINSEED MEAL 


A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
422 Flour Exchange Bldg. Minneapolis 
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HAMMERMILLS 
grind anything 
grindable! 


The Heavy Duty Model W 
3 Sizes — Feed Opening 15'2" x 12" to 
26" x 12"° — 50 to 200 HP — Flat Belt, 
V Belt, or Direct Motor Drive. 


Also available with separate motor driven fan 
(optional at additional cost). 


The All Purpose 

Model SW 
3 Sizes — Feed Opening 10%" x 12" to 
20" x 12"° — 30 to 75 HP — Flat Belt, 
V Belt, or Direct Motor Drive. 


***Special 21'' deep top to handle bulky materi- 
al optional on all models at additional cost. 


JAY BEE means "Texture Grind” —Horse- 
power for horsepower, screen for screen, 
a Jay Bee will produce a finer, more 
even texture of grind than any other 
hammermill made. 


Let us tell you all about them... 


J. B. Sedberry, Dept. FB, Franklin, Tenn. 


Please send me complete information about [| the Jay Bee 
Model W — [] the Jay Bee Model SW and the name and 
address of my nearest Sedberry representative. 2 


Name 


Company 


Street or Box. 


City. Zone State 


J. B. SEDBERRY, Inc., Franklin, Tenn. 
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100% condensed fish solubles equivalent. 
A dehydrated condensed fish soluble product. 


Economical — Uniform Source of FISH FACTORS 
New 


Sol-O-Meeno is equal pound for pound 
to liquid condensed fish solubles. 


DRY — FREE FLOWING 


Sol-O-Meeno is packed 
in 40 Ib. bags, since 40 
Ibs. per ton will provide fp 
the 2% level fish solu- 
bles normally recom- 
mended. 


No nomey or Swine Feed is complete 
without the all-important 


Growth Factor(s) found in FISH SOLUBLES. 


KEES & COMPANY 


327 South LaSalle St., Chicago 4, Ill. Phone HArrison 7 -1528 


SUDDEN SERVICE 


TO ANY PART OF THE U.S. A. 


BEET PULP 
MALT SPROUTS 
MALT CLEANINGS 
MALT HULL FEED 
BREWERS GRAINS 


WHEY POWDER 
BREWERS YEAST 
CULL NAVY BEANS 
CRIMPING BARLEY 
GRINDING BARLEY 
HOMINY FEED | 


LA BUDDE 


MILWAUKEE, WIS. 
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your 
business 
depends 
your 
customers’ 
profits 


... That’s why Murphy dealers enjoy an 
ever-growing customer loyalty to Cut-Cost 
Concentrates. Murphy’s cuts cash feed costs 
...and boosts net profits... because it supplies 
quality proteins plus extra amounts of essen- 
tial vitamins and minerals. Murphy feeders 
buy only those nutrients that home-grown 
grain and roughage lack. 


For 35 years Murphy’s have been formulat- 
ing top-quality concentrates that balance 
farm feeds and lower feeding costs. That’s why 
Murphy’s guarantees lower feeding costs. So 
build your future with the growing and profit- 
able Murphy’s Concentrate business. Write 
today for more information. 


Murphy’s 
guarantees 
lower 
feeding 
costs 


ou and your customers _ 


MAKE MORE M 


ith wn grain 
3 
< 
i’ 2 o%e%e* 
MURPHY PRODUCTS . Burlington, Wisconsin 


oe WHEAT BRA MIDDLINGS| | RED DOG 


oe 


KING MIDAS FLOUR MILLS 


KING MIDAS FLOUR MILLS KING MIDAS FLOUR MILLS 


660 GRAIN EXCHANGE MINNEAPOLIS, MINN. 


As near as your telephone “Sr FE 3-1584 
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